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The  Orange  County  Register  now  ranks  4th  in  total  full-run  aidvertis- 
ing,  according  to  Media  Records'  year-end  totals. 

This  gain  is  a  natural  reflection  of  the  Register's  growing  Orange 
County  dominance  —  where  it  has  a  circulation  lead  of  more  than 
100,000  over  its  closest  competitor.  If  you  want  to  see  and  believe  for 
yourself,  write  to  us.  We'll  send  you  a  recent  issue. 
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AN  EDITOR  ALONE 
HAS  THE  STRENGTH  OF 
A  HUNDRED. 
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There  is  nothing  quite  like  a  newspaper.  It's  the  hotline 
readers  tap  into  for  fast-breaking  news.  It's  their 
pipeline  to  what's  happening  everywhere,  from  down 
home  to  lunar  landings.  And  it's  the  heartline  of 
America. 

With  the  help  of  Copley  News  Service's  100  journalists 
and  headliners,  including  11  award-winning  cartoon¬ 


ists,  an  editor  has  a  line-up  that  makes  his  job  a  lot 
easier.  We're  doing  that  right  now  for  editors  at  more 
than  1500  newspapers  across  the  country,  from  small 
weeklies  to  big  city  dailies. 

We'd  like  to  help  you,  too.  Call  us  today  for  a  complete 
menu  and  complimentary  samples  of  the  bylines  that 
do  great  things  for  a  newspaper's  bottom  line. 


Call  toll-free  800-445-4555;  Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
ruboff.  Now,  Flint  Ink  Corporation 
leads  the  way  in  solving  the  rutH)ff 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
ruboff  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runability, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
also  pioneering  water-based  Flexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 


Make  rub-off  old  news. 
Print  with  Flint  Ink 
"Low- Rub"  black. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENU^ 
DETROIT,  MICHIGAN  48239 

ATLANTA  •  BUFFALO  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  -  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO 
INTERNATIONAL  DIVISION 
MIAMI -MEXICO  CITY 
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“Afmericam  Sodeiy  <4 Nemtpt^er  EdUon 


MEET 

with  newspaper  editors. . . 
at  the  ASNE  Convention 
in  Washington,  D.C. 

In  addition  to  its  normal,  broad  circu¬ 
lation,  E&P's  "ASNE  Issue"  will  be 
available  to  all  editors  at  the  ASNE 
Convention.  The  ad  pages  in  the 
April  5  issue  provide  an  excellent 
platform  from  which  to  "address" 
the  press,  both  at  the  convention  and 
at  home. 

Space  close:  March  26 

Copy  close:  March  27 

Call  your  E&P 
representative  now! 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011  •  212  675-4380 
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12- 14 — American  East  Newspaper  Operations  Conference,  Hershey  Lodge 

and  Convention  Center,  Hershey,  Pa. 

13- 15 — Mid-Atlantic  NAME,  Sales  Marketing  Convention,  Columbia  Mar¬ 

riott,  Columbia,  S.C. 

13-16— New  York  Press  Association,  Marriott  Hotel,  Albany. 

13-16— SNPA,  Mid-Winter  Board  Meeting,  Point  Clear,  Ala. 

15-18 — Central  States  Circulation  Managers  Association,  Holiday  Star 
Resort,  Merrillville,  Ind. 

17- 19— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters¬ 

burg. 

18- 20 — Conferences  for  Journalists,  Cities  and  Suburbs:  New  Develop¬ 

ment,  Unsolved  Problems.  Watergate  Hotel,  Washington,  D.C. 

19- 21 — New  England  Newspaper  Association,  Winter  Convention  and 

Annual  Meeting,  Westin  Hotel,  Boston. 

19- 21 — Newspaper  in  Education  Week  Conference,  Los  Angeles  Hilton,  Los 

Angela. 

20- 22— Independent  Free  Papers  of  America,  Spring  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

20-22 — Midwest  Classified  Managers  Association,  Casper  Hilton  Inn,  Cas¬ 
per,  Wyo. 


2-6— New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Treide  Show,  Hyatt,  Cherry  Hill. 

4-5— Louisiana  Press  Association,  Annual  Convention,  Peachtree  Pla- 
za,New  Orleans. 

8-11 — American  Society  of  Newspaper  Editors,  Marriott  Hotel,  Downtown- 
Washington,  D.C. 

10- 12— National  Press  Photographers  Association,  Northern  Short  Course, 

Baltimore  Plaza  Hotel,  Eialtimore,  Md. 

11- 12— Kansas  Press  Association,  Holiday  Inn  Holkfome,  Great  Bend. 

12- 15— Inter-State  Circulation  Meinagers  Association,  Adams’s  Mark  Hotel- 

Philadelphia. 

13- 16— Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 

Scottsdale,  Ariz. 

14- 15— International  Newspaper  Promotion  Association,  Peicific  Division 

Conference,  Chevron  Paradise,  Queensland,  Australia. 

16-18— Pennsylvania  Newspaper  Publishers’  Association,  Display  Ad  Con- 
fererK»,  Marriott,  Harrisburg. 

21-23— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 
Francisco. 


9-11 — Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 
burgh  Press. 

17-20 — Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 
Myrtle,  S.C. 

Seminars!  Workshops/Clinics 


9-14 — American  Press  Institute,  Community  Weekly  Advertising  Execu¬ 
tives,  Reston,  Va. 

9-14 — The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Copy 
Editors,  St.  Petersburg. 

9-15— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News  & 
Information  Graphics,  St.  Petersburg. 

16-26— American  Press  Institute,  Management  and  Costs,  Reston,  Va. 

21-23 — Mid  America  Press  Institute,  Business  arvf  Agriculture  News,  Cla¬ 
rion  Hotel,  Downtown,  St.  Louis. 

23-26 — SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Pensacola  (Fla.)  News-Journal. 

23-27— ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Hous¬ 
ton. 

23-28— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 

26-27 — NENA,  Display  Advertising  Seminar,  Sheraton  North  County  Inn, 
West  Lebanon.  New  Hampshire. 
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a  new  attraction  in 


Miami  this  year. 


The  Flexoman  offers  savings,  too.  Because 
press  units  are  simpler,  using  one  anilox  roUer 
instead  of  an  ink  train,  there  is  less  iron  to  pay 
for  and  less  iron  to  move.  Power  consumption 
goes  down.  Web  breaks  are  less  frequent.  There 
are  no  time-consuming  and  waste-producing 
ink  and  water  adjustments.  All  contribute  to 
economical  running. 

And  Flexoman  units  are  more  compact 
than  letterpress  or  offset  units 
NpH  (more  compact  than  most  other 
flexo  units,  too).  They  slip  in 
easily,  and  installation  won’t 
,  turn  your  pressroom  into  a 

machine  shop. 

The  new  attraction  in 
Miami  may  hold  exciting 
potential  for  you.  Perhaps  we 
can  arrange  a  visit.  Call  or  write 
to  M.A.N.-Roland  USA, 

333  Cedar  Avenue,  CN  1112,  Middlesex, 
NJ  08846-0604;  (201)  469-6600. 


It’s  brand  new  flexo  press  units  at  the  Miami 
Herald.  Less  than  two  years  ago  The  Herald 
bought  two  M.A.N.-Roland  Flexoman'^  units  for 
an  experiment  with  flexography.  The  results 
were  so  gratifying  that  The  Herald  is  adding 
seven  more  units  to  their  press  room. 

Why?  Because  Flexoman  produces  superb 
quality.  The  smoother  soUds  and  vibrant  colors 

and  readers  alike. 

drying  inks  elim- 
inate  rub-off 
and  set-off. 
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Editor  &  Publisher 

THE  fourth  estate 


Robart  U.  Brown,  ProsMont  Jamos  WrigM  Brown 

rardinand  C.  Taubnar,  PuMishar  PuMishar,  Chairman  of  tha  Board,  1912-1959 


Press  freedom  roundup 

Within  a  span  of  two  weeks  we  have  witnessed  sudden  changes  in 
the  governments  of  two  nations  which  have  brought  the  restoration 
of  press  freedom,  as  well  as  other  freedoms,  to  those  countries. 

For  years  the  Inter  American  Press  Association  at  its  annual 
meetings  has  declared  “there  is  no  freedom  of  the  press  in  Haiti.”  In  a 
formal  resolution  last  October,  the  lAPA  general  assembly  called 
upon  the  government  of  Haiti  to  end  “arbitrary  detentions  of  journal¬ 
ists,  by  releasing  people  who  have  been  imprisoned  for  exercising 
their  right  to  free  speech,  and  by  allowing  the  press  to  fully  inform 
the  people  of  Haiti  about  all  the  actions  of  its  govermnent.”  Such 
statements  and  appeals  were  ignored  by  Jean-Claude  Duvalier  as 
well  as  his  father. 

The  International  Press  Institute  had  similar  experiences  with 
Ferdinand  Marcos  of  the  Philippines  over  the  year^.  In  its  most 
recent  review  of  pr^ss  freedom  or  the  lack  of  it  in  49  nations  (E&P, 
Feb.  22,  page  18),  IPI  noted  that  “journalism  has  traditionally  been  a 
dangerous  profession”  in  that  country.  “Never  before  have  the  media 
there  felt  so  nakedly  vulnerable  to  violence  as  over  the  past  two  years 
when  a  number  of  journalists  have  been  murdered.  It  is  widely 
accepted  among  journalists  that  their  murdered  colleagues  were  the 
victims  of  government  death  squads  of  thugs  hired  by  powerful  indi¬ 
viduals  close  to  the  regime  whose  interests  had  come  under  unwel¬ 
come  media  scrutiny.”  Marcos’  government  gave  lip  service  to  the 
constitutional  guarantee  of  a  free  press,  but  in  practice  restrained  the 
press  through  violence  or  threats  of  violence. 

The  changes  in  both  countries  restores  them  nominally  to  the  ranks 
of  governments  that  rule  by  the  consent  of  the  governed  and  respect 
the  rights  and  freedoms  of  the  people.  Freedom  has  been  restored  in 
both  places.  It  is  the  duty  and  responsibility  of  the  new  governments 
to  fulfill  these  obligations. 


Newspaper  in  Education 

The  foiulh  annual  Newspaper  in  Education  Week  will  be  observed 
March  3  to  7  and  the  Newspaper  in  Education  Conference,  sponsored 
by  the  ANPA  Foundation,  will  be  held  in  Los  Angeles  March  19-21. 

There  are  hundreds  of  newspapers  that  participate  in  NIE  pro¬ 
grams.  Some  of  them  do  it  “with  their  left  hand”  and  others  have 
full-time  NIE  directors  on  their  staffs.  We  have  observed  in  follow¬ 
ing  the  development  of  this  program  that  the  teachers  who  have  been 
involved  in  it  for  several  years  have  found  it  extremely  rewarding  not 
only  for  themselves  but  for  their  students. 

A  reading  of  the  NIE  article  on  page  16  in  this  issue  which  quotes 
an  assistant  junior  high  school  principal,  who  has  participated  for  28 
years,  and  a  fifth  grade  teacher,  who  has  been  in  it  for  10  years, 
reflects  the  enthusiasm  which  seems  to  infect  everyone  who  gets 
associated  with  NIE. 

They  provide  two  concrete  examples  —  reasons  —  why  NIE 
participation  should  be  a  must  for  all  newspapers.  There  is  no  better 
way  for  newspapers  to  become  involved  in  the  educational  process  of 
tomorrow’s  newspaper  readers. 


Charter  Member 
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Letters  to  the  Editor 

Newspaper  exec  supports  idea  of  independent  college  papers 


A  recent  “Shop  Talk"  column  by 
Ivan  Holmes,  associate  professor  of 
journalism  at  South  Dakota  State 
University,  carried  with  it  strong 
feeling  about  the  type  of  campus 
newspaper  a  university  community 
should  have. 

Among  other  ideas.  Professor 
Holmes  states  that  the  university 
newspaper  should  be  not  only  pulv 
lished  by  the  journalism  school  or 
department,  but  that  this  entity 
should  be  listed  as  the  publisher.  He 
also  wants  more  involvement  by  pro¬ 
fessional  newspaper  editors  in  the 
affairs  of  the  campus  newspaper. 

As  an  aside,  let  me  point  out  that 
Professor  Holmes  indicated  that  the 
AEJMC  (Association  for  Education 
in  Journalism  and  Mass  Communica¬ 
tions)  accredits  journalism  programs. 
That’s  wrong.  llie  designated  accred¬ 
iting  agency  for  journalism  is  the 
Accrediting  Council  for  Education  in 
Journalism  and  Mass  Communica¬ 
tions  (ACEJMC).  AEJMC  is  a  profes¬ 
sional  association  for  educators,  and 
does  not  extend  accreditation  to 
schools. 

Professor  Holmes,  in  his  main 
thrust,  disregards  a  method  of  pub¬ 
lishing  college  newspapers.  He  leaves 
out  altogether  the  thought  of  an  inde¬ 
pendent  college  newspaper. 

This  phenomenon  started  years 
ago,  perhaps  as  presidents  of  the  uni¬ 
versities  got  tired  of  the  newspaper  of 
which  they  were  actually  the 
publisher  embarrassing  and  criticiz¬ 
ing  their  administration.  The  upshot 
was  that  many  colleges  these  days  no 
longer  have  the  student  newspaper  as 
an  arm  of  the  institution  or,  in  some 
instances,  even  headquartered  on  the 
campus.  The  student  newspaper  is 
independent  of  the  university. 

Some  take  a  slightly  different 
approach,  giving  status  to  the  school 
newspaper,  but  leaving  it  indepen¬ 
dent  of  the  school  of  journalism. 

Here  in  Georgia,  the  student  news¬ 
paper  at  the  University  of  Georgia, 
the  Red  and  Black,  became  indepen¬ 
dent  of  the  University  six  years  ago. 
A  non-profit  corporation  was  formed 
to  publish  the  daily  student  newspa¬ 
per.  The  Red  and  Black  has  been 
independent  and  has  thrived  in  this 
state,  in  the  face  of  two  local  daily 
newspapers,  one  weekly  newspaper, 
and  an  occasional  additional  campus 
weekly. 

How  is  this  done?  Through  a  non¬ 
profit  corporation,  whose  members 
are  drawn  from  professional  journal¬ 


ists,  journalism  professors,  and  inde¬ 
pendent  citizens.  These  people,  in 
turn,  hire  a  general  manager  to  over¬ 
see  all  day-to-day  operations  of  the 
newspaper,  editorial,  advertising,  cir¬ 
culation  and  business.  The  board 
meets  quarterly  to  review  operations, 
approve  budgets  and  pronounce  pol¬ 
icy. 

But  the  day-to-day  running  of  the 
newspaper  is  in  the  hands  of  the  stu¬ 
dents.  Top  editors  and  advertising 
officials  are  approved  by  the  board; 
these  students  in  turn  pick  their  sub¬ 
ordinates. 

Students  do  the  writing,  editing,  ad 
selling,  collecting  and  other  func¬ 
tions.  They  gain  invaluable  experi¬ 
ence  in  a  “real  world”  setting,  with 
“real  world”  responsibility.  They  are 
paid  for  their  work,  earning  spending 
money.  On  the  payroll  at  the  Red  and 
Black  are  70  students. 

The  close  relationship  between  the 
professional  board,  its  hired  profes¬ 
sional  staff  of  four  persons,  and  the 
students  makes  for  a  healthy  atmos¬ 
phere. 

There  is  no  direct  involvement 
through  the  School  of  Journalism  and 
Mass  Communications  at  the  Univer¬ 
sity  of  Georgia.  However,  often  sto¬ 
ries  assigned  in  writing  classes  appear 
in  the  student  newspaper. 

We  here  in  Georgia  are  pleased  at 
what  happened  since  the  Red  and 


Black  became  independent.  Its 
alumni  are  now  in  responsible  posi¬ 
tions  on  newspapers,  at  wire  services, 
in  magazines,  and  in  related  fields. 
Often  their  first  job  came  to  them 
because  of  their  experience  while  on 
the  student  newspaper.  We  often  hear 
them  comment  that  their  campus 
newspaper  work  was  some  of  their 
most  rewarding  college  work. 

So,  Professor  Holmes,  while  1  can 
understand  utilizing  the  academic 
journalists  as  advisers,  etc.,  there  is 
another  way.  The  alternative  prac¬ 
ticed  here  in  Georgia  (and  in  Florida, 
and  at  Texas,  for  example)  is  work¬ 
ing. 

Other  states  find  a  combination  of 
semi-independence  from  the  adminis¬ 
tration  or  journalism  school,  but  are 
funded  through  student  fees. 

We  at  Georgia  are  completely  inde¬ 
pendent  of  the  university:  no  fees,  no 
space,  a  true  arm’s-length  proposi¬ 
tion.  It  works  for  us,  bringing  together 
several  good  elements:  student 
responsibility,  advice  from  profes¬ 
sionals,  on-the-job  training,  and  a 
quality  which  is  responsible  to  the 
marketplace. 

ELLIOTT  BRACK 

(Brack  is  vice  president  and  general 
manager  of  the  Gwinnett  (Ga.)  Daily 
News  and  chairman  and  president  of 
the  Red  and  Black  Publishing  Co.  Inc.) 


Speaking  of  LAT-WP  . . . 

“  We  average  twenty-two  pages  per  day 
and  use  six  to  eight  Times-Post  stories  in 
every  edition.  The  wire  is  a  great  asset  in 
preparing  inside  pages.” 

Milton  B.  Chilcott,  publisher  editor 
THE  SHERIDAN  PRESS 
Sheridan,  Wyoming 

For  details,  contact:  John  W.  Payne 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
(202)  334-6173 
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New  Orleans 


Southern  Charm  can  be  deceiving.  New  Orleans  is  in  the  fast  lane,  on  a  fast  track  and 
gaining. 

Following  the  1984  Louisiana  World  Exposition,  New  Orleans  can  boast  more  than 
20,CXX)  hotel  rooms.  Our  new  Convention  Center  —  on  the  Downtown  site  of  the  former 
fair  and  a  step  from  the  Mississippi  River  —  has  already  attracted  major  “first  time” 
shows  —  the  Helicopter  Association  International  (from  the  West  Coast)  and  the  Pitts¬ 
burgh  Conference  and  Exposition  on  Analytical  Chemistry  (from  the  E^st  Coast). 

Doesn’t  sound  like  much?  Ask  the  sales  directors  of  the  traditional  convention  centers 
in  Atlanta,  Dallas,  San  Francisco,  Washington  D.C.  and  New  York.  You  might  also  ask 
those  considering  sites  for  the  1988  national  political  conventions  how  they  feel  about 
New  Orleans. 

They’ll  tell  you  New  Orleans  is  a  renewed  force  beckoning  the  lucrative  trade  and 
convention  business  like  never  before. 


New  Orleans  is  clearly  in  the  fast  lane,  on  a  fast  track  and  gaining. 


t^hc  'Simcs-'IJtcaiittnc 


The  States-ltem 


March  1. 1986 


E&P 

Every  Saturday  since  1884 


The  Whelan  letter 

News  organizations  warned  about  how  they  shouid  report  editor  and 
pubiisher’s  sudden  departure  from  the  Washington  Times  in  1984 


By  Andrew  Radolf 

Media  attorneys  have  expressed 
mixed  reactions  as  to  how  seriously 
editors  should  take  a  letter  of  warning 
sent  out  by  lawyers  for  James  Whe¬ 
lan,  former  editor  and  publisher  of  the 
Washington  (D.C.)  Times. 

The  letter  warns  news  organiza¬ 
tions  about  how  they  should  report 
Whelan’s  sudden  departure  from  the 
Times  in  July  1984. 

None  of  the  attorneys  said  editors 
should  disregard  it  and  they  all 
advised  that  the  facts  in  the  “Whelan 
file"  be  re-examined  as  a  precaution 
against  any  possible  libel  suits. 

Whelan  told  EAP  he  asked  his 
attorneys  to  send  the  letter  “because 
I  had  seen  two  or  three  fairly  major 
stories  misrepresenting  the  events  of 
July  1984.  One  tires  of  seeing  events 
represented  willy  nilly,  particularly 
when  it  implies  unfortunate  things  for 
your  reputation.” 


Whelan  said  he  is 
“unlikely  to  go  beyond 
the  letter,”  but  he  would 
not  rule  out  suing  lor 
libel. 


Whelan  said  he  is  “unlikely  to  go 
beyond  the  letter,”  but  he  would  not 
rule  out  suing  for  libel.  “I’d  like  to 
believe  there’s  enough  sense  of  fair¬ 
ness  out  there  that  if  you  call  some¬ 
thing  to  the  attention  of  professionals, 
they’re  going  to  be  fair.” 

The  Jan.  27  letter,  which  Whelan 
said  was  mailed  to  around  50  U.S. 
newspapers  and  broadcast  outlets, 
stated  it  is  “neither  correct  nor  accu¬ 
rate”  to  say  Whelan  was  fired  and 
said  he  resigned  in  a  policy  dispute 
with  the  Times’  “owners.” 

Signed  by  Glenn  J.  Sedam  Jr.,  a 
principal  in  the  McLean,  Va.,  firm  of 


SbmhA  I 


Whelan's  letter  to  the  media 


Sedam  &  Shearer,  the  Jan.  27  letter 
states  the  law  firm  was  retained  by 
Whelan  “for  the  purpose  of  protect¬ 
ing  his  professional  name  and  reputa¬ 
tion  against  careless  allegations  sur¬ 
rounding  his  departure  from  the 
Washington  Times  .  .  . 

“It  is  neither  correct  nor  accurate 
to  say  that  Mr.  Whelan  was  fired  from 
his  position  amid  recriminations,  or 
similar  phrasing  concerning  his 
departure.  The  fact  is  that  he  left  the 
newspaper  only  when  he  refused  to 
accept  the  owner’s  decision  to 
assume  full  policy  control  and  other 
control  of  the  newspaper.” 

The  letter  further  states  it  is  the 
“position  of  the  owners”  of  the  Times 
that  Whelan  “resigned  rather  than 
being  fired.” 

The  letter  never  mentions  any  con¬ 
tractual  dispute  with  the  Times  over 
money  —  which  other  Times  editors 
charged  was  the  reason  for  Whelan’s 
departure. 

The  attorneys  said  the  reason  for 
sending  the  letter  18  months  after  the 


incident  is  that  Whelan  currently 
heads  “a  news  operation  now  taking  a 
major  step  forward”  and  there  are 
likely  to  be  new  stories  written  about 
him. 

Whelan  is  presently  managing 
director  of  the  Christian  Broadcasting 
Network’s  news  operation,  although 
the  letter  does  not  give  his  current 
occupation. 

Whelan  said  he  requested  that  his 
present  employer  not  be  identified 
because  he  did  not  want  to  involve 
CBN  in  the  matter. 


“Sontetimes  we  call 
them  ‘huff  and  puff 
letters,”  said  Richard 
Winfield  of  Rogers  & 
Wells  in  New  York, 
which  represents  the 
Associated  Press. 


“Sometimes  we  call  them  ‘huff  and 
puff  letters,”  said  Richard  Winfield 
of  Rogers  &  Wells  in  New  York, 
which  represents  the  Associated 
Press.  “It’s  so  obviously  done  as  a 
form  letter  it  undercuts  its  effective¬ 
ness  enormously.” 

Winfield  said  news  organizations 
should  re-check  their  files  on  Whe¬ 
lan’s  departure  from  the  Times  “and 
make  your  own  decision”  about  how 
to  report  it. 

“I  don’t  think  anyone  in  the  indus¬ 
try  has  any  illusion  as  to  why  he 
resigned,”  said  Bruce  Sanford  of 
Baker,  Hostetler  in  Washington, 
D.C.,  who  represents  Scripps  How¬ 
ard  and  SPJ/SDX.  “I  suppose  what 
they’re  trying  to  do  is  advise  you  on 
how  Whelan  sees  the  situation.” 

However,  Sanford  added  that  the 
“inevitable  effect”  of  having  a  lawyer 
(Continued  on  page  8) 


Whelan  letter 

(Continued  from  page  7) 


send  such  a  letter  is  the  implicit  threat 
“you  may  get  a  libel  lawsuit  if  you 
don’t”  report  the  situation  the  way 
the  attorney  wants. 

Robert  Sack,  a  partner  with  Patter¬ 
son,  Belknap  in  New  York  and  out¬ 
side  counsel  to  Dow  Jones  &  Co., 
agreed  that  Whelan’s  letter  could  be 
setting  the  stage  for  libel  suits.  Sack 
said  news  organizations  which 
received  the  letter  could  have  a  diffi¬ 
cult  time  defending  a  charge  of  actual 
malice  since  they  were  “warned”  of 
the  facts  in  advance. 

“I  suppose  one  is  careful  to  add 
that  side  of  the  story”  in  writing  about 
Whelan  and  the  Times,  he  said. 
“That’s  the  whole  point.” 

“I’ve  seen  this  kind  of  letter  before. 
It’s  a  reasonably  effective  device  to 
protect  the  reputation  of  your  client,” 
said  James  Goodale,  a  partner  with 
Debevoise,  Plimpton  in  New  York 
and  former  vice  chairman  of  the  New 
York  Times  Co.  “It  puts  everyone 
reasonably  on  notice  that  there  is 
another  side  to  the  story.” 

Goodale  also  advised  news  organi¬ 
zations  “to  make  a  check”  of  the 
facts  and  “indicate  the  contents  of  the 
check  in  the  Whelan  file.  If  the  con¬ 
clusion  is  the  letter  is  incorrect,  so 
state  with  documentation.” 

Whelan  left  the  Times  abruptly  on 


July  13,  1984,  in  a  contract  dispute 
with  Bo  Hi  Pak,  president  of  News 
World  Communications. 

On  July  17,  Whelan  held  a  news 
conference  to  say  that  he  left  because 
“Washington  Times  has  become  a 
Moonie  newspaper.” 

He  said  at  that  time  that  the  Times 
“is  now  firmly  in  the  hands  of  top 
officials  of  the  Rev.  Sun  Myung 
Moon’s  Unification  Church  Move¬ 
ment”  and  that  he  left  the  newspaper 
because  of  his  opposition  to  this. 

Whelan  called  charges 
that  his  contract  dispute 
was  over  money  “utterly 
and  totally  untrue.  There 
was  no  such  dispute.” 

But  three  hours  after  Whelan’s 
press  conference,  editors  of  the 
Times  called  one  of  their  own  to  say 
they  had  signed  a  “manifesto”  asking 
for  Whelan’s  removal.  The  editors 
charged  that  Whelan  had  failed  to 
keep  the  Times’  owners  informed  of 
its  financial  condition  and  that  he  was 
more  interested  in  negotiating  a  lucra¬ 
tive  new  contract  for  himself  than  in 
maintaining  the  newspaper’s  editorial 
independence. 

News  World  Communications  is 
the  corporation  which  owns  the 
Times.  The  corporation,  in  turn,  is 
owned  by  individuals  who  are  them¬ 
selves  members  of  the  Unification 


Church  and  “directed  by  Rev.  Moon 
himself,”  according  to  an  official  of 
the  newspaper. 

The  official,  who  asked  not  to  be 
identified,  said  Whelan  was  “asked  to 
resign”  after  his  contract  negotiations 
broke  down.  “He  was  negotiating  for 
an  exorbitant  salary.  Everyone 
agreed  he  had  overplayed  his  card. 

“He  didn’t  want  to  recognize  the 
fact  that  the  Unification  Church  is 
funding  the  newspaper  through  its 
businesses.” 

Whelan’s  settlement  of  his  contract 
dispute  with  the  Times,  according  to 
this  official,  has  a  clause  in  which 
“they  (the  owners)  would  not  bad 
mouth  him  and  he  would  not  bad 
mouth  the  owners.” 

There  was  speculation  that  the  let¬ 
ter  from  his  lawyers  was  a  move  by 
Whelan  to  protect  himself  from 
charges  by  Times  attorneys  that  he 
was  not  honoring  the  agreement. 

Whelan  acknowledged  that  his  con¬ 
tract  settlement  contained  a  clause 
stipulating  neither  side  would  speak 
ill  of  the  other,  but  he  denied  it  had 
anything  to  do  with  his  decision  to 
have  the  lawyers  send  out  the  letter. 

“I  can’t  imagine  how  anyone  would 
speculate  to  that  conclusion,”  he 
said. 

Whelan  also  told  E&P,  “I  was 
asked  to  resign  only  when  I  refused  to 
accept  the  new  circumstances.” 

Whelan  called  charges  that  his  con¬ 
tract  dispute  was  over  money 
“utterly  and  totally  untrue.  There 
was  no  such  dispute.” 


Tribune  Co.  enacts  new  measure  to  protect  it  from  hostile  takeover 


The  Tribune  Co.  of  Chicago  has 
enacted  a  new  measure  to  help  pro¬ 
tect  the  company  against  hostile 
takeover  attempts. 

The  company’s  board  of  directors 
approved  the  distribution  of  one  com¬ 
mon  share  purchase  right  on  each  out¬ 
standing  share  of  common  stock. 

Each  right  will  entitle  shareholders 
to  buy  one  newly-issued  share  of  the 
company’s  common  stock  at  an  exer¬ 
cise  price  of  $200.  The  rights  will  be 
exercisable  only  if  a  person  or  group 
acquires  20%  or  more  of  Tribune  Co. 
common  stock  or  announces  a  tender 
offer  for  30%  or  more  of  the  common 
stock. 

The  Tribune  Co.  will  be  entitled  to 
redeem  the  rights,  at  100  per  right, 
prior  to  the  time  that  a  20%  position 
has  been  acquired. 

The  rights  are  designed  to  assure 
that  all  Tribune  Co.  shareholders 
receive  fair  value  for  their  investment 
in  the  event  of  any  proposed 
takeover,  the  company  stated. 


“The  board  of  directors  took  this 
action  as  a  prudent  measure  to  be  able 
to  act  effectively  in  the  event  of  a 
hostile  takeover  attempt,”  said  Tri¬ 
bune  president  and  chief  executive 
officer  Stanton  R.  Cook.  “The  com¬ 
pany  has  no  knowledge  of  any  exist¬ 
ing  efforts  to  take  over  the  company 
or  to  acquire  a  substantial  amount  of 
stock.” 

If  the  company  is  acquired  in  a  mer¬ 
ger  or  other  business  combination 
transaction,  each  right  will  entitle  its 
holder  to  purchase,  for  $200,  shares  of 
the  acquiring  company  having  a  mar¬ 
ket  value  of  $400,  Tribune  said.  The 
rights  also  provide  for  protection 
against  self-dealing  transactions  by  a 
controlling  shareholder,  the  company 
added. 

The  rights  distribution  will  be  made 
on  March  4,  1986,  payable  to  share¬ 
holders  of  record  on  that  date,  and  it 
will  expire  10  years  later. 

The  company  said  the  distribution 
is  not  taxable  to  shareholders. 


In  other  matters,  the  board 
approved  the  company’s  repurchase 
of  up  to  1  million  common  shares  from 
“time  to  time  in  the  open  market.” 

The  repurchased  shares  will  be 
used  for  employee  benefit  programs 
and  other  general  corporate  pur¬ 
poses. 

At  the  end  of  1985,  Tribune  had 
40.6  million  outstanding  common 
shares. 

Affiliated  enters 
cellular  phone  biz 

Affiliated  Publications  Inc.  and 
McCaw  Communications  of  Belle¬ 
vue,  Wash.,  have  agreed  in  principle 
to  establish  a  joint  venture  to  own  and 
operate  cellular  radio  telephone  and 
radio  paging  systems  in  a  number  of 
U.S.  markets. 

The  proposed  10-city  venture 
would  be  Affiliated’s  first  direct 
involvement  in  the  cellular  telephone 
and  paging  businesses. 
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Pulitzer  takeover  bid 

Generational  conflict  threatens  to  force  sale  of  St.  Louis  Post-Dispatch 
and  other  properties  to  Detroit-based  entrepreneur  for  $500  miiiion 


By  Andrew  Radolf 

The  board  of  directors  of  Pulitzer 
Publishing  Co.  will  meet  on  March  3 
to  consider  ways  to  combat  the  $500 
million  takeover  offer  from  Detroit- 
based  Taubman  Investment  Co., 
headed  by  A.  Alfred  Taubman,  an 
entrepreneur  and  real  estate  devel¬ 
oper. 

The  offer  for  the  entire  company  — 
about  10  times  its  1985  cash  flow  — 
was  made  in  connection  with  an 
option  agreement  Taubman  reached 
with  a  group  of  minority  sharehold¬ 
ers,  including  a  granddaughter  and 
two  great  grandsons  of  founder 
Joseph  Pulitzer,  to  purchase  their 
combined  20%  holdings  for  $100  mil¬ 
lion. 


Morgan  Stanley  &  Co. 
and  A.G.  Edwards  & 

Sons  have  been  retained 
to  advise  the  company 
on  how  to  fight  the 
takeover  offer. 


Michael  Pulitzer,  vice  chairman  of 
the  company  and  a  Pulitzer  grandson, 
said  the  board  will  consider  ways  for 
shareholders  seeking  to  sell  their 
holdings  to  realize  market  value  for 
their  stock  without  the  entire  com¬ 
pany  having  to  be  sold.  Pulitzer  said  a 
public  stock  offering  is  one  of  the 
alternatives  under  discussion. 

“I  think  that  whatever  happens, 
our  desire  is  to  come  up  with  a  solu¬ 
tion  that  is  fair  to  all  stockholders,” 
he  said,  but  stated,  “Yes,  I  do,”  when 
asked  if  thought  the  takeover  bid 
would  be  defeated. 

Morgan  Stanley  &  Co.  and  A.G. 
Edwards  &  Sons  have  been  retained 
to  advise  the  company  on  how  to  fight 
the  takeover  offer. 

Eighty  percent  of  Pulitzer  Publish¬ 
ing  stock  is  in  a  voting  trust  controlled 
by  company  chairman  Joseph  Pulit¬ 
zer  3rd,  a  Pulitzer  grandson  who  is 
Michael’s  half  brother. 

Pulitzer  said  that  as  an  additional 
anti- takeover  precaution,  he,  Joseph 
and  their  first  cousin,  David  E. 


Moore  —  another  Pulitzer 
grandson  —  recently  reached  an 
agreement  not  to  sell  any  of  their 
stock  until  March  31,  1987.  Their 
combined  holdings  amount  to  54%  of 
the  company’s  shares. 

Pulitzer  said  the  agreement 
includes  both  shares  and  voting  trust 
certificates  held  by  the  three  individu¬ 
als  and  described  the  pact  as  a  general 
anti-takeover  move  that  “does  not 
necessarily  apply  to  the  current  situa¬ 
tion.” 

Pulitzer  said  there  are  about  50 
descendants  of  Joseph  Pulitzer,  but 
he  said  only  15  of  them  are  sharehold¬ 
ers. 

There  is  no  trading  in  the  stock  of 
the  privately  held  company,  Pulitzer 
said. 

“The  option  price  in  the  voting 
trust  assigns  book  value  to  the 
shares,”  he  continued,  but  declined 
to  reveal  the  figure. 

Pulitzer  Publishings’  properties 
include  the  St.  Louis  Post-Dispatch, 
Arizona  Daily  Star  in  Tucson,  and  a 
string  of  suburban  Chicago  newspa¬ 
pers  which  were  recently  acquired 
from  Lerner  Publishing.  The  com¬ 
pany  also  owns  seven  television  sta¬ 
tions  and  two  radio  stations. 

Taubman ’s  $500  million  offer  for 
Pulitzer  Publishing  is  part  of  an  agree¬ 
ment  he  entered  on  January  21  with 
Kate  Davis  Quesada,  her  two  sons, 
Peter,  32,  and  T.  Ricardo,  36;  and  a 
fourth  party  who  own  the  20%  of  the 
stock  not  included  in  the  voting  trust. 

Kate  Davis  Quesada  is  Joseph 
Pulitzer’s  granddaughter  and  Joseph 
Pulitzer  3rd’s  sister. 

Peter  Quesada,  who  is  also  a  direc¬ 
tor  of  Pulitzer  Publishing,  said  there  is 
a  contractual  obligation  not  to  reveal 
the  identity  of  the  group’s  fourth 
member.  Quesada  added  that  his 
father,  whom  he  said  is  not  a  Pulitzer 
shareholder,  advised  his  family  not  to 
place  their  stock  in  the  voting  trust 
when  it  was  renewed  in  1970. 

Quesada  described  Pulitzer  Pub¬ 
lishing  as  needing  to  “come  to  grips” 
with  the  “problem  of  paving  the  way 
from  one  generation  to  the  next.  The 
whole  company  is  in  generations 
three  and  four.” 

The  deal  with  Taubman  gave  him  a 


three-year  option  to  buy  their  20% 
interest  in  Pulitzer  Publishing  for  $100 
million,  Quesada  said.  If  Taubman 
does  not  exercise  his  option,  how¬ 
ever,  the  group  has  the  right  under  the 
contract  to  sell  their  shares  to  him  for 
$80  million. 

The  contract  also  required  Taub¬ 
man  to  offer  all  the  other  shareholders 
at  least  the  same  amount  for  their 
shares  as  is  being  offered  to  the 
minority  group.  That  clause,  Quesada 
said,  resulted  in  Taubman’s  recent 
letter  to  Pulitzer  Publishing  contain¬ 
ing  the  acquisition  offer. 


“I  have  seen  first  hand 
in  Detroit . . .  what 
happens  when  a  family 
owned  media  business 
fails  to  take  into  account 
the  divergent  interests  of 
succeeding 
generations ...” 


“Basically,  he  has  a  call  at  100,  and 
we  have  a  put  at  80,”  explained 
Quesada,  a  former  Wall  Street 
lawyer.  “In  our  contract,  Taubman 
was  also  obliged  to  make  an  offer  to 
all  shareholders  at  a  price  at  least  as 
high  as  ours.  We  want  to  find  a  way  to 
treat  all  shareholders  fairly.” 

According  to  Taubman’s  Feb.  19 
letter  to  the  company,  the  $100  mil¬ 
lion  offer  to  the  minority  group 
amounts  to  $91 ,400  a  share,  while  the 
$80  million  “put”  comes  out  to 
$73,120  a  share. 

Bernard  Winograd,  president  of 
Taubman  Investment  Co.,  said  the 
firm  is  “comfortable”  with  the  fact 
that  it  may  end  up  paying  $80  million 
for  just  20%  of  the  company. 

“We  recognize  that’s  one  of  the 
possible  outcomes,”  he  said,  adding 
that  the  minority  shareholders 
wanted  to  “be  in  a  position  to  liquid¬ 
ate  their  interests” 

Quesada  is  now  working  with  his 
brother,  an  architect,  on  “historical 
rehabilitation”  of  houses  in  the  Port¬ 
land,  Maine,  area. 

(Continued  on  page  19) 
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Labor  dispute  gets  nasty  at  southern  N.J.  daily 

At  the  heart  of  the  dispute  is  what  obiigation  a  newspaper 
buyer  has  to  contracts  made  or  canceied  by  a  previous  owner. 


By  George  Garneau 

Picketing  by  fired  deliverers  of  the 
News-Tribune  in  Woodbridge,  N.J., 
violates  federal  law,  according  to  the 
National  Labor  Relations  Board, 
which  has  asked  a  federal  judge  to  halt 
it. 

An  NLRB  official  has  ruled  that  the 
picketing,  begun  Dec.  28  after  the 
drivers’  contract  was  terminated,  has 
exceeded  the  30  days  permitted  for 
unions  seeking  to  organize  employ¬ 
ees. 

The  legal  developments  are  the  lat¬ 
est  in  a  small,  but  angry,  labor  dispute 
sparked  when  a  new  owner  took  over 
the  News-Tribune  after  the  delivery 
contract  had  been  canceled. 

Under  the  contract,  3-C  Corp.  of 
Edison  employed  13  full-time  and 
seven  part-time  drivers  of  the  News¬ 
paper  &  Mail  Deliverers  Union  to 
deliver  the  54,000-circulation  after¬ 
noon  daily. 


There  have  been 
incidents  of  vandaiism, 
minor  injuries,  a  raiiy  by 
severai  hundred  union 
supporters  and  more 
than  a  dozen  arrests. 


There  have  been  incidents  of  van¬ 
dalism,  minor  injuries,  a  rally  by  sev¬ 
eral  hundred  union  supporters  and 
more  than  a  dozen  arrests.  Local  and 
state  police  have  defused  serious  con¬ 
frontations.  Legal  battles  have  raged 
in  municipal,  state  and  federal  courts. 

A  hearing  on  the  NLRB  complaint 
charging  the  deliverers  with  violating 
federal  labor  law  was  scheduled  for 
Feb.  27.  A  hearing  on  the  NLRB’s 
request  for  an  injunction  halting  the 
picketing  was  scheduled  for  Feb.  28  in 
U.S.  District  Court  in  Newark. 

Meanwhile,  picketing,  limited  by 
court  order  to  eight  picketers  at  each 
of  two  entrances,  has  been  continu¬ 
ing. 

The  News-Tribune  has  hired  a  non¬ 
union  security  company  to  deliver  the 
paper  from  rented  trucks.  The  firm’s 
uniformed  guards  stop  all  vehicles  at 


the  entrance  to  newspaper  property. 
Management  also  has  hired  non¬ 
union  workers  to  replace  union  print¬ 
ers  who  have  refused  to  cross  picket 
lines. 

At  greater  expense  and  difficulty, 
the  News-Tribune  is  getting  out  one 
edition  a  day,  instead  of  five  before 
the  dispute,  but  circulation  is  about 
the  same  as  before,  according  to  the 
newspaper. 

At  the  heart  of  the  dispute  is  what 
obligation  a  newspaper  buyer  has  to 
contracts  made  or  canceled  by  a  pre¬ 
vious  owner. 

The  News-Tribune’s  previous 
owner,  Middlesex  County  Publishing 
Co.,  canceled  the  delivery  contract 
with  3-C  in  late  December,  just  before 
it  sold  the  News-Tribune  for  $25  mil¬ 
lion  to  Macromedia  Publishing  Inc., 
which  has  the  same  owner  as  The 
Record,  Bergen  County,  N.J. 

On  Christmas  Eve,  drivers  said, 
they  were  notified  they  would  be  laid 
off  when  the  sale  was  closed  Jan.  1. 
But  on  Dec.  27,  the  deliverers  said, 
they  were  locked  out.  Unionized 
newspaper  employees  performing 
other  functions  have  continued 
working  and  their  unions  have  been 
recognized. 

“The  publisher  refused  to  let  them 
enter  the  building.  They  were  physi¬ 
cally  thrown  off  the  premises,” 
according  to  NMDU  president  Jerry 
Cronin. 

Cronin,  citing  management’s 
refusal  to  negotiate  with  the  union  and 
the  non-union  status  of  the  Record, 
said:  “Obviously  it’s  not  a  cost  saving 
measure  .  .  .  It’s  a  union  busting 
measure.  We  just  want  Mr. 
(Macromedia  owner  Malcolm)  Borg 
to  come  to  the  table.  We  would  like  to 
discuss  the  underlying  issues.  If  they 
are  economic,  we  can  address  the 
problem.” 

Bob  Sapanara,  News-Tribune 
president,  dismissed  the  union-bust¬ 
ing  accusations  as  “ludicrous”  in 
light  of  the  News-Tribune’s  recogni¬ 
tion  of  existing  unions  as  bargaining 
agents  for  printers,  typographers  and 
editorial  employees. 

Sapanara  said  the  issue  is  strictly 
financial:  The  contract  with  3-C  cost 
about  $750,000  last  year,  more  than 


double  what  Macromedia  could  get 
the  job  done  for  by  a  non-union  com¬ 
pany.  He  said  drivers  were  earning  as 
much  as  $50,000  a  year  with  overtime. 

Sapanara  said  3-C  and  the  NMDU 
were  notified  of  the  cancellation  of 
the  delivery  contract. 

“We  were  paying  the  same  per-per- 
son  distribution  costs  as  the  New 
York  Times,"  Sapanara  said.  He  said 
the  NMDU’s  standardized  contract 
makes  small  papers  pay  the  same  rate 
as  metropolitan  papers  and  the  paper 
could  not  afford  delivery  costs  that 
were  not  competitive  with  similar 
sized  area  papers. 


The  News-Tribune  has 
hired  a  non-union 
security  company  to 
deiiver  the  paper  from 
rented  trucks. 


Sapanara  said  the  wages  of  the 
other  unions  at  the  News-Tribune 
were  “competitive  with  what  is  going 
on  in  the  market.” 

“It  is  outrageous,”  said  NMDU 
attorney  Marshall  Lippman,  “that  a 
purchaser  of  a  business,  by  calling  the 
transaction  a  purchase  of  assets,  will 
pick  and  choose  which  unions  it 
employs  and  which  ones  it  won’t.” 

The  deliverers,  in  September,  rati¬ 
fied  a  retroactive  contract  with  3-C 
that  extended  to  1987  and  provided  a 
$1 10  a  week  pay  hike  over  three  years 
to  a  base  rate  of  $661  for  a  40-hour 
week,  Cronin  said.  The  NMDU  also 
said  it  had  a  letter  of  understanding 
with  the  Middlesex  Publishing  which 
said  that  in  the  event  3-C  was  not 
used,  a  company  with  union  represen¬ 
tation  would  be  hired. 

Many  of  the  drivers  worked 
directly  for  the  News-Tribune,  some 
starting  out  as  newsboys,  for  years 
before  they  approved  union  represen¬ 
tation  in  1972,  the  same  year  3-C  was 
formed  by  Middlesex  and  a  local 
newspaper  wholesaler  to  distribute 
the  News-Tribune  under  contract  in 
the  newspaper’s  trucks,  according  to 
Cronin. 

U.S.  District  Judge  John  Bissell, 
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however,  has  ruled  that  Macromedia 
is  not  obliged  to  negotiate  with  the 
NMDU.  Bissell  ruled  that  Middlesex 
and  3-C  were  bound  to  negotiate  with 
the  drivers.  He  ordered  Middlesex  to 
place  $1.3  million  from  the  sale  in  an 
escrow  account  in  case  it  is  held 
responsible  for  the  drivers’  contract, 
which  expired  in  1987.  An  arbitrator 
is  to  decide  that  dispute. 

According  to  Sapanara, 
Macromedia  purchased  only  the 
assets  of  the  News-Tribune,  not  the 
company  that  owned  it.  Therefore, 
contracts  with  Middlesex  became  null 
when  the  sale  was  closed,  and 
Macromedia  was  obligated  to  recog¬ 
nize  only  contracts  having  successor 
clauses,  which  carry  over  contracts  to 
new  owners.  Only  the  Graphic  Com¬ 
munication  Union  No.  8  of  Newark 
had  a  successor  clause. 


“They  violated  the 
contract.  They  violated 
the  letter  of 
understanding,”  Cronin 
said. 


“The  day  of  the  closing,  all  con¬ 
tracts  ceased  to  exist  except  those 
that  have  successor  clauses,’’  Sapa¬ 
nara  said.  “We  didn’t  cancel  any  con¬ 
tracts.” 

However,  Sapanara  said,  the 
News-Tribune  has  voluntarily 
decided  to  recognize  the  Newspaper 
Guild  Local  No.  3  and  the  Interna¬ 
tional  Typographical  Union  as  bar¬ 
gaining  agents.  Management  at  first 
offered  about  43  editorial  employees 
individual  terms  of  employment,  but 
the  Guild  intervened  to  affirm  its  posi¬ 
tion  as  bargaining  agent.  Negotiations 
are  scheduled  on  the  status  of  the 


disputed  contract. 

Barry  Lipton,  president  of  the  New 
York-based  Guild  local,  said  it  has 
asked  members  not  to  cross  picket 
lines.  However,  reporters  were  said 
by  both  sides  to  be  sending  stories  to 
the  newspaper  via  computer.  Some 
are  working  from  home,  bureaus  and 
in  the  office,  Sapanara  said. 

The  Guild  has  filed  in  federal  court 
a  claim  for  severance  pay  against 
Middlesex. 

Graphic  Communications  Union 
No.  8  press  operators,  honoring  the 
strike,  have  been  notified  that  “if  they 
don’t  come  back  to  work  in  a  reason¬ 
able  time  we  will  replace  them,” 
Sapanara  said.  He  did  not  specify  a 
time  but  said  that  on  Feb.  1  GCU 
benefits  were  dropped. 

News-Tribune  management  has 
recognized  the  ITU  as  representing 
some  23  working  composing-  and 
camera-room  employees  and  is  nego¬ 
tiating  changes  to  the  former  con¬ 
tract,  Sapanara  said. 

Sapanara  said  it  has  been  “very 
difficult  and  very  costly”  to  hire 
about  50  security  guards  to  deliver  the 
paper  and  protect  property.  They 
have  been  using  two  men  per  rented 
truck.  It  also  has  hired  non-union 
press  operators  from  an  Oklahoma 
firm  and  made  special  arrangements 
for  delivery  of  materials  such  as  ink 
and  paper. 

Sapanara  blamed  the  union  for 
“considerable  violence”  stemming 
from  the  picketing.  He  said  employ¬ 
ees’  car  windshields  have  been  bro¬ 
ken,  branch  offices  have  been 
damaged,  employees  have  been 
threatened,  deliverers  of  supplies  and 
newspaper  retailers  have  been  threat¬ 
ened,  a  security  guard  received  a  bro¬ 
ken  wrist  and  another  employee  was 
cut  on  a  windshield. 

Cronin  called  it  “informational 
picketing.” 


Sapanara  said  the  union  never 
responded  to  newspapers  stated  need 
to  cut  delivery  costs.  He  said  manage¬ 
ment  would  not  talk  to  the  union 
“under  duress”  of  picket  lines. 

“We  would  be  dealing  with  a  gun  to 
our  head  and  we  just  won’t  do  that,” 
he  said. 

He  added  that  unless  the  union  can 
compete  with  offers  to  deliver  the 
paper  for  $350,000  a  year,  “there’s 
just  nothing  to  talk  about.” 

Sapanara  said  Macromedia  plans  to 
hire  30  extra  employees  in  the  first 
year.  And  while  the  newspaper  was 
profitable  at  the  time  of  purchase, 
Macromedia  intends  to  make  it  more 


“The  day  of  the 
dosing,  all  contracts 
ceased  to  exist  except 
those  that  have 
successor  clauses,” 
Sapanara  said.  “We 
didn’t  cancel  any 
contracts.” 


Sapanara  said  the  News-Tribune 
wants  to  get  back  into  business. 

“Whatever  it  takes  to  do  that  we 
are  prepared  to  do.” 

“What  is  happening  here  is  a  dis¬ 
grace,”  said  Cronin,  staring  across  a 
snow-covered  park  at  the  News-Tri¬ 
bune  from  a  shack  of  plastic  and  wood 
and  surrounded  by  a  handful  of  pick- 
eters  huddled  around  a  gas  heater. 

“These  aren’t  just  13  jobs.  It’s  not 
just  the  NMDU.  This  is  a  situation 
that  organized  labor  across  the  coun¬ 
try  has  to  take  a  hard  look  at  because 
this  is  all  labor  on  this  picket  line.” 


Son  arrested  in  California  murder  of  Philippine  news  exec 


The  17  year-old  son  of  slain  Philip¬ 
pine  News  executive  Oscar  Salva- 
tierra  was  arrested  on  suspicion  of 
murder  and  attempting  to  cover  it  up 
with  false  threats  of  political  assassi¬ 
nation. 

Arrested  with  the  younger  Salva- 
tierra  was  his  18-year  old  girlfriend. 

The  arrest  of  Amel  Salvatierra  and 
Teressa  Deburger  ended  speculation 
the  slaying  had  been  committed  by 
agents  of  Philippine  President  Ferdi¬ 
nand  E.  Marcos  in  retaliation  for  the 
elder  Salvatierra’s  outspoken  opposi¬ 
tion  to  him. 

Glendale  police  said  there  was  “no 
evidence  whatsoever”  to  support  the 
political  assassination  theory  and  that 
they  had  found  the  gun  used  in  the 


killing. 

Police  also  said  they  believed  the 
son  and  his  girlfriend  had  composed 
the  letter  sent  to  Salvatierra  threaten¬ 
ing  him  with  “death  by  execution” 
for  his  anti-Marcos  stand.  They  said 
the  son  had  a  longstanding  hatred  of 
his  father  and  there  were  “indications 
of  mental  and  physical  abuse”  by  the 
father  against  the  son  “that  led  up  to 

Overtime  pay 

The  federal  government’s  suit 
against  the  Concord  (N.H.)  Monitor 
(E&P,  Feb.  1),  interrupted  because  of 
space  shuttle  Challenger’s  explosion, 
has  been  delayed  until  June. 

Christa  McAuliffe,  a  school  teacher 
in  Concord,  was  among  those  who 


the  time”  of  the  shooting. 

The  San  Francisco-based  News,  an 
English  language  paper  with  a  weekly 
circulation  of  77,000  in  the  U.S.  and 
Canada,  is  a  focal  point  of  opposition 
to  Marcos  among  Filipinos  living  in 
North  America. 

Salvatierra,  41,  was  marketing 
director  in  the  News’  Los  Angeles 
bureau. 

case  delayed 

died  in  the  shuttle  disaster. 

Her  husband,  Steven,  is  a  partner 
in  the  law  firm  representing  the  Con¬ 
cord  newspaper,  which  the  U.S. 
Labor  Department  says  owes  nearly 
$46,000  in  overtime  pay  to  54  past  and 
current  employees. 
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A  healthy  financial  year 

Although  1985  has  been  characterized  as  a  year  of  modest  economic  growth, 
most  pubiicly-heid  newspaper  companies  reported  healthy  earnings  gains 


Although  1985  has  been  characterized  as  a  year  of 
modest  economic  growth,  most  of  the  publicly-held  news¬ 
paper  companies  reported  healthy  earnings  gains  for  the 
year. 

The  few  exceptions  included  Knight-Ridder  Newspa¬ 
pers  which  suffered  a  drop  in  profits  as  a  result  of  last 
summer’s  46-day  strike  at  its  Philadelphia  newspapers,  the 
company’s  largest  revenue  base. 

Media  General  also  saw  its  1985  profits  drop  “due  to 
heavy  price  discounting’’  in  newsprint  and  the  costs  of 
restructuring  its  broadcast  services  business  and  building 
a  cable  system  in  Fairfax,  Va. 

A.H.  Belo  had  an  up  fourth  quarter,  but  its  profits  for 
the  year  also  declined.  In  the  past,  Belo  has  attributed  its 
earnings  drop  to  the  cost  of  building  circulation  of  the 
Dallas  Morning  News  and  the  absence  of  extraordinary 
gains  from  the  sale  of  properties  in  prior  years. 

Times  Mirror  Co.  saw  its  fourth  quarter  earnings  drop 
by  over  $25  million,  but  the  company’s  profits  for  the  year 
rose  by  $5  million. 

Also  in  1985,  Dow  Jones  &  Co.  and  the  Washington  Post 
Co.  topped  the  $1  billion  in  revenues  for  the  first  time, 
bringing  to  seven  the  number  of  publicly  owned  newspa¬ 
per  companies  in  the  billion-dollar-plus  club. 

Affiliated  Publications 

Affiliated  F*ublications,  publisher  of  the  Boston  Globe, 
reported  its  1985  earnings  rose  to  $30.96  million,  or  $1 .69  a 
share,  from  $27.4  million,  or  $1.49  a  share,  in  1984. 

Full-year  revenues  in  1985  were  $367.3  million  com¬ 
pared  with  1984  revenues  of  $343.8  million. 

In  the  fourth  quarter.  Affiliated  earned  $10.9  million,  or 
60^  a  share,  on  revenues  of  $99.5  million.  In  1984’s  last 
quarter,  Affiliated’s  earnings  were  $9.2  million,  or  500  a 
share,  on  revenues  of  $98.2  million. 

Per  share  earnings  reflect  3-for-2  stock  splits  in  January 
1985  and  January  1986. 

Earnings  in  1985,  however,  included  extraordinary 
gains  of  $3.85  million  for  the  year  and  $1.7  million  in  the 
fourth  quarter  resulting  from  the  sale  of  three  radio  sta¬ 
tions. 

Affiliated  said  that  excluding  those  gains,  net  income 
showed  a  “slight  decline’’  as  a  result  of  an  increase  in  the 
losses  associated  with  the  company’s  45%  interest  in 
McCaw  Communications.  McCaw  is  investing  heavily  in 
the  start-up  of  cellular  telephone  and  cable  television 
systems  in  a  number  of  cities. 

Losses  associated  with  McCaw  reduced  net  income  by 
$7.8  million  for  the  full  year  and  by  $2  million  in  the  fourth 
quarter. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  reported  its  net  income  decreased  to  $23.8  million, 
or  $2.05  a  share,  in  1985  from  $54.1  million,  or  $4.67  a 
share,  in  1984. 

However,  1984  earnings  included  an  extraordinary  gain 
of  $25.5  million  from  the  sale  of  two  television  stations,  a 
cable  television  system  and  securities  held  for  investment 
purposes. 
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Belo’s  revenues  in  1985  increased  to  $385.2  million  from 
$354.2  million  a  year  earlier. 

For  the  fourth  quarter,  net  income  rose  to  $9.8  million, 
or  850  a  share,  from  $9.1  million,  or  790  a  share,  a  year 
earlier.  Revenues  in  the  quarter  increased  to  $107.6  mil¬ 
lion  from  $97.2  million  in  1984’s  last  quarter. 

Belo  said  its  publishing  revenues  rose  12.9%  in  1985, 
while  broadcast  revenues  rose  3.4%. 

Capital  Cities 

Capital  Cities/ABC  Inc.  reported  net  income  for  1985  of 
$142.2  million,  or  $10.87  a  share,  versus  $135.2  million,  or 
$10.40  a  share,  in  1984.  Revenues  for  the  year  rose  to  $1.02 
billion  from  $939  billion  in  1984. 

For  the  fourth  quarter,  earnings  net  income  increased  to 
$39.8  million,  or  $3.04  a  share,  from  $38.2  million,  or  $2.94 
a  share. 

Capital  Cities’  results  do  not  include  any  of  ABC’s 
operations,  which  the  company  did  not  formally  acquire 
until  January  3,  1986. 

Cowles  Media 

Cowles  Media,  which  publishes  the  Minneapolis  Star 
and  Tribune  and  several  other  newspapers,  reported  its 
net  income  for  the  fiscal  third  quarter  ended  Dec.  28, 1985, 
increased  to  $6.1  million,  or  $1.94  a  share,  from  $5.1 
million,  or  $1.63  a  share,  a  year  ago. 

Revenues  in  the  quarter  increased  to  $63.9  million  from 
$61  million  a  year  ago. 

For  the  three-quarters,  Cowles’  net  income  rose  to 
$17.2  million,  or  $5.48  a  share,  from  $14.7  million,  or  $4.74 
a  share.  Revenues  for  the  three-quarters  rose  to  $185.2 
million  from  $176.6  million. 

Cowles  said  the  sale  of  Information  Publishers  Inc., 
produced  a  pre-tax  loss  of  $1 .4  million  which  was  offset  by 
resulting  tax  benefits. 

Dow  Jones 

Dow  Jones  &  Co. ,  publisher  of  the  Wall  Street  Journal, 
said  its  net  income  for  the  year  rose  by  7.3%  to  $138.6 
million,  or  $2.15  a  share,  from  $129.1  million,  or  $2.01  a 
share,  in  1984. 

Revenues  for  the  year  rose  to  $1.0  billion  from  $965.6 
million  in  1984. 

In  the  fourth  quarter,  net  income  rose  18.7%  to  $40.9 
million,  or  630  a  share,  from  $34.4  million,  or  540  a  share,  a 
year  ago.  Revenues  in  the  fourth  quarter  were  $278.7 
million,  up  from  $257. 1  million  a  year  earlier. 

Wall  Street  Journal  advertising  linage  decreased  9. 1%  in 
the  fourth  quarter,  “part  of  a  widespread  softening  in 
advertising  in  national  media,”  Dow  Jones  said.  For  all  of 
1985,  Journal  ad  volume  was  down  5.2%. 

Journal  circulation,  after  dipping  below  the  2  million 
mark  during  the  year,  closed  out  1985  once  again  above 
that  level  at  2,002,000. 

The  Journal’s  European  edition  ended  1985  with  circu¬ 
lation  of  34,200,  a  16.9%  gain.  The  Asian  edition  increased 
its  circulation  by  5%  to  30,500. 

Dow  Jones’  Ottaway  Newspapers  reported  a  19.2% 
increase  in  operating  income  in  1985  to  $35.2  million  from 
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$29.6  million.  Revenues  in  1985  rose  11.4%  to  $173.7 
million. 

Gannett 

Gannett  Co.  reported  its  full-year  earnings  rose  13%  in 
1985  to  $253.3  million,  or  $3.16  a  share,  from  $223.9 
million,  or  $2.80  a  share,  in  1984. 

Revenues  for  the  year  improved  to  $2.2  billion  from 
$1.%  billion. 

For  the  fourth  quarter,  Gannett’s  net  income  increased 
to  $79.4  million  from  $74.5  million.  Earnings  per  share 
increased  in  the  quarter  to  990  from  930  in  the  1984  period. 

Newspaper  linage  in  the  fourth  quarter  increased  2% 
over  1984. 

Gannett  said  USA  Today  ended  the  year  with  over  1 .4 
million  daily  circulation  and  a  44%  increase  in  ad  pages  to 
3,375. 

Knight-Ridder 

Knight-Ridder  Newspapers’  net  income  for  the  year 
decreased  to  $132.7  million  from  $140.8  million  a  year  ago, 
largely  because  of  the  46-day  strike  at  the  Philadelphia 
Inquirer  and  Daily  News. 

Earnings  per  share  rose  slightly  for  the  year  to  $2.19 
from  $2.15,  benefiting  from  the  company’s  purchase  of  9.5 
million  shares  of  its  stock. 

Quarterly  earnings  also  suffered  from  the  strike,  drop¬ 
ping  to  $40.8  million  from  $46.2  million. 

Earnings  per  share  in  the  quarter  rose  to  710  from  700. 

Knight-Ridder  said  that  in  addition  to  the  strike,  its 
advertising  revenues  suffered  from  “softness  in  Miami 
and  several  other  markets.” 

General  advertising  for  the  quarter  was  down  3%  to 
$47.4  million  from  $48.9  million;  while  classified  revenue 
was  up  by  less  than  1%  to  $94.2  million  from  $93.3  million 
and  retail  revenue  was  up  by  just  1.2%  to  $187.1  million 
from  $184.2  million. 

For  the  year,  Knight-Ridder’ s  total  advertising  revenue 
increased  to  $1.73  billion  from  $1.66  billion.  Retail 
revenues  rose  for  the  year  to  $639.2  million  from  $626.3 
million;  classified  revenues  for  the  year  were  up  to  $412.0 
million  from  $390.2  million;  but  general  advertising 
revenues  decreased  to  $169.4  million  from  $170.1  million. 

In  circulation,  revenues  for  the  year  increased  to  $313 
million  from  $302.3  million.  In  the  fourth  quarter,  circula¬ 
tion  revenues  rose  slightly  to  $77.3  million  from  $77.1 
million. 

Lee  Enterprises 

For  its  first  fiscal  quarter,  Lee  Enterprise  reported  its 
earnings  increased  to  $8.6  million,  or  650  a  share,  from 
$7.7  million,  or  560  a  share. 

Revenues  in  the  quarter  rose  to  $58.7  million  from  $54.8 
,  million. 

I  Media  General 

Media  General  reported  its  full-year  earnings  in  1985 
'  were  $32.8  million,  or  $4.61  a  share,  compared  to  $39.7 

1  million,  or  $5.60  a  share,  in  1984.  Revenues  for  the  year 

*  increased  to  $578.6  million  from  $547.7  million, 

f  In  the  fourth  quarter,  net  income  dropped  to  $9.3  mil- 

■  lion,  or  $1.30  a  share,  from  $10.4  million,  or  $1.47  a  share. 

I  Revenues  in  the  quarter  rose  to  $152.3  million  from  $143.4 
i  million. 

;  Media  General’s  newspaper  revenues  in  1985  increased 

i  to  $253.1  million  from  $24 1.4  million,  but  newspaper  oper¬ 
ating  profits  dropped  to  $43.6  million  from  $47.8  million. 

Newsprint  revenues  declined  in  1985  to  $174.9  million 
from  $182.3  million  in  1984,  and  newsprint  operating  prof¬ 
its  also  dropped  last  year  to  $18.9  million  from  $20.6 
million  in  1984. 


New  York  Times 

The  New  York  Times  Co.  announced  its  net  income  for 
1985  increased  16%  to  $116.3  million  from  $100.2  million 
the  previous  year.  Earnings  per  share  for  the  year  rose  to 
$2.90  from  $2.53  in  1984. 

Revenues  for  1985  increased  to  $1 .4  billion,  up  from  $1 .2 
billion  a  year  earlier. 

For  the  fourth  quarter,  net  income  rose  by  10%  to  $30.2 
million  from  $27.6  million,  while  earnings  per  share 
increased  to  750  from  700. 

Revenues  in  the  quarter  increased  to  $385.2  million  from 
$336.6  million. 

The  company’s  newspapers  showed  a  25%  improve¬ 
ment  in  fourth  quarter  operating  profits  to  $55.5  million 
from  $44.5  million  in  1985.  For  the  full  year,  newspaper 
operating  profits  rose  18%  to  $197.0  million  from  $166.4 
million. 

Newspaper  revenues  rose  18%  in  the  fourth  quarter  to 
$310.5  million  and  16%  for  the  year  to  $1.1  billion. 

Circulation  and  advertising  rate  and  volume  increases 
contributed  to  the  higher  results,  along  with  the  operations 
of  newspapers  acquired  in  1985. 

The  New  York  Times’  advertising  volume  rose  3%  in 
1985  to  1 1 1 .4  million  lines  from  108.0  million  lines  in  1984. 
Times  circulation  for  the  year  averaged  993,000  daily  and 
1 ,598,000  on  Sunday,  for  increases  of  3%  and  1%  respec¬ 
tively. 

The  company’s  regional  newspaper  group  now  consists 
of  25  dailies  and  eight  weeklies.  The  20  dailies  and  eight 
weeklies  that  were  part  of  the  group  in  1984  saw  ad  volume 
decline  1.7%  in  1985.  The  20  dailies  in  1985  averaged 
circulation  increases  of  4%  weekdays  and  5%  on  Sundays. 
The  weeklies  averaged  circulation  increases  of  4%. 

Park  Communications 

Park  Communications  reported  its  profits  for  1985 
increased  by  8%  to  $15.2  million,  or  $1.10  a  share,  from 
$14.1  million,  or  $1.02  a  share,  in  1984. 

Revenues  for  the  year  increased  by  7%  to  $113.7  million 
from  $106.4  million. 

For  the  fourth  quarter.  Park’s  net  income  increased  to 
$5.2  million,  or  380  a  share,  from  $5.1  million,  or  370  a 
share. 

Revenues  for  the  quarter  increased  to  $32. 1  million  from 
$30.0  million. 

Quebecor 

Quebecor,  publisher  of  Le  Journal  de  Montreal, 
reported  its  profits  for  1985  rose  to  $13.2  million  from 
$1 1.4  million  in  1984. 

The  Winnipeg  Sun  lost  money  in  1985,  however,  and  is 
expected  to  lose  money  this  year  as  well,  the  company 
said.  The  company  expects  the  Sun  to  become  profitable 
in  1987. 

Quebecor  is  considering  purchasing  two  more  printing 
plants  in  the  U.S.,  each  with  sales  of  about  $25  million. 

Times  Mirror 

Times  Mirror  Co.’s  net  income  for  1985  rose  to  $237.1 
million,  or  $3.49  a  share,  from  $232.7  million,  or  $3.38  a 
share,  a  year  ago. 

Full-year  revenues  rose  to  $2.%  billion  in  1985  from 
$2.80  billion  in  1984. 

For  the  fourth  quarter,  net  income  declined  to  $58.2 
million,  or  900  a  share,  from  $83.7  million,  or  $1 .21  a  share, 
in  the  previous  year’s  last  quarter.  Revenues  for  the  quar¬ 
ter  improved  to  $803.6  million  from  $748.7  million. 

Fourth  quarter  results  for  1985  included  a  pretax  loss 
provision  of  $13.1  million,  or  180  per  share,  from  the 
pending  sale  of  80%  of  Publishers  Paper  Co.  and  a  pretax 
gain  of  $7.3  million,  or  80  a  share,  from  the  sale  of  Times- 
(Continued  on  page  21) 
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Countdown  continues 

Process  of  selecting  the  first  journalist  in  space  has  resumed 


By  Debra  Gersh 

The  countdown  to  selecting  the 
first  journalist  in  space  has  resumed 
and  regional  panels  are  slated  to  begin 
the  first  stage  of  the  process  March  3, 
according  to  officials  from  the  Associ¬ 
ation  of  Schools  of  Journalism  and 
Mass  Communication. 

The  announcement  followed  a 
meeting  between  representatives  of 
the  National  Aeronautics  and  Space 
Administration  and  ASJMC,  which  is 
coordinating  the  search  for  a  space 
reporter  on  behalf  of  NASA  from 
ASJMC  headquarters  at  the  Univer¬ 
sity  of  South  Carolina. 

“They  (NASA)  had  already  deter¬ 
mined  they  were  going  to  proceed 
with  the  project,”  said  Jack  Bass, 
public  affairs  coordinator  for  the 
Journalist  in  Space  Project.  “Since 
the  decision  was  made  and  everything 
was  in  place  administratively,  we 
simply  discussed  and  agreed  that  the 
time  is  now  appropriate  to  proceed.” 

The  Journalist  in  Space  Project, 
like  other  future  space  shuttle  ven¬ 
tures  planned  by  NASA,  was  put  on 
standby  after  the  explosion  of  the 
Challenger  in  January.  Bass  said  at 
this  point  NASA  does  not  know  when 
the  shuttle  flight  carrying  the  first 
journalist  in  space  will  be  launched, 
although  it  is  his  understanding  that  it 
will  be  preceded  by  the  teacher  in 
space  program. 

Because  the  temporary  and  inde¬ 
terminate  delay  may  create  a  situation 
where  some  applicants  may  have  to 
withdraw,  regional  semi-finalists  will 
be  required  to  reaffirm  their  desire  to 
continue  in  the  program,  although  not 
one  of  the  1 ,703  applicants  has  asked 
to  withdraw  from  the  project,  Bass 
said. 

The  breakdown 

The  breakdown  of  applicants  by 
medium  is  as  follows:  716,  or  42%, 
from  newspapers;  538,  or  31.6%, 
from  non-network  radio  and  televi¬ 
sion  stations;  94,  or  5.5%,  from  maga¬ 
zines;  42,  or  2.5%,  network  radio  and 
television  broadcasters;  41,  or  2.4%, 
from  print  syndicate  or  wire  services 
and  272,  or  16%,  have  been  categor¬ 
ized  as  “other,”  which  includes  free¬ 
lance  journalists,  Bass  said. 
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According  to  Bass,  the  first  stage  of 
the  selection  process  will  begin  in 
March,  when  review  panels  of  profes¬ 
sional  journalists  and  faculty  mem¬ 
bers  with  experience  in  the  field  will 
meet  at  20  cooperating  schools  of 
journalism.  These  panels  will  select 
100  regional  semi-finalists  —  20  from 
each  of  five  regions  —  whose  names 
will  be  announced  in  April. 

In  May,  selection  panels  from  coor¬ 
dinating  schools  of  journalism  will 
choose  40  regional  nominees.  The 
eight  finalists  from  each  of  the  five 
regions  will  be  announced  in  May. 


“They  (NASA)  had 
already  determined  they 
were  going  to  proceed 
with  the  project,”  said 
Jack  Bass,  pubiic  affairs 
coordinator  for  the 
Journaiist  in  Space 
Project. 


Those  40  will  be  narrowed  down  to 
five  after  meeting  with  a  15-member 
National  Selection  Committee.  Then, 
after  physical  examinations  and 
briefings  at  the  Johnson  Space  Center 
in  Houston,  the  five  will  be  inter¬ 
viewed  by  seven  senior  NASA  offi¬ 
cials,  and  the  finalist  and  a  back-up 
will  be  announced. 

From  the  Northeast  region,  380 
journalists  applied  to  the  program. 
The  breakdown  for  that  region  is  as 
follows:  Maine  —  13,  Vermont  —  4, 
New  Hampshire  —  5,  Massachusetts 
—  48,  Connecticut  —  36,  Rhode 
Island  —  10,  New  York  —  166, 
Pennsylvania  —  69,  New  Jersey  — 
27  and  Delaware  —  2. 

The  Southeast  region  led  the  field 
with  411  applicants,  the  breakdown 
being:  Maryland  —  26,  Washington, 
D.C.  —  94,  West  Virginia  —  7, 
Virginia  —  43,  North  Carolina  —  33, 
South  Carolina  —  16,  Georgia  —  49, 
Florida  —  91,  Alabama —  16, 
Mississippi  —  6,  Tennessee  —  21 
and  Kentucky  —  9. 

In  the  South  Central  region  there 
were  309  applicants,  with  22  from 


Louisiana,  104  from  Texas,  14  from 
Arkansas,  48  from  Missouri,  11  from 
Nebraska,  22  from  Kansas,  29  from 
Oklahoma,  9  from  New  Mexico,  45 
from  Colorado,  3  from  Guam  and  2 
from  Puerto  Rico. 

Two-hundred  and  eighty  men  and 
women  applied  from  the  North  Cen¬ 
tral  region,  with  the  breakdown  as 
follows:  North  Dakota  —  6,  South 
Dakota  —  4,  Minnesota  —  20, 
Iowa  —  22,  Wisconsin  —  21, 
Illinois  —  69,  Michigan  —  42, 
Indiana  —  32  and  Ohio  —  64. 

There  were  318  journalists  from  the 
West  Region  who  applied  to  the  pro¬ 
ject.  The  states  they  are  from  and  the 
number  from  each  state  who  applied 
are:  Washington  —  37,  Oregon  — 
11,  Idaho  —  2,  Montana  —  4, 
Wyoming — 3,  Utah  —  20,  Ari¬ 
zona  —  37,  Nevada  —  4,  Califor- 
nia  —  184,  Alaska  —  13  and 
Hawaii  —  3. 

In  addition,  five  applications  were 
received  from  American  journalists 
working  for  U.S. -based  publications 
in  other  countries,  such  as  West  Ger¬ 
many  and  Canada,  said  Bass. 

The  members  of  the  National 
Selection  Committee  are:  William 
Arthur,  former  editor  of  Look;  James 
D.  Atwater,  dean  of  the  University  of 
Missouri  School  of  Journalism  and 
former  senior  editor  of  Time  and  the 
Saturday  Evening  Post;  Lauro  F. 
Cavazos,  president  of  Texas  Tech 
University;  Willie  D.  Davis,  presi¬ 
dent  of  All-Pro  Broadcasting,  KACE- 
fm,  Los  Angeles;  Osborn  Elliott, 
dean  of  the  Columbia  School  of  Jour¬ 
nalism  and  former  editor-in-chief  of 
Newsweek;  Wilbur  E.  Garrett,  editor 
of  National  Geographic;  Terry  J. 
Hart,  former  astronaut;  James  B. 
Holderman,  president  of  the  Univer¬ 
sity  of  South  Carolina;  Elmer  Lower, 
former  president  of  ABC  News  and 
former  Washington  bureau  chief  for 
CBS  News  and  NBC  News;  Kenneth 
MacDonald,  former  editor  and 
publisher  of  the  Des  Moines  Register 
and  Tribune;  Sharon  Murphy,  dean  of 
the  Marquette  University  School  of 
Journalism  and  president-elect  of  the 
Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication; 
Vermont  C.  Royster,  retired  editor  of 
(Continued  on  page  20) 
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LEGALLY  SPEAKING 

‘Rip  and  read’  radio  infringes  copyright 


By  Paul  Levine 

and  Ken  Pierce 

“Fresh  news  is  got  only  by  enter¬ 
prise  and  expense”  —  Justice  Oliver 
Wendell  Holmes 

For  one  month  of  frantic  days  and 
sleepless  nights,  you  research  a  story. 
You  follow  countless  leads,  mostly 
dead  ends,  but  your  efforts  are  worth 
it  when  your  exclusive  story  makes 
the  front  page. 

Driving  to  the  office  you  feel  some 
pride  in  your  work  and  then,  you  turn 
on  the  radio. 

In  his  deep-toned,  ever-smooth 
voice,  the  disc  jockey  is  reading  yot/r 
story  on  his  morning  news  broadcast. 
Not  your  story  verbatim,  but  your 
story  summarized,  paraphrased,  and 
plagiarized,  though  not  attributed  to 
you  or  your  newspaper.  Obviously, 
the  disc  jockey  and  his  radio  station 
can  be  accused  of  shoddy  journalism. 
But  have  they  also  violated  the  law, 
and  can  your  newspaper  take  legal 
action  against  them? 


Under  the  copyright 
act,  a  newspaper  article 
enjoys  copyright 
protection  as  soon  as 
the  ink  dries  on  the 
paper. 


In  many  cases  the  answer  is  yes; 
the  newspaper  can  sue  the  radio  sta¬ 
tion  for  its  “rip  and  read”  copyright 
infringement. 

Federal  copyright  protection  was 
long  ago  extended  to  news  reports. 

In  a  1918  case  the  United  States 
Supreme  Court  declared,  “no  doubt 
news  articles  often  possess  a  literary 
quality  and  are  the  subject  of  literary 
property  at  the  common  law.” 

It  is  now  universally  acknowledged 
that  the  federal  copyright  act,  which 
refers  to  “literary  works,”  covers 
newspaper  articles. 

Under  the  copyright  act,  a  newspa¬ 
per  article  enjoys  copyright  protec¬ 
tion  as  soon  as  the  ink  dries  on  the 
paper.  The  newspaper  must  be  sure, 
however,  to  give  notice  upon  publica¬ 
tion  of  the  paper  that  it  claims  copy- 


Levine  is  a  partner  and  Pierce  an 
associate  in  the  Miami  office  of  Mor¬ 
gan,  Lewis  &  Bockius,  the  Philadel¬ 
phia-based  law  firm.  They  represent 
both  newspapers  and  radio  stations.) 


right  protection. 

This  is  usually  done  by  putting  the 
circled  “c”  or  the  word  “copyright,” 
along  with  the  year  of  first  publica¬ 
tion,  on  either  the  front  page  or  the 
masthead. 

Additionally,  in  order  to  obtain  cer¬ 
tain  of  the  advantages  of  the  copyright 
act,  the  newspaper  must  be  registered 
with  the  copyright  office. 

The  news  event,  as  distinct  from 
the  story  about  it,  has  never  been 
protected  by  the  copyright  laws,  and 
the  similarity  of  two  news  stories 
might  indicate  merely  that  the  differ¬ 
ent  authors  observed  and  reported  the 
same  event. 

After  all,  language  is  limited  by 
vocabulary,  and  it  is  not  inconceiv¬ 
able  that  two  writers  would  independ¬ 
ently  use  the  same  words  or  phrases 
to  describe  a  single  event. 

Moreover,  the  “information”  con¬ 
veyed  by  a  news  report  is  not  pro¬ 
tected  by  the  copyright  laws. 

As  the  Supreme  Court  has  stated, 
“it  is  not  to  be  supposed  that  the 
framers  of  the  Constitution  intended 
to  confer  upon  one  who  might  happen 
to  be  the  first  to  report  a  historic  event 
the  exclusive  right  for  any  period  to 
spread  the  knowledge  of  it.” 

How,  then,  do  the  courts  determine 
whether  there  is  a  copyright  violation 
or  whether  stories  have  indepen¬ 
dently  been  written  about  the  same 
event? 

The  major  cases  reveal  that  the  dis¬ 
tinction  between  the  copyrightable 
report  and  the  non-copyrightable 
information  contained  in  the  report  is 
much  easier  to  articulate  than  to 
apply. 

In  Wainright  Securities  Inc.  v.  Wall 
Street  Transcript  Corp.,  the  plaintiff 
published  detailed  financial  and 
investment  reports  geared  toward 
sophisticated  and  institutional  inves¬ 
tors.  The  defendant  summarized  and 
paraphrased  the  plaintiffs  reports  in 
its  more  widely  circulated  publica¬ 
tion,  and  attributed  its  “abstracts”  to 
the  plaintiff. 

In  finding  a  copyright  violation,  the 
appeals  court  wrote  that  “the  essence 
or  purpose  of  legitimate  journalism  is 
the  reporting  of  objective  facts  or 
developments,  not  the  appropriation 
of  the  form  of  expression  used  by  the 
news  source.” 

Noting  that  news  events  may  not  be 
copyrighted,  the  court  nonetheless 
found  much  in  a  news  story  which  is 
protected  by  the  copyright  laws,  such 
as  “the  manner  of  expression,  the 


author's  analysis  or  interpretation  of 
events,  the  way  he  structures  his 
material  and  marshals  facts,  his 
choice  of  words,  and  the  emphasis  he 
gives  to  particular  developments.” 

Some  courts  have  held  that  an 
author  cannot  copyright  his  research. 


The  newspaper  must 
be  sure,  however,  to 
give  notice  upon 
publication  of  the  paper 
that  it  claims  copyright 
protection. 


In  Rosemont  Enterprises  Inc.  v. 
Random  House,  the  trial  court  ini¬ 
tially  found  that  the  defendant’s  biog¬ 
raphy  of  Howard  Hughes  infringed 
the  copyright  on  a  series  of  Look  arti¬ 
cles  about  the  eccentric  billionaire. 

The  federal  appeals  court  in  New 
York  reversed,  stating  “we  cannot 
subscribe  to  the  view  that  an  author  is 
absolutely  precluded  from  saving 
time  and  effort  by  referring  to  and 
relying  upon  prior  published  mate¬ 
rial.” 

Another  case.  Miller  v.  Universal 
City  Studio,  involved  an  ABC  movie 
called  “The  Longest  Night”  which 
Miami  Herald  reporter  Gene  Miller 
alleged  infringed  on  his  book,  83 
Hours  Till  Dawn. 

Although  the  appeals  court  found 
that  there  was  overwhelming  evi¬ 
dence  of  infringement,  it  ordered  a 
new  trial  because  the  trial  judge  mis¬ 
takenly  had  instructed  the  jury  that 
“research”  was  copyrightable. 

Whether  the  disc  jockey  has  unlaw¬ 
fully  plagiarized  your  newspaper  arti¬ 
cle  thus  depends  on  the  extent  of  his 
copying.  A  skillful  plagiarist  will 
rewrite  the  story  and  borrow  only  the 
information  you  have  reported,  not 
your  “forms  of  expression.” 

The  shoddy  infringer  who  lifts  your 
phrases  can  more  readily  be  sued  for 
copyright  infringement,  even  if  he 
graciously  acknowledges  your  news¬ 
paper  source.  In  the  case  of  attribu¬ 
tion,  however,  you  might  think  twice 
about  suing,  and  instead  accept  the 
free  radio  advertising. 

So  the  next  time  your  local  disc 
jockey  chisels  one  of  your  stories, 
you  or  your  lawyer  might  remind  him 
that  “fresh  news  is  got  only  by  enter¬ 
prise  and  expense.”  He  might  be  sur¬ 
prised  to  learn  that  he  treads  the  fine 
line  of  the  law. 
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Newspaper  in  Education  Week 
March  3-7, 1986 


These  educators  are  sold  on  the  NIE  program 

Principal,  fifth  grade  teacher  talk  about  innovative  uses  of  newspapers 
in  the  classroom;  one  has  been  using  newspapers  in  classes  for  25  years 


By  Mark  Fitzgerald 

If  it  weren’t  for  the  Newspaper  in 
Education  program,  Al  Wilson  said, 
he  would  have  quit  teaching. 

“After  my  first  three  years  of 
teaching,  I  was  fed  up,  I  was  bored  by 
the  whole  profession.  I  was  actually 
seeking  other  employment,”  Wilson 
recalled  in  a  recent  interview  with 
E&P. 

But  then  Wilson  saw  an  ad  in  the  St. 
Louis  Globe-Democrat  offering  a  free 
NIE  program.  That  was  25  years  ago. 

“Here  I  am  now  with  28  years  in 
education  and  I  still  use  newspa¬ 
pers,”  he  said. 


“There  is  so  much  in 
the  paper  (in  terms  of) 
writing,  so  much 
reading,  so  much  in 
science  in  the 
newspaper,  that  you 
reaiiy  don’t  need 
textbooks,”  she  said. 


Still  using  newspapers,  indeed, 
even  though  Wilson  is  not,  strictly 
speaking,  in  a  teaching  position. 

Wilson  is  assistant  principal  of  Cal¬ 
vin  Coolidge  Junior  High  School  in 
Granite  City,  Ill.,  an  industrial  suburb 
of  St.  Louis.  Yet  every  school  day 
morning  he  rises  an  hour  earlier  than 
normal  to  read  the  Sf.  Louis  Post-Dis¬ 
patch.  (“When  the  Globe-Democrat 
had  its  troubles,  we  went  over  to  the 
Post,”  he  said.) 

Morning  math  quizzes 
Then  he  concocts  five  or  six  math 
questions  based  on  articles  in  that 
morning’s  edition. 

“Today,  for  example,  there’s  an 
article  that  the  new  St.  Louis  phone 
book  is  out.  There  are  627,714  names 


on  1,505  pages,  and  the  book  weighs 
4.15  pounds.  There  are  100  names  in 
each  column.  So  I’m  having  them  tell 
how  many  names  there  are  per  page. 
And  the  Smiths  take  up  40%  columns. 
So  how  many  Smiths  are  there?  And 
I’ve  got  a  question  of  how  many  pages 
there  are  in  each  pound,”  Wilson 
said. 

In  addition,  there  are  math  ques¬ 
tions  devised  from  the  results  of  a 
stock  car  race,  the  discovery  of  pieces 
of  space  shuttle  Challenger  and  the 
number  of  rebounds  Utah  Jazz  player 
Mark  Eaton  got. 

Wilson,  who  assumed  the  assistant 
principal’s  job  only  in  December,  first 
devised  the  newspaper  quiz  for  one 
math  teacher.  But  then,  others  began 
requesting  it.  Now  he  sends  out  nine 
copies  of  the  test  every  morning  at  9. 

“I  even  send  one  down  to  the  math 
teacher  at  what  we  call  the  ‘coordi¬ 
nated  youth’  school,  our  alternative 
school  and  all  the  little  hoodlums 
down  there  love  it  because  they  can 
relate  to  the  newspapers  —  and  they 
don’t  relate  to  textbooks,”  Wilson 
said. 

An  NIE  legend 

Wilson’s  newspaper  math  quiz  is  a 
far  cry  from  his  years  as  principal  of 
Granite  City’s  Emerson  Elementary 
School  when  he  became  something  of 
an  NIE  legend  for  his  extensive  and 
imaginative  use  of  the  newspaper  in 
the  classroom. 

In  those  years,  he  appeared  in 
national  magazine  articles  —  and 
even  on  the  tv  show  “To  Tell  the 
Truth”  —  for  devising  a  teaching 
method  that  virtually  replaced  text¬ 
books  with  newspapers. 

But  the  fact  that  Wilson  continues 
—  almost  compulsively  —  to  find 
educational  uses  for  the  daily 
newspaper  is  not  surprising. 

For  a  little-discussed,  but  very 
important,  reason,  the  success  of  the 
Newspaper  in  Education  program  is 


the  enthusiasm  it  generates  in  the 
teacher,  as  well  as  in  the  student  or 
the  sponsoring  newspaper. 

“It  is  so  great  when  you  see  the 
incredible  enthusiasm  of  some  of 
these  teachers.  It  is  very  gratifying,” 
said  Helen  Whitestone,  NIE  director 
of  the  Chicago  Tribune. 

NIE  enthusiast 

One  of  the  enthusiastic  teachers  in 
the  Tribune’s  program  is  Celeste 
Jensen,  a  fifth-grade  teacher  in  Ben 
Franklin  School  in  Glen  Ellyn,  Ill. 

She  has  been  teaching  an  NIE  pro¬ 
gram  for  10  years  in  Illinois  and  also 
used  the  program  for  another  two 
years  at  an  East  Coast  elementary 
school. 


“The  oider  they  get, 
the  more  they  appreciate 
it,”  Wiison  said  of  his 
former  students. 


Jensen  and  Wilson  represent  two 
big  success  stories  in  the  NIE  pro¬ 
gram. 

And  the  reasons  behind  their  devo¬ 
tion  to  using  newspapers  as  a  teaching 
tool  go  a  long  way  in  demonstrating 
the  strengths  of  the  NIE  program. 

Interestingly,  too,  they  have 
reached  many  of  the  same  conclu¬ 
sions  about  the  strength  newspapers 
have  as  educational  materials. 

Real  world  learning 

“It  will  sound  like  a  cliche,”  Wil¬ 
son  said,  “but  (the  newspaper)  is 
meaningful,  it  is  relevant.  What  is 
going  on  in  the  outside  world,  they 
can  relate  to  the  classroom.  And  what 
is  going  on  in  the  classroom,  they  can 
relate  to  the  outside  world.  It  gives 
them  the  ‘why’  of  learning.” 

“I  do  like  the  newspaper  for  teach¬ 
ing,”  Jensen  said.  “1  think  it  gives  a 
(Continued  on  page  18) 
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NIE  programs 

(Continued  from  page  16) 


whole  new  focus  on  education,  so  that 
students  realize  that  what  they’re 
doing  (in  the  classroom)  is  a  func¬ 
tional  experience.” 

Jensen  and  Wilson,  however,  do 
have  somewhat  different  views  on 
how  best  to  structure  an  NIE  project. 

At  the  Ben  Franklin  School,  Jensen 
employs  her  NIE  program  in  a  short — 
but  intensive  —  manner. 

“I  prefer  using  it  in  a  concentrated 
block  of  time  because  then  you  keep 
the  natural  flow  of  news,”  she  said. 

“I  usually  schedule  it  for  two 
weeks  rij  ht  after  the  (Christmas)  holi¬ 
day  when  they  have  a  lot  of  mixed 
emotions  about  coming  back.” 

No  routine 

Aside  from  that  routine,  there  are 
few  “usually’s”  in  Jensen’s  NIE  pro¬ 
gram. 

“I  let  the  newspaper  determine  the 
structure  of  the  program,”  she  said. 

She  also  lets  the  newspaper  com¬ 
pletely  replace  textbooks  for  those 
two  weeks. 

“There  is  so  much  in  the  paper  (in 
terms  of)  writing,  so  much  reading,  so 
much  in  science  in  the  newspaper, 
that  you  really  don’t  need  text¬ 
books,”  she  said. 

Often,  Jensen’s  program  does  not 
simply  use  the  newspaper  to  study 
other  subjects  —  the  newspaper,  too, 
becomes  an  object  of  study. 

“We  might,  for  instance,  talk  about 
editorials  and  discuss  who  writes 
them,  or  discuss  how  they  relate  to 
other  stories  in  different  sections  of 
the  paper,”  Jensen  said. 

In  past  years,  Jensen’s  NIE  pro¬ 
gram  has  ended  with  the  class  pro¬ 
ducing  its  own  newspaper.  One  year, 
her  class  wrote  editorials  which  were 
published  in  the  Tribune. 

This  year,  she  took  advantage  of 
the  class’  keen  competitive  spirit  by 
forming  quiz  teams  and  making  a 
game  of  the  newspaper  study. 

As  in  past  years,  this  year  the  stu¬ 
dents  picked  stocks  from  the  stock 
exchange  listings,  each  following  his 
or  her  selection.  The  student  whose 
stock  gained  the  most  won  $2  that  had 
been  placed  in  ajar  at  the  beginning  of 
the  project. 

Learning  to  learn 

But  in  the  opinion  of  Jensen  —  a 
view  echoed  by  Granite  City’s  Wilson 
—  the  newspaper  is  not  simply  a  con¬ 
venient  place  to  find  a  variety  of 
different  topics  to  teach  on. 

More  importantly,  they  say,  the 
newspaper  teaches  skills  particularly 
relevant  to  their  young  students. 

“One  of  the  most  valuable  benefits 


they  get  is  from  learning  to  summa¬ 
rize,”  Jensen  said.  “That’s  some¬ 
thing  that  is  particularly  difficult  for 
kids  that  age.” 

Several  times  a  day,  she  has  stu¬ 
dents  read  an  article,  put  it  aside,  and 
summarize  it  in  two  paragraphs.  She 
proofreads  the  summaries,  adds  com¬ 
ments,  and  they  are  rewritten  if 
necessary. 

“Newspapers  are  so  wonderful  for 
language  arts  and  composition,”  she 
said. 

In  addition,  she  said,  the  summa¬ 
ries  teach  students  to  think  for  them¬ 
selves. 

“One  of  the  paragraphs  will  be  their 
opinion  of  what  they  have  read,” 
Jensen  said.  “I  keep  telling  them 
everyone  should  have  an  opinion. 
‘Come  on,’  I  say,  ‘you’re  not  a  tree!”’ 

But  the  biggest  lesson  —  from  a 
newspaper  industry  viewpoint,  at 
least  —  that  comes  out  of  Jensen’s 
NIE  program  may  be  the  students’ 
surprising  discovery  of  how  interest¬ 
ing  daily  newspapers  can  be. 

“My  kids  all  say  they  never  were 
interested  in  newspapers  before  and 
now  they  find  there  is  so  much  in 
them,”  Jensen  said.  “They  always 
thought  of  them  as  boring  things  their 
parents  lock  themselves  behind.  It’s 
almost  shocking  to  them  —  ‘Here  I 
am  using  this  and  I  always  thought  it 
was  boring.’” 

Decades  of  readers 

A1  Wilson’s  students  have  been 
coming  to  the  same  conclusion  for 
two  decades  now. 


“A  teacher  will  soon 
realize  there  is  more  in 
any  one  edition  of  the 
newspaper  than  you  can 
possibly  teach  in  a  day,” 
he  said. 


“The  older  they  get,  the  more  they 
appreciate  it,”  Wilson  said  of  his  for¬ 
mer  students. 

One  student,  for  example,  told  Wil¬ 
son  soon  after  graduating  from  the 
class,  that  he  had  not  seen  much  point 
in  studying  the  newspaper. 

“Then,  I  saw  him  a  few  years  later 
and  he  said,  ‘Mr.  Wilson,  I  just  want 
to  tell  you  I  learned  more  in  that  year 
than  in  any  since  —  and  I  owe  it  all  to 
the  newspaper.’ 

“I  said,  ‘But  Robert,  you  told  me  a 
couple  of  years  ago  it  was  a  waste  of 
time.’ 

“‘I  was  too  young  to  appreciate,’ 
he  told  me.” 

But  many,  many  youngsters  find 


they  are  not  too  young  to  appreciate 
newspapers. 

And  one  can  imagine  it  would  be 
hard  for  a  student  to  long  resist  Wil¬ 
son’s  infectious  enthusiasm  for  news¬ 
papers. 

This  is,  after  all,  a  man  whose  busi¬ 
ness  cards  bear  the  legend,  “Today’s 
News  Shapes  Tomorrow.” 

A  ‘Utopian’  program 

Wilson  describes  as  “utopia”  the 
six-year  period  when  every  student 
and  teacher  in  his  school  received  a 
Globe-Democrat  every  day. 

“At  Emerson  School  we  used  text¬ 
books  to  supplement  the  newspa¬ 
per,”  he  said. 

In  fact,  it  was  sometimes  too  much 
of  a  good  thing  even  for  Wilson. 

“A  teacher  will  soon  realize  there  is 
more  in  any  one  edition  of  the  news¬ 
paper  than  you  can  possibly  teach  in  a 
day,”  he  said. 

When  the  Globe  Democrat  began  to 
charge  for  its  NIE  program,  the 
school  cut  back  to  two  days  a  week. 

“I  think  that  in  some  ways 
enhanced  the  program  because  it  took 
the  pressure  off  the  teachers.  There 
was  more  planning.  It  was  more  in- 
depth,”  Wilson  said. 

However,  the  program  was  hurt 
when  it  was  cut  again  a  few  years  later 
—  this  time  to  just  once-a-week. 

“Teachers  were  too  protective  of 
the  paper,  they  wanted  to  keep  it  neat. 
They  were  afraid  of  cutting  it  up,” 
Wilson  said  in  a  comment  that  Jensen 
echoed  in  her  interview. 

Something  else  was  lost,  Wilson 
said,  when  the  newspaper  was  being 
handled  too  carefully  —  something  he 
calls  the  newspaper  “PR  value.” 

Both  Wilson  and  Jensen  say  they 
firmly  believe  that  newspapers  not 
only  help  teach  students  about  their 
schoolwork  and  the  world  —  they 
also  help  get  parents  involved  in 
school. 

“It  is  a  great  public  relations  tool 
for  the  school.” 

Dinner  conversation 

“We  get  the  greatest  feedback  from 
parents,”  Jensen  said.  “I  think 
parents  are  just  amazed  at  all  the 
things  their  kids  know.  It’s  a  kind  of 
revelation  to  them  that  they  can  speak 
on  so  many  topics. 

“And  the  dinner  table  conversation 
takes  such  a  turn  for  the  better.” 

For  his  part,  Wilson  also  thinks  a 
newspaper  in  the  classroom  helps  dis¬ 
cipline  by  giving  quicker  students 
something  interesting  to  read  or  work 
on  while  other  students  are  doing 
something  else. 

NIE  also  requires,  however,  dis¬ 
cipline  in  teachers,  and  both  Jensen 
and  Wilson  conclude,  sadly,  that  may 
(Continued  on  page  19) 
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Seafaring  publisher  continues  his  journey 


Pulitzer  bid 

(Continued  from  page  9) 


The  Quesada  family  first  tried  to 
work  within  the  company  to  find  a 
way  for  shareholders  who  wanted  to 
sell  their  holdings  “to  realize  fair 
value”  for  their  shares,  according  to 
Peter.  He  said  that  after  those  efforts 
failed,  the  family  retained  the  invest¬ 
ment  firm  of  Lazard  Freres  to  find  an 
outside  buyer  for  the  company. 

The  family  stipulated,  Quesada 
said,  that  the  potential  buyer  must 
agree  “to  preserve  the  independ¬ 
ence”  of  the  company’s  newspapers , 
and  not  remove  existing  management 
“which  we  (the  group)  perceive  to  be 
quite  good.” 

Taubman  was  chosen  because  “he 
has  a  history  of  buying  things  and  not 
mucking  around  with  management,” 
Quesada  said.  “He  (Taubman)  thinks 
it’s  a  good  investment  and  a  well  run 
company.” 

Winograd  added  that  Taubman  has 
“no  existing  (media)  interests,” 
making  him  “more  likely  than  the 
next  person  to  involve  (present)  man¬ 
agement  in  his  plans.  That  is  one  of 
the  reasons  why  we  were  considered 
to  be  a  good  candidate  for  making  an 
offer.” 

In  his  letter,  Taubman  said,  “It 
would  be  unfortunate  to  lose  the  ben¬ 
efits  to  the  public  that  an  independent 
St.  Louis  Post-Dispatch  has  pro¬ 
vided,”  if  the  generational  conflict 
resulted  in  selling  to  a  newspaper 
chain. 

“I  have  seen  first  hand  here  in 
Detroit  with  the  Evening  News  Asso¬ 
ciation  what  happens  when  a  family- 
owned  media  business  fails  to  take 
into  account  the  divergent  interests  of 
succeeding  generations  until  it  is  too 
late.” 

Quesada  said,  however,  that  his 
group  would  be  willing  to  consider 
alternatives  proposed  by  the  Pulitzer 
board. 

“We  will  accept  any  proposal  that 
we  think  is  in  the  best  interests  of  all 
the  shareholders  of  the  company,”  he 
said. 

Pulitzer  Publishing  had  revenues  in 
1985  between  $300  million  and  $350 
million.  Pretax  income  plus  deprecia¬ 
tion  last  year  came  to  about  $50  mil¬ 
lion. 

Taubman’s  only  previous  media 
ownership  experience  came  from  the 
ownership  of  stock  in  two  radio  sta¬ 
tions  which  he  no  longer  owns.  His 
properties  include  shopping  centers 
and  other  real  estate  holdings,  the 
A&W  chain  of  fast  food  restaurants, 
the  Woodward  &  Lothrop  depart¬ 
ment  stores,  and  the  English  auction 
house,  Sotheby’s. 


By  Roy  Whitcomb 

Dodge  Morgan,  seafaring  owner  of 
the  Maine  Times,  is  heading  into  the 
treacherous  Strait  of  Magellan  at  the 
tip  of  South  America  as  he  continues 
his  globe-circling  solo  voyage  aboard 
the  “American  Promise.” 

Morgan,  who  sailed  from  Portland, 
Maine  on  Columbus  Day  last  year, 
had  hoped  to  circumnavigate  the 
world  from  there  (E&P,  Aug.  3, 
1985).  But  his  $1.5  million,  60-foot 
yacht  developed  steering  difficulties 
in  the  Caribbean  which  forced  him 

Some  printers 
return  to  work 
in  Chicago 

Five  union  printers  at  the  Chicago 
Tribune  returned  to  work  February  24 
—  the  first  of  an  anticipated  63  work¬ 
ers  who  will  return  to  the  newspaper 
after  the  strike  began  last  July. 

Tribune  spokesperson  Ruthellyn 
Roguski  said  the  first  five  Chicago 
Typographical  Union  local  16  printers 
were  returning  following  the  union’s 
unconditional  offer  to  return  to  work. 

Despite  the  anticipated  return  of 
the  63  workers,  nearly  200  other 
union  printers  remain  out.  The  news¬ 
paper  hired  permanent  replacements 
for  those  striking  employees. 

Because  those  CTU  members  have 
not  been  taken  back,  the  union  is  con¬ 
tinuing  to  picket  the  Tribune  printing 
plant  and  editorial  offices,  union 
president  Dave  Donovan  said. 

“The  strike  is  over.  Now  it’s  a  lock¬ 
out,”  Donovan  said. 

However  Roguski  said,  “It’s  our 
position  that  the  strike  is  not  over” 
until  a  new  contract  is  signed  to 
replace  the  one  that  expired  about 
three  years  ago. 


NIE  programs 

(Continued  from  page  18) 


be  one  thing  slowing  down  the  pro¬ 
gram. 

“It  takes  a  lot  of  work,”  Wilson 
said.  “It  can  become  almost  over¬ 
whelming.” 

“I  have  always  wondered  why 
more  teachers  don’t  use  the  newspa¬ 
per,”  Jensen  said.  “And  unfortu¬ 
nately,  I  think  it’s  because  it  takes  a 
certain  amount  of  creativity,  and 
maybe  some  teachers  don’t  want  to 
put  in  the  effort  it  requires.” 


into  a  repair  yard  in  Bermuda. 

By  November  13,  repairs  and 
replacement  parts  set,  he  restarted  his 
solo  sailing.  He  still  hopes  the  trip  will 
break  the  292-day  record  set  in  1971 
by  Chay  Blyth  of  Britain. 

Morgan’s  newspaper  reported  last 
week  that  he  has  passed  the  halfway 
mark  in  his  trip  and  expects  to  be  back 
to  his  second  starting  point  in  Ber¬ 
muda  by  mid-April  —  a  feat  that 
would  set  a  new  record  at  150  days. 

The  Maine  Times  reported  that 
while  direct  voice  radio  contact  with 
him  is  impossible,  he  has  had  brief 
conversations  with  his  family  in  Cape 
Elizabeth,  Maine,  via  radio  patches 
with  marine  radio  and  ham  radio 
enthusiasts. 

A  transponder  radio  aboard  Ameri¬ 
can  Promise  transmits  Morgan’s  posi¬ 
tion  constantly  via  satellite  to  a  Bos¬ 
ton  ground  station. 

Morgan  had  reached  the  approxi¬ 
mate  halfway  mark  of  his  journey  in 
the  Tasman  Sea,  between  Australia 
and  New  Zealand  about  the  time  of 
Super  Bowl  Sunday.  He  should  round 
the  Horn  and  be  into  the  South  Atlan¬ 
tic  before  the  dangerous  March  winds 
and  sea  tear  through  that  passage. 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 

lAHHCtiFF 


. .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gateiy 
introduced  Heathciiff.” 

—  Mary  Vespa 
PEOPLE  Magazine 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 
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ANPA  board  discontinues  annual  convention  dinner/dance 


The  board  of  directors  of  the 
American  Newspaper  Publishers 
Association  has  decided  to  discon¬ 
tinue  the  dinner/dance  at  its  annual 
convention  because  of  sagging  atten¬ 
dance  and  rising  costs. 

The  dinner/dance  was  usually  held 
on  the  Tuesday  night  of  the  conven¬ 
tion. 

“Interest  has  been  lagging,”  said 
ANPA  chairman  and  president, 
Richard  J.V.  Johnson,  who  is  also 

ASNE  board 

The  American  Society  of  Newspa¬ 
per  Editors  announced  the  names  of 
the  1 6  candidates  vying  for  eight  seats 
on  its  board  of  directors. 

The  positions  will  be  filled  during 
ASNE’s  April  8  to  11  convention  in 
Washington,  D.C. 

The  candidates  are  Jo-Ann  Huff 
Albers,  editor  and  publisher,  Cham- 
bersburg  (Pa.)  Public  Opinion;  Larry 
Allison,  editor, Long  Beach  (Calif.) 
Press  Telegram',  John  G.  Craig  Jr., 
editor,  Pittsburgh  Post-Gazette',  John 
O.  Emmerich  Jr.,  editor  and 
publisher.  Greenwood  (Miss.)  Com¬ 
monwealth  (incumbent);  John  R.  Fin¬ 
negan,  editor,  St.  Paul  Pioneer  Press 
Dispatch;  Sig  Gissler,  editor,  Mil¬ 
waukee  Journal',  David  Hall,  editor, 
Denver  Post;  Frederick  W.  Hart¬ 
mann,  executive  editor,  Florida 
Times-Union  and  Jacksonville  Jour¬ 
nal',  William  Hilliard,  executive  edi¬ 
tor,  Portland  Oregonian  (incumbent); 
David  Lawrence  Jr.,  publisher, 
Detroit  Free  Press  (incumbent);  Ted 
M.  Natt,  editor  and  publisher,  Long- 

Go  ahead 

(Continued  from  page  14) 


president  of  the  Houston  Chronicle. 
“Each  year  fewer  and  fewer  people 
buy  tickets,  and  each  year  more  of 
those  who  buy  tickets  don’t  go.” 

Johnson  added  that  the  dinner/ 
dance  is  “one  of  the  bigger  expenses 
we  have  (at  the  convention)  and  get¬ 
ting  more  expensive.” 

Other  factors  in  the  board’s  deci¬ 
sion,  Johnson  said,  were  King  Fea¬ 
tures’  plans  to  expand  its  Tuesday 

of  director  candidates 

view  (Wash.)  Daily  News',  George 
Neavoll,  editorial  page  editor, 
Wichita  Eagle-Beacon',  Harry  M. 
Rosenfeld,  editor ,Loj  Angeles  Her¬ 
ald  Examiner,  John  Seigenthaler,  edi- 

Southam  Newspapers 

Southam  Newspapers,  Canada’s 
largest  group  in  terms  of  circulation, 
has  sent  a  letter  of  support  to  the 
Audit  Bureau  of  Circulations  for  its 
role  in  upholding  the  “integrity  of 
paid  circulation. 

Southam’s  letter,  sent  to  Audit 
Bureau  president  David  Keil  by  E. 
Paul  Wilson,  vice  president  for  news¬ 
paper  marketing,  said,  “The  integrity 
of  paid  circulation  provides  a  verifi¬ 
able  base  for  readership  projections. 
We  feel  that  ABC  is  the  sole  and 
appropriate  organization  to  meet  the 
demands  of  both  advertisers  and 
publishers  in  maintaining  such  stan¬ 
dards  of  audited  circulation.” 
Southam’s  letter  continued,  “The 

founded  by  Amelia  Earhart);  and 
Marilyn  Yarbrough,  associate  vice- 
chancellor  and  professor  of  law  at  the 
University  of  Kansas. 


night  reception  and  the  fact  that  the 
convention  is  being  held  in  San  Fran¬ 
cisco  “where  there’s  a  lot  to  do.” 

ANPA,  however,  will  be  hosting  an 
extra  luncheon  this  year.  The  board 
has  decided  to  fill  the  Tuesday,  April 
22,  luncheon  slot  vacated  by  United 
Press  International.  Instead  of  its 
traditional  luncheon,  UPI  this  year  is 
holding  an  evening  reception  on  Sun¬ 
day,  April  20. 

announced 

tor  and  publisher,  Nashville  Tennes¬ 
sean  (incumbent);  Seymour  Topping, 
managing  editor.  New  York  Times 
(incumbent);  and  Gerald  L.  Warren, 
editor,  San  Diego  Union. 

support  Audit  Bureau 

alternatives  suggested  by  others  are 
at  best  self-serving  and  at  worst  blur 
standards  and  confuse  advertisers.” 

Wilson  said  that  Southam  intends 
to  deal  with  problems  involving  ABC 
policies  “by  due  process,  from  within 
the  organization.” 

The  dispute  over  ABC  auditing 
policies  erupted  last  October  when 
the  Toronto  Globe  and  Mail  resigned 
from  the  bureau.  Publisher  Roy 
Megarry  was  unhappy  with  several 
ABC  policies,  including  its  rules  gov¬ 
erning  bulk  sales,  and  maintained  that 
readership  data  and  not  circulation 
numbers  was  the  information  most 
vital  to  advertisers. 

versity  of  Florida,  Ralph  L.  Lowen- 
stein;  Howard  University,  Lawrence 
N.  Kaggwa;  and  University  of  Ken¬ 
tucky,  Edmund  B.  Lambeth. 


the  Wall  Street  Journal',  William  J. 
Small,  former  president  of  NBC 
News  and  former  president  of  United 
Press  International;  Fay  Gillis  Wells, 
former  freelance  journalist  and  avia¬ 
tor  and  a  member  of  the  Ninety-Nines 
(an  association  of  female  aviators 

LEE  E.  DIRKS 

Newspaper  Broker,  Appraiser, 
and  Consultant 


New 
Phone 
Number 
313  646-4230 


The  coordinating  schools  in  the  five 
regions  and  their  chief  administrative 
officers  are:  in  the  Northeast,  Pen¬ 
nsylvania  State  University,  Marlowe 
Froke;  in  the  Southeast,  University  of 
North  Carolina,  Richard  Cole;  in  the 
North  Central  region.  University  of 
Iowa,  Ken  Starck;  the  South  Central, 
University  of  Kansas,  Del  Brinkman; 
and  in  the  Western  region,  California 
State  University,  Fullerton,  Ed  Trot¬ 
ter. 

Cooperating  schools  and  their  chief 
administrative  officers  in  the  North¬ 
east  are:  University  of  Connecticut, 
Maureen  Croteau;  University  of  Mas¬ 
sachusetts,  Howard  M.  Ziff;  Rutgers 
University,  David  Sachsman;  and 
Syracuse  University,  Edward  C.  Ste¬ 
phens.  In  the  Southeast  they  are:  Uni¬ 
versity  of  Alabama,  Ed  Mullins;  Uni- 


In  the  North  Central  region, 
cooperating  schools  and  their  chief 
administrators  are:  Indiana  Univer¬ 
sity,  Trevor  R.  Brown;  University  of 
Illinois  at  Urbana-Champaign,  James 
W.  Carey;  Ohio  State  University, 
Walter  Bunge;  and  University  of  Wis- 
consin-Madison,  James  L.  Hoyt.  In 
the  South  Central  region  they  are: 
University  of  Nebraska  at  Lincoln, 
Neale  Copple;  Oklahoma  State  Uni¬ 
versity,  Marian  D.  Nelson;  Univer¬ 
sity  of  Texas  at  Austin,  Warren  Burk¬ 
ett;  and  Texas  Tech  University,  Billy 
I.  Ross.  Those  from  the  Western  reg¬ 
ion  are:  Arizona  State  University, 
EIDean  Bennett;  California  State 
University,  Northridge,  Michael  C. 
Emery;  University  of  Oregon,  Arnold 
Ismach;  and  Brigham  Young  Univer¬ 
sity,  Alf  Pratte. 
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Financial  reports 

(Continued  from  page  13) 

Mirror’s  interest  in  the  Long  Beach,  Calif.,  cable  televi¬ 
sion  system. 

Fourth  quarter  results  for  1984  included  a  $31.6  million, 
or  3(V  a  share,  pretax  gain  from  the  sale  of  securities. 

For  the  full  year  in  1985,  Times  Mirror  reported  pretax 
gains  on  sales  of  assets  of  $41.1  million,  or  270  a  share. 

The  company  said  its  newspaper  division  improved  its 
operating  profits  in  1985  to  $279.3  million  from  $265.3 
million  in  1984.  Newspaper  revenues  for  1985  increased  to 
$1.6  billion,  up  from  $1.5  billion  in  1984. 

In  the  fourth  quarter,  newspaper  operating  income 
increased  to  $83.3  million  from  $79.9  million.  Newspaper 
revenues  in  the  fourth  quarter  rose  to  $438.2  million  from 
$393.9  million  in  the  previous  year. 

Times  Mirror’s  effective  tax  rate  in  1985  increased  to 
48.6%  from  41.5%  in  1984. 

Toronto  Sun 

The  Toronto  Sun  Publishing  Co.  reported  net  earnings 
last  year  of  $14.3  million,  up  from  $14.2  million  in  1984. 

On  revenues  of  $89  million  for  the  fourth  quarter,  the 
company  reported  profits  of  $6.4  million,  or  630  a  share, 
up  from  $5.5  million,  or  580  a  share,  for  the  same  period  in 
1984. 

Among  active  properties  was  the  Houston  Post,  which 
had  a  profitable  December  but  lost  money  on  the  year 
overall.  It  is  expected  to  do  better  this  year. 

The  Sun  newspapers  of  Edmonton  and  Calgary  both 
enjoyed  good  fourth  quarters  and  ended  the  year  in  the 
black,  it  was  reported.  Each  increased  advertising  linage 


for  the  year  despite  heavier  competition. 

The  flagship  Toronto  Sun  chalked  up  its  best  year  ever 
and  management  predicted  a  better  year  this  year. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  saw  its  net  income  in  1985 
increase  by  20%  to  $123.8  million,  or  $3.06  a  share,  from 
$103  million,  or  $2.55  a  share,  in  1984.  Revenues  for  the 
year  rose  8%  to  $1.94  billion  from  $1.79  billion. 

For  the  fourth  quarter,  profits  increased  13%  to  $40.8 
million,  or  $1.01  a  share,  from  $35.97  million,  or  890  a 
share,  a  year  earlier.  Fourth  quarter  revenues  increased  to 
$513.0  million  from  $501.4  million. 

Newspaper  operating  profits  for  the  year  rose  21%  to 
$174.97  million  from  $144.8  million  in  19W,  while  newspa¬ 
per  revenues  increased  6%  to  $1.36  billion  in  1985  from 
$1.27  billion  a  year  earlier. 

In  the  fourth  quarter,  newspaper  operating  profits  rose 
32%  to  $65.1  million  from  $49.4  million  in  1984.  Newspa¬ 
per  revenues  in  the  quarter  increased  by  just  1%  to  $362.9 
million  from  $359.8  million. 

Newspaper  advertising  revenues  increased  8.2%  for  the 
year,  reaching  $972.3  million  in  1985  compared  to  $898.9 
million  in  1984.  Retail  revenues  for  the  year  were  up  6.2% 
to  $443.9  million  from  $418.1  million;  general  advertising 
revenues  increased  3.5%  to  $148.1  million  from  $143.2 
million;  classified  revenues  for  the  year  rose  11.7%  to 
$298.5  million  from  $267.2  million. 

Preprint  revenues  in  1985  rose  by  16.2%  to  $81 .8  million 
from  $70.4  million. 

Circulation  revenues  rose  only  0.8%  in  1985,  to  $299.9 
million  from  $297.4  million. 

The  company  said  the  Chicago  Tribune  and  New  York 
Daily  News  showed  good  results  in  the  fourth  quarter  due 
(Continued  on  page  25)  i 


EDISON’S  NEW  INNOVATION? 
Of  course  not.  , . 


When  Thomas  Edison 
perfected  the  first  commer¬ 
cially  practical  incandescent 
lamp  in  1879,  it  certainly  was 
an  innovation  at  the  time. 

But  a  new  innovation,  never! 
As  a  professional,  you 
recognize  a  redundancy. 
And  you  avoid  it. 

There's  something  else  we'd 
like  you  to  avoid  —  misuse  of 
our  trademarks  Cat  and 
Caterpillar.  We  make  a  line 
of  construction  machinery 
that  includes  track-type  trac¬ 
tors,  wheel  and  track-type 
loaders,  excavators,  wheel 
tractor-scrapers,  ott-highway 
trucks,  wheel  dozers  and 
motor  graders.  We  also 
make  pipelayers,  compac¬ 


tors,  log  skidders,  lift  trucks 
and  diesel  engines. 

Other  companies  make  pro¬ 
ducts  similar  to  ours.  Some 
even  paint  them  yellow  like 
us.  But  those  products  don't 
carry  the  CATERPILLAR  trade¬ 
mark.  CATERPILLAR  and  CAT 
are  registered  trademarks  of 
Caterpillar  Tractor  Co. 

When  you  use  our  name  or 
trademarks,  please  make 
certain  you're  writing  about 
us  or  the  products  we  make. 
It's  important. 

Thank  you. 


CATERPILLAR 


Caterpillar,  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co. 
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NEWSPEOPLE  IN  THE  NEWS 


Ron  Harris,  assistant  metro  editor 
of  the  Los  Angeles  Times  since  1983, 
was  named  metropolitan  recruitment 
and  development  director,  a  newly 
created  position. 

Harris’  prime  responsibility  is 
recruitment  of  experienced  minority 
journalists.  He  also  will  oversee  all 
metropolitan  staff  training  programs, 
internships  and  the  Minority  Editorial 
Training  Program — having  served  as 
director  of  the  latter  program  from 
June  1984  to  May  1985.  Harris  joined 
the  Times  in  1981  as  a  staff  writer. 

He  previously  worked  as  associate 
editor  for  Ebony  magazine  and  had 
been  a  reporter  for  the  Memphis 
Press-Scimitar. 

♦  ♦  * 

Linda  Spaulding,  a  former 
reporter  for  the  Albany  (N.Y.)  Times 
Union  for  four  years  and  most  recen¬ 
tly  a  public  information  officer  for 
New  York  Assemblyman  James  R. 
Tallon  Jr.,  is  the  newly  appointed  edi¬ 
torial  services  specialist  for  the  New 
York  State  Bar  Association. 

:|c  4e 

Donald  J.  Goreham  was 
appointed  executive  editor  of  Bee 
Publications,  Williamsville,  N.Y.  He 
was  vice  president  and  publisher  for 
Sentinel  Newspapers’  West  Group 
and  has  spent  more  than  30  years  in 
the  weekly  newspaper  field,  primarily 
as  an  editor  or  publisher. 

He  joins  James  F.  Schrader  in  Bee 
editorial  management.  Schrader  con¬ 
tinues  his  responsibilities  with  the 
title  of  senior  editor  and  editor  of  the 


Amherst  (N. y .)  Bee,  flagship  paper  of 
the  group.  He  was  managing  editor. 

David  F.  Sherman,  formerly  assis¬ 
tant  to  the  managing  editor,  was 
named  associate  editor  for  all  Bee 
newspapers.  ^  ^  ^ 

Hayden  Bradford,  news  editor 
and  former  city  editor  of  the  Kalama¬ 
zoo  (Mich.)  Gazette,  retired  on  Janu¬ 
ary  31. 

Before  joining  the  newspaper  in 
1954,  he  worked  for  the  United  Press 
in  Illinois  and  had  been  managing  edi¬ 
tor  of  the  Southern  Illinoisan,  Car- 
bondale,  and  the  Kalispell  (Mont.) 
Daily  Inter  Lake. 

Succeeding  Bradford  as  news  edi¬ 
tor  is  Lane  Wick,  metro  editor  the 
past  eight  years.  Wick  was  formerly  a 
reporter  at  the  Benton  Harbor  (Mich.) 
Herald  Palladium  and  the  Austin 
(Minn.)  Daily  Herald. 

♦  ♦  ♦ 

Gerald  R.  Fuller  has  succeeded 
Henry  J.  Sichtermann  as  circulation 
director  of  the  Gary  (Ind.)  Post-Tri¬ 
bune.  Sichtermann  retired  after  39 
years  with  the  newspaper. 

Fuller  has  been  circulation  market¬ 
ing  manager  of  the  Charlotte  (N.C.) 
Observer  and  News  most  recently. 
The  Charlotte  and  Gary  papers  are 
owned  by  Knight-Ridder. 

♦  ♦  ♦ 

Gary  Schoenike,  most  recently  art 
director  for  Colle-McVoy  Advertis¬ 
ing  in  Denver,  has  joined  the  Rocky 
Mountain  News  as  creative  services 
coordinator  to  the  marketing  services 
department. 


Charles  E.  Rolph  was  named 
advertising  director  for  Delaware  at 
Chesapeake  Publishing  Corporation, 
Easton,  Md.  He  was  with  the  Lans- 
dale  (Pa.)  Reporter  as  advertising 
director  and  prior  to  that  with  the 
Wilmington  News-Journal  Co.  for  18 
years. 

Also  joining  Chesapeake  is  M.  Ray¬ 
mond  Nemtuda,  as  advertising  mana¬ 
ger  for  the  Newark  (Del.)  Post.  He 
was  classified  advertising  manager 
for  the  Wilmington  News-Journal. 

♦  ♦  ♦ 

Henry  E.  Scott  was  named  direc¬ 
tor  of  marketing  at  the  Hartford  Cour- 
ant.  He  served  as  assistant  to  the 
publisher  the  past  year  and  now  will 
be  responsible  for  the  promotion, 
public  affairs,  research  and  communi¬ 
cations  departments.  Scott  joined  the 
Courant  in  1982  as  features  editor. 

4c  * 

Katherine  Foran,  formerly  with 
the  Tulsa  Tribune,  and  LoNi  White, 
formerly  of  the  Fresno  (Calif.)  Bee, 
have  joined  the  Kansas  City  Times  as 
general  assignment  reporters. 

♦  ♦  ♦ 

James  E.  Towner,  vice  president 
and  general  manager  of  the  Towanda 
(Pa.)  Daily  Review,  has  been  named 
publisher.  He  began  his  career  with 
the  Towanda  Printing  Co.  in  1971  as 
circulation  manager  and  has  held  sev¬ 
eral  positions  prior  to  this  promotion. 
♦  ♦  ♦ 

Pam  Dickinson  is  the  new  market¬ 
ing  manager  for  the  Palo  Alto  (Calif.) 
Times-Tribune.  She  formerly  was 
marketing  services  director  at  the 


^  If  you’re  a  commercial  photography  buyer... 

“Q”  is  the  key  to  the  photo 
studio  that’s  best  for  you 

Commercial  photo  studios  that  have  earned  the 
PPof  A’s  prestigious  “Qualified  Photographic  Studio” 
rating  offer  top-quality  photographic  services,  busi¬ 
ness  experience  and  dependability . . .  backed  by  the 
Professional  Photographers  of  America,  Inc.  They’re 
a  select  group,  yet  members  are  located  worldwide. 

Not  every  studio  has  the  “Q";  those  that  do  have  earned  it. 


For  a  free  copy  of  the  1985-86  "Directory  of  Qualified 
Photographic  Studios,"  clip  this  ad  to  your  letterhead 
and  mail  to: 

Jane  Shaffer,  Dept.  Q 

Prof.  Photographers  of  America,  Inc. 

1090  Executive  Way,  Des  Plaines,  IL  60018 


Next  time, 
look  for 
the 


Puyallup  (Wash.)  Pierce  County  Her¬ 
ald. 

♦  ♦  ♦ 

Managing  editor  Ralph  J.  Wil¬ 
liamson  has  been  named  ombudsman 
of  the  New  Brunswick  (N.J.)  Home 
News.  He  succeeds  former  associate 
editor  H.  Wesley  Bogle,  who  retired 
last  November. 

Wayne  Mogielnicki  has  been 
appointed  editor  of  the  editorial 
pages.  He  joined  the  newspaper  in 
1980  as  a  copy  editor  and  has  since 
served  as  Sunday  editor  and  as  editor 
of  the  op-ed  page. 

John  Wilheim  was  named  Sunday 
editor.  He  joined  the  staff  in  1984 
from  the  Morristown  (N.J.)  Daily 
Record,  where  he  was  Sunday  editor. 
At  the  Home  News  he  has  been  a 
reporter,  an  assistant  news  editor 
and,  most  recently,  wire  editor. 

Daniel  B.  Carroll,  a  sports  copy 
editor,  has  been  promoted  to  assistant 
news  editor.  He  joined  the  staff  in 
1978  and  has  worked  as  a  reporter/ 
copy  editor. 
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Don  Davis 


Don  Davis  is  the  newly  named  cir¬ 
culation  manager  for  the  Arkansas 
Gazette,  Little  Rock,  with  responsi¬ 
bility  for  all  circulation  and  distribu¬ 
tion  activities. 

Davis  joined  the  Gazette  in  1981, 
serving  in  various  management  posi¬ 
tions — most  recently  as  state  mana¬ 
ger  in  circulation. 

In  the  newspaper  industry  since 
1966,  he  has  worked  for  the  Arizona 
Republic/Gazette  Company,  the  Des 
Moines  Register  and  Tribune  and  the 
Omaha  World-Herald.  Just  before 
joining  the  Gazette,  Davis  was  youth 
co-ordinator  for  the  Arizona  Depart¬ 
ment  of  Economic  Security. 


Anthea  Disney  has  been  promoted 
to  deputy  managing  editor/Sunday  of 
the  New  York  Daily  News.  She  is 
responsible  for  news,  pictures,  and 
graphics,  while  continuing  her  direc¬ 
tion  of  the  daily  and  Sunday  features 
department. 

Disney,  most  recently  assistant 
managing  editor/features,  joined  the 
newspaper  in  January  1984  as  editor 
of  the  Family/Living  section.  She 
started  the  daily  YOU  pages  and 
edited  the  Sunday  YOU  section. 

After  coming  to  the  United  States 
in  1974  as  a  correspondent  in  the  New 
York  bureau  of  the  London  Daily 
Mail,  she  later  was  named  chief  of 
bureau.  Just  before  joining  the  News, 
she  worked  for  the  London  Daily 
Express  as  a  columnist,  writing  about 
life  in  America. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  Matlen-Wlde  Personal  Service 


Disney  AAarvin  J.  Kanne 

Marvin  G.  Kanne,  director  of 
industrial  relations  at  the  St.  Louis 
Post-Dispatch  and  a  member  of  the 
board  of  directors  of  the  Pulitzer  Pub¬ 
lishing  Company  since  1980,  is  now 
director  of  operations.  He  has 
assumed  overall  responsibility  for 
production  of  the  newspaper  and 
numerous  ancillary  services. 

Kanne  joined  the  newspaper  in 
1959  and  moved  to  the  labor  relations 
department  in  1972.  He  was  made 
assistant  to  the  publisher  and 
appointed  director  of  labor  relations 
in  1978. 

«  « 

Chris  Welles  has  been  named 
senior  writer  for  Business  Week 
magazine.  For  the  past  three  years,  he 
had  been  a  staff  writer  for  the  Los 
Angeles  Times,  preceded  by  eight 
years  as  director  of  the  Walter  Bage- 
hot  Fellowship  Program  at  the  Gradu¬ 
ate  School  of  Journalism,  Columbia 
University. 


Nicholas  S.  Charles,  a  1985  gra¬ 
duate  of  New  York  University,  has 
been  awarded  the  first  Bodenwein 
Fellowship  for  Minorities  at  The  Day, 
New  London,  Conn.  A  major  in  jour¬ 
nalism  and  sociology,  he  will  work  as 
a  reporter  in  the  newsroom  and  as  the 
newspaper’s  ambassador  in  the 
minority  community. 

The  fellowship  named  for  Theo¬ 
dore  Bodenwein,  The  Day’s  owner 
and  publisher  from  1891  to  1939,  is 
designed  to  stimulate  interest  in 
newspaper  journalism  as  a  career 
among  minorities. 

*  *  * 

Stone  Ellis  Jr.  has  been  appointed 
classified  advertising  manager  at  Gulf 
Publishing  Company,  publisher  of  the 
Biloxi  (Miss.)  Sun  Herald.  Ellis 
was  retail  manager  of  the  Clarksdale 
(Miss.)  Press  Register. 

Also,  Laraine  Boudreaux  was 
named  phone  room  supervisor,  mov¬ 
ing  from  commercial  classified  sales 
representative. 

At  the  Long  Beach  (Calif.)  Press- 
Telegram  staff  changes  include: 

John  Futch  from  Neighbors  editor 
to  the  new  management  position  of 
night  news  editor. 

Bud  Worsham,  former  news  edi¬ 
tor,  to  the  new  position  of  day  news 
editor,  heading  an  expanded  copy 
desk. 

David  Whiting,  from  dayside 
assistant  city  editor  to  the  new  posi¬ 
tion  of  regional  editor. 

Carolyn  Ruszkiewcz,  from 
Action  Line  to  Life/style  editor. 

Harold  Glicken,  from  Life/style 
editor  to  features  editor. 


SNNS:  LIVELY  RELIABLE  NEWS 
FROM  THE  THIRD  WORLD 

•  Direct  reports  from  64  countries  by  172  Third-World  reporters 

•  Edited  by  83  pros  from  top  U.S.  publications 

•  Fact-checked  by  Time  Inc.  standards 

•  Ten  articles  a  week  include  news  background,  analysis,  business  column  and 
children’s  feature 

•  Delivered  prepaid  by  AP  Data  Feature  Service 

•  Interactive;  phone  for  the  stories  you  want 

•  Yours  exclusively  in  your  metro  area 

•  Foundation-funded  and  nonprofit;  $100  a  week  for  papers  with  150,000- 
250,000  daily  circulation 

•  Already  serving  10  major  newspapers 

For  a  free  week’s  feed,  call  or  write: 

Peter  Bird  Martin,  South-North  News  Service 
4  West  Wheelock  St.,  Hanover  NH  03755 
(603)  643-5071 
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NEWSPEOPLE  IN  THE  NEWS 


Michael  Richardson  has  been 
appointed  a  regional  editor  for  Asia  at 
the  International  Herald  Tribune  fol¬ 
lowing  15  years  as  a  correspondent  in 
Southeast  and  South  Asia  for  the  Age 
of  Melbourne  and  the  Sydney  Morn¬ 
ing  Herald. 

Richardson  covered  the  Vietnam 
and  Cambodian  wars  before  1975  and 
has  since  returned  to  those  countries 
several  times.  He  also  covered  the 
Soviet  invasion  of  Afghanistan. 

*  :ie  4: 

Perrv  Williams,  formerly 
research  manager  of  the  Dallas 
Morning  News,  was  appointed 
research  director  with  responsibility 
for  the  research  department;  and  Bar¬ 
bara  Van  Pelt,  formerly  promotion 
manager,  was  appointed  marketing 
manager,  with  responsibility  for  the 
marketing  and  promotion  depart¬ 
ment. 

Both  Williams  and  Van  Pelt  have 
been  with  the  Morning  News  five 
years. 

♦  ♦  ♦ 

Promotions  in  the  advertising 
department  of  the  Alabama  Journal 
and  the  Advertiser,  Montgomery, 
include: 

Don  Hatley,  to  director  of  mar¬ 
keting  and  research;  Tom  Privett,  to 
advertising  manager;  and  Jane  Mas¬ 
sey,  to  telemarketing  manager. 

Hatley  joined  the  newspapers  in 
1981  as  advertising  director.  He  most 
recently  had  been  retail  advertising 
manager  at  the  Greenville  (S.C.)  and 
Piedmont. 

Privett  joined  the  newspapers  in 
1983  as  retail  advertising  manager 
after  a  previous  post  as  advertising 
director  of  the  Clarksville  (Tenn.) 
Leaf-Chronicle. 

Massey,  with  the  newspaper  four 
years,  has  been  inside  sales  manager 
for  the  classified  advertising. 


David  Perilstein  has  been  named 
executive  business  editor  of  Capital 
Newspapers,  Albany,  N.Y., 
publisher  of  the  Times-Union  and  the 
Knickerbocker  News.  He  takes  over 
the  newly-combined  department  after 
several  months  on  the  Times-Union 
news  desk. 

In  changes  at  the  Knickerbocker 
News,  James  McGrath  joined  the 
staff  as  assistant  news  editor,  from 
the  news/copy  desk  of  the  Hollywood 
(Fla.)  Sun-Tattler. 

Bradley  Kelly  joined  the  munici¬ 
pal  reporting  staff  from  the  Union 
City  (N.J.)  Dispatch. 


Anne  S.  Crowley,  29,  a  sports  wri¬ 
ter  for  the  Associated  Press,  died 
December  31  after  a  short  illness.  She 
had  been  hospitalized  with  meningi¬ 
tis.  She  joined  AP  in  Detroit  in  1977 
while  a  university  student  and  later 
worked  in  Miami  and  Lexington,  Ky., 
before  transferring  to  the  national 
sports  department  in  New  York  last 
August. 

♦  *  ♦ 

James  L.  Hicks,  70,  former  war 
correspondent  and  editor  of  the  New 
York  Voice  and  the  Amsterdam 
News,  New  York  City,  died  January 
19  at  Columbia-Presbyterian  Medical 
Center  of  complications  following  a 
stroke. 

He  began  his  career  as  a  columnist 
for  the  Cleveland  Call  &  Post.  In 
World  War  II,  he  received  a  presiden¬ 
tial  citation  for  commanding  Army 
troops  in  New  Guinea.  He  entered  the 
Army  as  a  private  and  was  discharged 
as  a  captain  at  the  end  of  the  war. 

In  1945,  he  joined  The  Afro-Ameri¬ 
can  in  Baltimore  and  then  became 
Washington  bureau  chief  of  the 


Jim  Bisetti  was  promoted  from 
telemarketing  supervisor  to  telemark¬ 
eting  manager  at  the  Denver  Post.  He 
joined  the  paper  in  1983  as  a  retail 
account  executive. 

:|c  :|c  :|e 

Narva  Christoper  joined  the 
Seattle  Times  as  account  executive  in 
the  retail  advertising  department.  She 
was  with  Flaherty  Newspapers  of 
Seattle  as  a  retail  ad  sales  representa¬ 
tive. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


National  Negro  Press  Association. 
He  was  the  first  black  war  correspon¬ 
dent  to  land  in  Korea  and  the  first 
black  American  accredited  to  cover 
the  United  Nations. 

In  1955-1966  and  1972-1977,  Hicks 
was  executive  editor  of  the  Amster¬ 
dam  News.  Between  those  years  he 
was  an  assistant  commissioner  of  the 
New  York  State  Division  of  Human 
Rights  and  and  deputy  director  of 
communications  for  the  National 
Urban  League.  He  became  editor  of 
the  New  York  Voice,  a  Queens 
weekly,  after  his  retirement  from  the 
Amsterdam  News. 

*  *  ♦ 

Frank  Thompson,  71,  a  newsman 
for  46  years  with  the  International 
News  Service  and  several  Boston 
newspapers,  died  November  28. 

*  *  * 

Harold  J.  Wiegand,  85,  a  former 
editor  at  the  Philadelphia  Inquirer 
who  joined  the  paper  in  1921  and  was 
associated  with  it  for  the  next  65 
years,  died  January  15  at  his  home  in 
Bala  Cynwyd,  Pa. 

During  his  career  he  was  a  reporter, 
columnist  and  editor,  and  in  retire¬ 
ment  wrote  a  weekly  column  as  a 
contributing  editor.  His  last  column 
appeared  January  1 1 . 

Wiegand  was  appointed  editor  in 
1961,  in  charge  of  developing  policy 
and  helping  direct  the  news  coverage. 
He  later  directed  his  energies  to  the 
editorial  page,  writing  editorials  and 
serving  as  head  of  the  editorial  board. 
He  covered  his  first  political  conven¬ 
tion  in  1928  and  his  last  in  1948. 

He  had  served  as  an  officer  in 
World  War  I  and  then  entered  medical 
school.  That  career  ended  when,  he 
said,  “They  gave  me  a  cadaver  to 
work  on  and  I  walked  out.  That’s 
when  I  became  a  newspaperman.” 
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Financial  reports 

(Continued  from  page  21) 


to  improved  margins.  Operating 
profits  continued  to  increase  at  the 
Orlando  Sentinel  and  Fort  Lauder¬ 
dale  News! Sentinel  in  the  quarter  but 
at  a  slower  rate  than  earlier  in  the 
year. 

Washington  Post 

The  Washington  Post  Co. 
announced  its  net  income,  excluding 
certain  gains,  for  1985  rose  18.8%  to 
$102  million  from  $85.9  million  in 
1984. 

Earnings  per  share  for  the  year  rose 
26.5%  to  $7.73  from  $6. 1 1  the  previ¬ 
ous  year. 

When  again  of  $12. 3  million,  or  93^ 
a  share,  from  the  sales  of  cellular  tele¬ 
phone  and  SportsChannel  interests 
are  included,  the  Post’s  1985  net 
income  was  $1 14.3  million,  or  $8.66  a 
share. 

Revenues  for  1985  totaled  $1.08 
billion,  up  9.6%  from  1984’s  revenues 
of  $984.3  million. 

For  the  fourth  quarter,  net  income 
after  a  $1  million  provision  relating  to 
program  development  costs  was 
$32.5  million,  down  6%  from  $34.6 
million  in  the  fourth  quarter  of  1984. 


Earnings  per  share  in  the  fourth 
quarter  rose  2.4%  to  $2.53  from  $2.47. 

Fourth  quarter  revenue  rose  to 
$291.4  million,  a  2.7%  gain  over 
$283.6  million  in  1984. 

The  newspaper  division’s  operat¬ 
ing  income  in  1985  rose  21%  to  $1 14.5 
million  from  $94.6  million  a  year  ear¬ 
lier.  Newspaper  revenues  for  1985 
totaled  $556. 1  million,  a  gain  of  8% 
over  1984’s  $516.6  million. 

Total  advertising  volume  at  the 
Washington  Post  increased  4%  to 
5.46  million  inches  from  5.25  million 
inches  the  previous  year.  The  news¬ 
paper’s  advertising  revenue  rose 
9.2%  in  1985. 

For  the  fourth  quarter,  newspaper 
division  revenue  rose  7%.  The 
Washington  Post’s  ad  volume  for  the 
quarter  increased  by  3.2%  to  1.5  mil¬ 
lion  inches  from  1.45  million  inches. 

— Compiled  by  Andrew  Radolf 

Child  safety 
program  started 

The  Fresno  (Calif.)  Bee  has  devel¬ 
oped  “Safety  Smart  Kids,”  a  program 
to  promote  safety  awareness  by 
school-aged  children. 

Designed  to  communicate  as  well 
as  educate,  the  program  is  centered 
around  an  activity  newsletter  in  com¬ 
ic  book  form. 


Daily  settles 
injury  lawsuit 

The  San  Jose  Mercury  News  paid  a 
$90,(X)0  settlement  to  a  man  who  was 
severely  injured  when  he  lost  control 
of  his  car  while  trying  to  avoid  news¬ 
paper  bundles  scattered  on  the  high¬ 
way. 

The  victim,  Jeffrey  Taku,  34,  suf¬ 
fered  head  injuries  and  lost  the  sight 
of  an  eye  in  the  1982  mishap. 

Taku  skidded  to  avoid  bundles  of 
Mercury  News  papers  left  on  a  high¬ 
way  lane. 


ENTERTAINMENT  EDITORS! 


Weekly,  consumer-oriented  reviews  of 
new  home  videocassettes.  National  an¬ 
nouncements  of  new  releases.  Top  10 
rankings. 
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■  Albany  Times-Union 

■  Bergen  Record 
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■  Columbus  Dispatch 
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■  Detroit  News 
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Sun-Sentinel 

■  Lexington  Herald-Leader 

■  Milwaukee  Journal 

■  New  York  Daily  News 

■  Ogden  Standard-Examiner 

■  Orange  County  Register 

■  Philadelphia  Daily  News 

■  Philadelphia  Inquirer 

■  Pittsburgh  Post-Gazette 

■  St.  Paul  Pioneer  Press  & 
Dispatch 

■  San  Francisco  Examiner 

■  San  Jose  Mercury-News 

■  Seattle  Times 

■  Washington  Post 
...and  330  more  like  them. 
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NEWS/TECH 

Computerized  reporting  of  election  results 

New  system  will  allow  Associated  Press  to  standardize  reporting 
of  state  elections  and  facilitate  more  rapid  pass  along  of  that  information 


By  George  Garneau 

The  Associated  Press  is  installing  a 
fully  computerized  system  for 
reporting  the  results  of  state  elec¬ 
tions. 

The  new  system  is  the  most  ambi¬ 
tious  improvement  ever  to  the  wire 
service’s  coverage  of  state  elections, 
according  to  Tom  Jory ,  AP  director  of 
election  information. 

“We  have  never  done  anything  of 
this  order  and  of  this  magnitude,”  he 
said. 


“We  have  never  done 
anything  of  this  order 
and  of  this  magnitude,” 
he  said. 


The  system  is  designed  to 
standardize  the  AP’s  reporting  of 
results  from  state  elections  and  to 
facilitate  reporting  of  those  results 
more  quickly,  more  reliably  and  more 
cheaply. 

“In  a  lot  of  cases  this  will  be  the 
equivalent  of  providing  AP  bureau 
chiefs  with  one  or  two  more  staffers 
on  election  night,  persons  who  don’t 
have  to  type  election  results  into  for¬ 
mats,”  Jory  said. 

“It’s  going  to  compile  results  on 
election  coverage  and  will  enhance 
service  to  members,  in  many  cases  in 
an  extraordinary  way,”  Jory  said.  It 
is  designed  to  provide  “faster,  more 
efficient  and  much  more  economical 
coverage  of  state  elections,”  he 
added,  by  reducing  the  amount  of 
labor  necessary  to  compile  and 
distribute  the  results.  It  will  also 
supply  more  tables  of  results  to  sub¬ 
scribers  faster  than  under  the  current 
system. 

Forty  states  are  planned  to  be 
hooked  up  for  elections  this  Novem¬ 
ber.  The  remaining  states,  most  of 
which  supply  election  results  to  news 
agencies  in  electronic  form,  will  take 
until  1988  to  be  adapted  to  the  AP 
system,  as  will  the  AP’s  national  elec¬ 
tion  computer  in  New  York.  Thirteen 
of  the  system’s  14  regional  computers 
are  planned  to  be  installed  between 
March  24  and  April  28. 


The  system,  using  $250,000  worth 
of  computer  hardware,  is  expected  to 
save  a  “couple  of  hundred  thousand 
dollars”  by  1988,  Jory  said. 

“When  I  joined  the  AP  30  years 
ago,  it  was  preeminent  in  the  election 
field,”  said  Walter  Mears,  AP  execu¬ 
tive  editor  who  won  a  Pulitzer  Prize 
for  his  coverage  of  the  1976  presiden¬ 
tial  race.  “This  new  system  was  a  way 
to  solve  a  number  of  operational 
problems,  improve  efficiency  and 
make  us  once  again  the  place  to  go  for 
elections.” 

It  involves  setting  up  regional  elec¬ 
tion  centers  in  14  AP  state  bureaus, 
each  handling  results  from  two,  three 
or  four  states.  The  new  system  puts 
fullcontrol  of  election  coverage  in  the 
hands  of  the  state  bureau  chiefs,  who 
decide  what  races  to  cover. 

Election  coverage  is  the  most 
demanding  of  any  recurring  news 
event  the  wire  service  covers.  With 
newspapers  and  broadcasters  facing 
severe  deadlines,  minutes  become 
critical  and  delays  are  unacceptable. 

Using  the  current  election  report¬ 
ing  system,  some  AP  members  did  not 
get  election  results  until  the  next  day. 
With  the  new  system  they  would  get 
results  the  same  night,  Jory  said. 

“In  a  lot  of  cases  this 
will  be  the  equivalent  of 
providing  AP  bureau 
chiefs  with  one  or  two 
more  staffers  on  election 
night ...” 


The  new  system  replaces  a  pool 
system  developed  about  20  years  ago 
in  which  AP  joined  other  media  in 
sharing  the  costs  of  election  cover¬ 
age. 

Every  year  new  computer  pro¬ 
grams  had  to  be  written.  Data  pro¬ 
cessing  companies  had  to  be  hired  to 
process  information,  and  often  the 
results  had  to  be  laboriously  retyped 
from  paper  into  AP  computer  systems 
by  temporary  data  entry  helpers. 
Data  processors  and  bureaus  used  a 
variety  of  formats.  AP  technicians 
and  editors  had  to  be  called  in. 


Over  the  years  it  became  increas¬ 
ingly  complicated,  expensive,  time 
consuming  and,  moreover,  inade¬ 
quate. 

The  new  system  places  in  the  14  AP 
bureaus  acting  as  election  centers  a 
Motorola  VME  System  1000  compu¬ 
ter  using  68010  microprocessor, 
UNIX  V/68  operating  system,  modi¬ 
fied  Unify  data  base  management 
software  and  a  140-megabyte 
Winchester  disk  drive.  The  machine 
is  about  the  size  of  a  small  file  cabinet. 


Forty  states  are 
planned  to  be  hooked 
up  for  elections  this 
November. 


The  system  was  tested  last  Novem¬ 
ber  in  Richmond,  Va.  Results  of  leg¬ 
islative  elections  were  reported  on 
election  night  for  the  first  time,  Jory 
said. 

The  test  worked  “flawlessly,” 
according  to  Marvin  Garrette,  man¬ 
aging  editor  of  the  Richmond  Times- 
Dispatch.  Others  said  they  were 
equally  satisfied. 

There  will  be  no  extra  charge  to 
subscribers  for  the  improved  service. 
But  a  special  election  wire  will  be 
made  available,  for  an  extra  charge, 
that  will  provide  a  printer  and  an  extra 
circuit  in  order  to  allow  a  larger  vol¬ 
ume  of  tabular  results  across  lines 
that  would  not  be  able  to  handle  the 
increased  flow  of  information.  For 
example,  main  news  wires  can  trans¬ 
mit  county-by-county  results  for  a 
governor’s  race  about  once  every  two 
hours.  Only  a  separate  wire  could 
send  them  once  an  hour  as  some 
members  need. 

The  new  system  will  make  it  easier 
for  newspapers  to  plan  ahead  for  their 
coverage,  Danny  O’Callaghan,  an  AP 
computer  programmer,  said,  because 
the  results  will  be  spewed  out  auto¬ 
matically  from  computers  at  regular 
intervals.  Tables  will  arrive  in  stan¬ 
dard  sizes  and  formats  so  that  editors 
can  decide  how  much  room  to  allot  for 
tables.  Newspapers  can  plan  on 
receiving  specific  results  at  pre- 
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Chicago  Tribune 
prints  edition 
at  Wise,  plant 

To  speed  distribution  in  Wisconsin, 
Iowa  and  parts  of  Illinois,  the  Chi¬ 
cago  Tribune  has  begun  production  at 
Madison  Newspapers  Inc.,  Madison, 
Wise. 

Madison  prints  about  20,000  copies 
of  the  Tribune’s  final  edition  Monday 
through  Saturday  for  distribution  in 
Wisconsin  in  Madison,  Green  Bay, 
LaCrosse,  Eau  Claire  and  Wausau 
and  in  Rockford,  Ill.,  and  Dubuque, 
Iowa. 

At  Madison,  the  Wisconsin  State 
Journal  and  the  Capital  Times  plant 
is  the  second  satellite  printing  plant  to 
be  used  by  the  Tribune.  The  first,  in 
Champaign,  Ill.,  was  set  up  in  1985  to 
serve  central  and  southern  Illinois  as 
well  as  St.  Louis,  Mo.,  and  Indiana¬ 
polis,  Ind. 

Fully  composed  newspaper  pages 
are  transmitted  from  Chicago  via  fiber 
optic  phone  lines  to  Madison,  where 
machines  produce  page  negatives 
ready  for  platemaking. 

An  advertising  campaign  is  planned 
in  April  to  sell  the  Tribune  in  markets 
served  by  the  Madison  plant. 

International 
Herald  Trib  to 
print  in  Miami 

The  International  Herald  Tribune 
said  it  will  begin  printing  in  Miami, 
Fla.,  March  10  for  distribution  in  the 
Americas  and  the  Caribbean. 

An  initial  run  of  up  to  15,000  copies 
will  make  Miami  the  eighth  printing 
site  for  the  Paris-based  daily.  It  is 
currently  printed  in  Paris,  London, 
Zurich,  the  Hague,  Marseilles,  Hong 
Kong  and  Singapore. 

“The  Miami  print  site  is  a  natural 
extension  of  our  role  as  the  global 
newspaper,”  said  Lee  W.  Huebner, 
IHT  publisher. 

The  IHT,  founded  in  Paris  in  1887, 
is  owned  by  the  New  York  Times  Co. , 
Washington  Post  Co.  and  Whitney 
Communications  Co.  It  circulates 


168,000  copies  daily. 

The  America  edition  is  aimed  at 
business  and  professional  readers  in 
Latin  America  and  North  America, 
from  which  about  a  quarter  of  its 
advertising  revenues  emanate. 

Pages  are  expected  to  be  transmit¬ 
ted  close  to  midnight  Paris  time, 
enabling  a  print  run  by  6  p.m.  Miami 
time  and  morning  delivery  to  major 
cities  in  the  Americas. 

Kodak  will 
reduce  workforce 

Eastman  Kodak  Co.,  the  world’s 
largest  maker  of  photographic  sup¬ 
plies,  plans  to  eliminate  one  of  every 
10  jobs  in  the  company. 

The  move  means  12, 900 jobs  will  be 
eliminated,  most  by  voluntary  retire- 
me;  is,  but  some  people  were 
expected  to  be  laid  off. 

The  workforce  reductions,  from 
nearly  130,000  employees  world 
wide,  were  blamed  on  rising  costs  and 
declining  earnings. 

Also,  Kodak  said  merit  pay  raises 
for  more  than  100  top  managers  were 
postponed  this  year. 

Rochester,  N.Y.,  where  Kodak  is 
headquartered  and  is  the  largest 
employer,  will  be  hardest  hit  by  the 
cuts. 

Earlier  this  year  a  court  decision  in 
a  patent  infringement  suit  by  Polaroid 
Corp.  forced  Kodak  out  of  the  instant 
camera  business,  idling  $230  million 
worth  of  plant  and  equipment.  The 
threat  of  monetary  damages  from  the 
suit  clouds  Kodak’s  financial  future. 

Kodak  eliminated  1 1 ,000  jobs  in 
1983. 

Quebecor  seeks 
more  printing 
plants  in  U.S. 

Quebecor  Inc.,  the  Canadian  pub¬ 
lishing  company,  is  trying  to  buy  two 
U.S.  printing  plants,  its  leader  said. 

At  the  company’s  annual  meeting 
in  its  hometown  of  Montreal,  Pierre 
Peladeau,  president,  chief  executive 
officer  and  majority  stockholder,  said 
the  takeover  targets  each  gross  about 


$25  million  a  year.  One  is  near  Boston 
and  one  is  in  the  South,  he  said, 
adding  that  deals  are  expected  to  be 
finalized  in  several  weeks. 

Last  year,  Quebecor  acquired  its 
first  U.S.  printing  plants,  in  Michigan 
and  in  New  Jersey.  They  were  among 
11  acquisitions  in  1985,  all  profitable 
except  a  plant  in  Somerset,  N.J., 
which  should  reduce  losses  this  year, 
Peladeau  said. 

Peladeau  said  losses  at  the  Win¬ 
nipeg  Sun  should  diminish  to  $1  mil¬ 
lion  this  year  and  it  should  turn  a 
profit  in  1987. 

Quebecor  earned  $13.2  million  ,  or 
85  cents  a  share,  during  fiscal  year 
1985,  which  ended  Sept.  30,  on  sales 
of  $341  million.  Sales  were  up  $11.4 
million,  or  130  a  share,  from  1984. 

Peladeau  owns  53.9%  of  Quebecor, 
publisher  of  Quebec’s  largest  circula¬ 
tion  dailies. 
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1986 

JANUARY 
Advertising  Data 

January  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

Preprint  Local . 

24,982 

335 

25,436 

ROP  National . 

526 

ROP  Notional . 

2,118 

2,460 

Preprint  Notional . 

12,186 

Preprint  Notional . 

328 

15,362 

249 

ClouifM 

5,897 

GRAND  TOTAL . 

65,135 

335 

62,958 

Totol . 

GUANO  TOTAL... 

35,744 
....  114,051 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

457 
7,745 
6,636 
34,462 
112,912 


FULL  RUN 

PART  RUN 

FULL  RUN 

AlIRDIIN 

WASH. 

Wor1d-e  SatS 

ROP  Local . 

20,076 

19,530 

ROP  Notional . 

1,290 

1,839 

Ckissified . 

9,550 

9,010 

GRAND  TOTAL.  .. 

30,916 

M,379 

ALBANY 

N.Y. 

Times-Union-m 

ROP  Local 

30,070 

31,958 

Preprint  Local . 

21,334 

ROP  Notionol . 

4,823 

4,104 

Ckissified . 

41,518 

39,481 

Totol . 

97,755 

75,543 

Knickerbocker  News*e 

ROP  Locol . 

17,609 

19,971 

Preprint  Local . 

19,384 

ROP  Notional . 

4,810 

4,093 

Ckissified 

22,882 

21,795 

Totol . 

64,685 

45,859 

Times-Union-S 

ROP  Locol . 

18,846 

19,941 

Preprint  Local . 

22,070 

ROP  Notionol . 

1,874 

2,377 

Preprint  Notionol . 

13,810 

Classified 

22,658 

20,396 

Totol . 

79,258 

42,714 

GRAND  TOTAL . 

241,698 

164,116 

ANAHIIM, 

CALIF. 

Bulletin-e 

ROP  Locol . 

36,537 

Preprint  Local . 

24,781 

ROP  National . 

13,113 

Preprint  Notionol . 

10,158 

Ckmified . 

11,486 

GRAND  TOTAL . 

95,075 

ATLANTA,  OA. 

Constrtution-m 

ROP  Local . 

94,178 

25,154 

88,112 

Preprint  Local . 

38,344 

1,765 

ROP  Notional . 

7,647 

7,669 

Preprint  Notional . 

1,032 

3,380 

Clossrfied 

130,693 

124,346 

Totol . 

232,518 

64,530 

225,272 

Joumal-e 

ROP  Local . 

93,339 

25,154 

88,459 

Preprint  Locol . 

38,344 

1,765 

ROP  Notionol . 

7,370 

7.267 

Preprint  National . 

1,032 

3,380 

Ckissified 

129,374 

123,294 

Totol . 

230,083 

64,530 

224,165 

Journal  &  Constitution-S 

ROP  Local . 

41,837 

10,752 

38,684 

Preprint  Local . 

2,532 

26,074 

5,826 

ROP  National . 

4,870 

4,041 

Preprint  National . 

10,140 

2,206 

11,635 

Ckissified . 

61,686 

61,499 

121,065 

39,032 

121,685 

GRAND  TOTAL . 

583,666 

168,092 

571,122 

AUBUBN,  WASH. 

Globe  News-o/d 

ROP  Locol . 

11,630 

13,479 

ROP  Notional . 

724 

964 

Ckissified . 

14,724 

15,532 

€RAND  TOTAL . 

27,078 

29,975 

AUGUSTA,  Mf. 


Kennebec  Joumol-m 
ROP  Locol . 


Colifomion-m  S 

ROP  Local . 

ROP  Notional . 

Ckissified . 

GRAND  TOTAL.. 

News-m 
ROP  Local 

Preprint  Locol . 

ROP  Notlonol . 

Preprint  Nononol . 

Ckissified 
Totol . 

News-S 

ROP  Locol . 

Preprint  Locol . 

ROP  National . 

Preprint  Notionol . 

Classified 

Total . 

GRAND  TOTAL . 


MKItSPlILD,  CAIIP* 

84,689 
7,234 
....  92,254 

....  184,177 

BANOOt,  MI. 

17,109  3,227 

14,905  6.478 

2,656 
567 

12,464  _ 

47,701  9,705 


405 

380 

9,963 

6,680 

23,06^ 

70,770 


81,685 

7,214 


HeroW-e* 

ROP  Local . 

Preprint  Locol .. 


CALGARY,  ALTA. 


1.078,537 

20,425 


1,103,648 


1,872 

11,577 


BIATRICi,  NIB. 


77!400 

ROP  Notioftol . 

411,515 

362!410 

166,299 

Preprint  Notional . 

533,226 

66,529 

Clossified . 

668,098 

600,672 

GRAND  TOTAL  ... 

...  2,711,801 

2,579,141 

15,583 

3,929 

NOTE;  Figures  in  modulor  lines 

15,687 

5,192 

CASPIR,  WYO. 

2,877 

Stor-Tribune-niS 

729 

972 

ROP  Local . 

30,794 

34,987 

10,747 

Preprint  Local . 

35,982 

25,339 

45,623 

10,093 

ROP  Notional . 

2,111 

2,794 

Preprint  Notional . 

9,442 

8.717 

Classified. 

28,987 

31,211 

6,465 

558 

GRAND  TOTAL . 

107,316 

103,048 

1,458 

847 

CHAMPAION4JRSANA, 

ILL. 

3,807 

2,592 

News-Gazette-e,satS 

5,578 

ROP  Local . 

46,122 

45,418 

16,697 

4,608 

Preprint  Locol . 

44,812 

42,312 

62,320 

14,701 

Preprint  National . 

13’416 

I1I997 

Classified . 

26,262 

25,295 

GRAND  TOTAL . 

133,595 

127,288 

81,630 


30,186 

23,443 


ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified. 

12,233 

10,320 

1,611 

645 

3,959 

13,727 

12,255 

2,111 

129 

3,802 

GRAND  TOTAL  . 

28,768 

BIBMINGHAM,  ALA. 

32,024 

Post  Herold-m 

ROP  Locol . 

26,178 

29,065 

Preprint  Local . 

3,906 

8,234 

ROP  Notionol . 

4,718 

5,102 

Preprint  National . . 

313 

1,098 

Clossified . 

38,139 

33,707 

Total . 

73,254 

77,206 

News-e 

ROP  Locol . 

37.799 

13,874 

40,544 

Preprint  Locol . 

7.498 

10,348 

ROP  Notional . 

4.790 

4,985 

Preprint  Notionol . 

313 

1,098 

Ckissified. 

40,444 

36,566 

Total . 

90,844 

13,874 

93,541 

NewS‘S 

ROT  Local . 

24,682 

26,103 

Preprint  Locol . 

5,934 

8,478 

ROP  Notionol . 

3,872 

4,196 

Preprint  Notional . 

4,833 

4,125 

Clarified.. 

22,002 

22,626 

Total . 

61,323 

65,528 

GRAND  TOTAL.... 

...  225,421 

BUFFALO 

13,874 

r  N.Y. 

236,275 

News  a/d 

ROP  Local . 

32,153 

31,972 

Preprint  Local . 

12,474 

12,540 

16,962 

ROP  Notionol . 

6,959 

6,300 

Preprint  National . 

1,056 

29,716 

26,371 

81,605 

Total . 

81,302 

13,596 

News-S 

ROP  Local . 

16,750 

18,361 

Preprint  Locol . 

5,808 

9,636 

5,280 

ROP  Notional . 

2,608 

3J47 

Preprint  Notionol . 

7,656 

1,980 

7,062 

Clossified. 

10,094 

9,083 

Total . 

42,916 

11,616 

43,133 

GRAND  TOTAL..., 

...  124,218 

25,212 

124,738 

Doily  Herold-m 


Free  Press-m 

ROP  LoccI . 

Preprint  Local . 

ROP  Notional _ 

Preprint  National.. 
Ckiuified. 

Total . 


BURLINGTON,  VT. 


‘Indicates  newspapers  reporting  figures  in  fTwcress-s 

Preprint  Locol.. 


9,895 

7,240 


36,635 

16,568 

3,962 

1,720 

19,565 

78,450 


13,790 

5,834 


ROP  Local . 

51,369 

22,225 

47,452 

15,733 

Preprint  Locol . 

10,209 

30,710 

9,016 

21,711 

ROP  National . 

957 

414 

867 

288 

Clossified . 

36,867 

37,732 

GRAND  TOTAL..., 

99,402 

53,329 

94,249 

37,732 

Tribune^d 

ROP  Local . 

70,097 

93,602 

69,306 

68,124 

Preprint  Locol . 

3.000 

12,873 

8,365 

10,415 

ROP  Notionol . 

30,450 

5,591 

27,857 

5,574 

Preprint  Notional . 

2,250 

2,475 

Clossified. 

43,844, 

159,046 

47,687 

137,175 

Total . 

...  147,391 

271,112 

155,465 

223,763 

Tribune-S 

ROP  Local . 

35,981 

41,196 

35,733 

37,576 

Preprint  Local . 

14,175 

29,948 

18,735 

19,203 

ROP  Notionol . 

21,655 

1,060 

20,078 

796 

Preprint  Notional . 

16,650 

3,375 

11,588 

3,150 

Clouified.. 

77,401 

9,435 

81,221 

9,144 

Totol . 

165,862 

85,014 

167,355 

69,869 

GRAND  TOTAL  ... 

...  313,253 

356,126 

322,820 

293,632 

COLUMBUSp  NIB. 

Telegrom-e 

ROP  Local . 

21,151 

17,157 

Preprint  Local . 

5,636 

6,137 

ROP  Notionol . 

1,660 

1,795 

Preprint  Notional . 

216 

88 

Clossified... 

8,188 

9,227 

GRAND  TOTAL . 

36,851 

34,404 

DITROIT, 

MICH. 

News-o/d 

ROP  Local. 

42,291 

19,850 

41,182 

17,301 

Preprint  Locol . 

1,882 

11,013 

4,421 

10,536 

ROP  Notional 

6,909 

149 

7,774 

350 

Preprint  National . 

977 

Classified... 

47,736 

44,279 

Totol . 

98,818 

31,012 

98,633 

28,187 

N«n-S 

ROP  Local . 

26,382 

1,638 

24,329 

2,454 

Preprint  Local 

3,474 

12,270 

5,831 

8.270 

ROP  Notionol . 

7,041 

6,857 

187 

Preprint  Notional . 

8,485 

1,186 

2,595 

5,158 

Clouified... 

31,090 

30.262 

Totol . 

76,472 

15,094 

69,874 

16,069 

GRAND  TOTAL . 

175,290 

46,106 

168,507 

44,256 

DOVIBp 

DIL. 

State  News-m 

ROP  Local . 

42,646 

42,517 

ROP  Notional . 

1,617 

1,824 

Clossified . 

19,293 

15,582 

GRAND  TOTAL  - 

63,556 

59,923 

Stor-Telegrom-r 
ROP  Local . 


PORT  WORTH,  TlX. 


74.998  35,922  80,219  32,028 
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1986 

1985 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Preprint  locol . 

28.008 

33,990 

22,412 

14,072 

ROP  National 

7,468 

8,902 

Preprint  Notionol . 

3,600 

Ckiuified. 

157,499 

164,079 

Totol . 

267,973 

69,912 

279,212 

46,100 

Star-  Telegrom-e 

ROP  local . 

54,759 

35,922 

60,554 

32,028 

Preprint  Local . 

28,008 

32,910 

22,412 

13,352 

ROP  Notional . 

7,126 

8,602 

Preprint  National . 

3,600 

Classified . 

115,763 

124,005 

Totol . 

205,656 

68,832 

219,173 

45,380 

Star-Telegrom-S 

ROP  Local ... 

33,603 

34,270 

35,882 

27,606 

Preprint  locol 

15.240 

8,514 

19,764 

3.060 

ROP  Notionol . 

2,511 

3,135 

Preprint  Notional . 

21,240 

14,760 

360 

Classified . 

65.929 

70,979 

Totol . 

138,523 

42,784 

144,520 

31.026 

GRAND  TOTAL... 

...  612,152 

181,528 

642,905 

122,506 

ORIINSBUKO,  P*. 

Tribune-Review-m 

ROP  Local . 

24,044 

26,789 

Preprint  Locol 

11,402 

15,032 

ROP  Notional 

1,733 

3,772 

Clossified .... 

20,467 

18,955 

Total . 

57,646 

64,548 

Tribune-Review-S 

ROP  Local . 

26,160 

24302 

Preprint  Local 

12,706 

5,200 

8310 

ROP  Notional . 

603 

1,008 

Preprint  National . 

1,689 

5,070 

Clossified.. . 

11,158 

10,563 

52.316 

5,2X 

49,953 

GRAND  TOTAL.. 

...  109,962 

5,200 

114,501 

HOUSTON, 

TEX. 

Chronicle-a/d 

ROP  Local . 

15,205 

13,960 

Preprint  Local 

478 

ROP  National 

12,735 

16,919 

Preprint  Notional . 

10,274 

9,118 

Clossified 

223,339 

283,071 

GRAND  TOTAL... 

251,279 

10,274 

313,950 

9,596 

INDIANAPOLIS,  INO. 

Star-m 

ROP  locol . 

55,488 

1,143 

55,391 

1,576 

Preprint  Locol 

1,646 

1.513 

ROP  Notionol 

4,396 

3,023 

Preprint  Notionol . 

45 

378 

Clossified . 

45.433 

46,251 

Totol . 

105,317 

2,834 

104,665 

3,467 

News-e 

ROP  local . 

35,918 

1,143 

32,296 

1,576 

Preprint  Local 

1,646 

1,513 

ROP  Notional 

3,669 

2,738 

Preprint  Notionol . 

45 

378 

Classified . 

44,257 

45,929 

Totol . 

83,844 

2,834 

80,963 

3,467 

Slor-S 

ROP  Locol . 

25,204 

24,711 

Preprint  Locol 

1,101 

3,932 

1,101 

4,607 

ROP  Notionol 

1,797 

2,582 

Preprint  Notional . 

3,423 

2,303 

Clouified . 

30.855 

29,614 

Total . 

62,380 

3,932 

60,311 

4,607 

GRAND  TOTAL... 

...  251,541 

9,600 

245,939 

11,541 

KEARNEY 

NER. 

Hub-e 

ROP  Locol . 

21,279 

25,612 

Preprint  Local . 

10,270 

7,410 

ROP  Notional . 

2,674 

3,411 

Preprint  Notional . 

260 

Clossified.. 

7,140 

6,260 

GRAND  TOTAL 

41,623 

42,693 

KINT,  WASH. 

News-Joumol-o/d 

ROP  Local . 

13,205 

15,876 

ROP  Notional . 

682 

1,393 

14,724 

15,532 

GRAND  TOTAL.. 

28,611 

32,801 

^Indicates  newspapers 

reporting  figures  in 

lines. 

1986  '985 


FUU  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

LINCOLN, 

NEt. 

Joumol-Slor-meS 

ROP  Locol . 

42,862 

50453 

Preprint  Locol . 

X.048 

26412 

ROP  Nctioool . 

2.473 

2479 

Preprint  Notionol . 

9,521 

8,732 

31,835 

26.002 

GRAND  TOTAL . 

116,739 

113,978 

LONOVIEW, 

WASH. 

News-e 

ROP  local . 

23,942 

26,802 

Preprint  Locol . 

36,210 

40,163 

ROP  Notionol . 

1,479 

2,660 

Preprint  Notionol _ 

510 

1,658 

18,621 

17,272 

GRAND  TOTAL . 

80,762 

88.555 

lOUISVIUI,  KY. 

Courier-Joumai-m 

ROP  Local . 

57,049 

22,244 

58,035 

16,935 

Preprint  Locol . 

17,638 

18,030 

ROP  Notionol . 

3454 

4,779 

Preprint  Notional... _ 

3,094 

30409 

29,408 

Totol . 

91,112 

39,882 

92422 

38,059 

Times-e 

ROP  locol . 

48,111 

29,708 

52,091 

28,765 

Preprint  Locol 

12,218 

16,201 

ROP  Notional 

3,198 

4,546 

Preprint  Notional . 

3411 

29J69 

3.078 

28472 

3.038 

Total . 

80,678 

45,004 

85,009 

51415 

Courier-Joumol-S 

ROP  Locol . 

39,099 

292 

35471 

433 

Preprint  Looil 

28443 

21,015 

ROP  Notional 

1,810 

54 

1,780 

Preprint  Nottonol . 

9,736 

8,622 

Clossified . 

17,028 

16.765 

57,937 

38425 

53,916 

30,070 

GRAND  TOTAL . 

229,727 

123411 

231,147 

119,744 

MIMAHIS, 

TENN. 

Commercial  Appeol-m 

ROP  locol . 

54,104 

40,267 

52,806 

41,483 

Preprint  Local 

9,680 

24,617 

13,744 

34,171 

ROP  Notional 

5,072 

2422 

5,663 

4,476 

Preprint  Notional . 

2,320 

50,222 

3,546 

37,629 

Total . 

119.078 

70,752 

112,162 

80,130 

Commercial  Appeol-S 

ROP  locol . 

19,152 

21,395 

Preprint  Locol 

17,890 

6411 

11,052 

6,320 

ROP  National 

3,098 

2,295 

Preprint  Notionol . 

10,383 

9461 

Clossifiod.... 

26,668 

22,002 

Total . 

77.191 

6,211 

66,605 

6.320 

GRAND  TOTAL . 

196,269 

76,963 

178,767 

86,450 

MONMOUTH,  ILL. 

Review  Atlos-e 

ROP  local . 

11,119 

10,172 

Preprint  Local 

3.713 

7,239 

ROP  Notional 

1,196 

1,062 

1,882 

2,602 

GRAND  TOTAL . 

17,910 

21,075 

MONnRET 

CALIF. 

Peninsub  Herald-m 

ROP  Locol . 

36,612 

38,809 

Preprint  Locol . 

39,670 

4,404 

34,240 

4,420 

ROP  National . 

2,845 

3,374 

Clossified.. 

28,610 

26,837 

Totol . 

107,737 

4,404 

103,260 

4,420 

Peninsub  Herob-S 

ROP  Local . 

7,511 

6,226 

Preprint  Local _ 

15,006 

16,438 

ROP  Notional 

495 

281 

Preprint  National . 

260 

ClossifM... 

8,572 

7,383 

31,846 

30428 

GRAND  TOTAL.  .. 

.  139,583 

4,404 

133,588 

4,420 

MONniAL,  OUI. 

Goiette-m* 

ROP  local . 

929,326, 

939,189 

Preprint  Local . 

.  610,194 

596,574 

ROP  National . 

.  383,052 

331,150 

Preprint  National . 

31,786 

35,454 

491,947 

410,937 

GRAND  TOTAL.. 

.  2,446,305 

2,313,304 

NOTEiFigures  in  ogote  lines 

1986  1985 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


PMSHUA.  N.H. 


ROI  Telegraph-e  — 

39,969 

42469 

ROP  Notional . 

4,733 

5385 

Clossified . 

37,064 

31,037 

GRAND  TOTAL. 

81,766 

79,291 

NASHVIUI, 

nNN. 

Tennessaan-m 

ROP  Locd . 

47441 

51,142 

Preprint  Loccri . 

17,149 

19,979 

ROP  Notionol . 

4,495 

5440 

Preprint  Notionol . 

391 

1473 

29,790 

25,963 

Total . 

99,066 

104,497 

8anner< 

ROP  locol . 

46413 

51402 

Preprint  Locol . 

17,149 

19,979 

ROP  Notional . 

4,491 

5399 

Preprint  Notionol . 

391 

1473 

Classified . 

29,614 

25425 

Totol . 

97,858 

103,978 

Tennessaon-S 

ROP  Locol . 

29,692 

30,406 

Proprint  Local . 

11,196 

11.940 

ROP  Notional . 

2466 

2,035 

Preprinr  Natbnol . 

9.718 

7312 

Cbssifiad . 

18.723 

16408 

Totol . 

71495 

69301 

GRAND  TOTAL. 

.  268,519 

277,476 

NEW  MUNSWICK,  N  J. 

Home  News-e 

ROP  Local . 

28,942 

32,624 

Preprint  Locol . 

1,680 

5464 

ROP  Notionol 

3,899 

2,566 

Preprint  Natbnol . 

264 

29,022 

22,518 

Totol . 

63,523 

63,236 

Home  News-S 

ROP  local . 

15.471 

16479 

Preprint  locol . 

9,016 

8,616 

ROP  Notional 

740 

981 

Preprint  Notbnol . 

352 

180 

16341 

14,771 

Totol . 

42,420 

41,127 

GRAND  TOTAL 

.  105,943 

104,363 

NEW  HAVEN 

,  CONN. 

Joumol-Courier-m 

ROP  local . 

53,415 

70,715 

Preprint  Local . 

756 

2.520 

1,764 

U60 

ROP  Notional . 

6,223 

6,182 

Preprint  Natbnol . 

2468 

Cbuified . 

23,193 

20,412 

Total . 

83,587 

2,520 

101,341 

1,260 

Regi$ter-e 

ROP  Locol _ 

45,754 

7,416 

39441 

7,228 

Preprint  Locol - 

5,544 

1,764 

2,772 

7,560 

ROP  Notionol . 

6,070 

60 

5421 

Preprint  Natbnol . 

2468 

26,113 

23,993 

Total . 

83,481 

9440 

73,795 

14,788 

Register-S 

ROP  locol ... 

32,792 

33471 

Preprint  Locol . 

13,356 

19,152 

11,088 

11414 

ROP  Notionol 

2,958 

2,521 

Preprint  Notionol . 

14,994 

10,836 

14437 

14485 

78,437 

19,152 

72401 

1U14 

GRAND  TOTAL 

.  245,505 

30,912 

247,737 

27462 

NIWPOKT  NIWS,  VA. 

Doily  Press-m 

ROP  Local . 

51,687 

50,318 

Preprint  Local 

11,328 

9,192 

8,064 

9,114 

ROP  National.. _ 

3,085 

3410 

Preprint  National  ... 

384 

1,728 

44,455 

36,974 

Total . 

.  110,555 

9,576 

100,594 

9,114 

Times-Herob-e 

ROP  Local . 

39,846 

40,911 

Preprint  Local . 

10,752 

8,789 

8,064 

9,072 

ROP  Natbnol 

2,992 

3.458 

Preprint  National... 

384 

1112 

33,989 

27,659 

Total . 

87,579 

9,173 

82,204 

9,072 

(Continued  on  page  30) 
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1984  I’SS 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Daily  Press-S 

ROP  Local _ 

Pnprint  Local . 

ROP  Noticnol.. — 
Preprint  Notional.. 

Clossifnd . 

Totol . 


29^1 

5,280 

2,448 


9,572 

10,387 


19,959 


29,809 

4,224 

501 

7,488 

11,189 

53,211 


News-Tribune-«S 
10,184  ROPLocol 

Preprint  Local . 

ROP  Notional _ 

_  Clossifitd.. 

GRAND  TOTAL.. 


GRAND  TOTAL .  247,879  38,708  234,009 

NOtm  MY,  ONT. 


10,184 

28,372 


Nuggets* 

ROP  Local 

Preprint  Local . 

ROP  Notional - 

Preprint  Notionat.. 
Clossifiod. 

Totol . 


345,334 

435,540 

54,841 

51,240 

172,774 

1,059,449 


NOTE:  Figures  in  tnodulor  lines. 

OOMN,  UTAH 


Stondord-Exominer-eS 

ROPLocol 

Preprint  Locol . 

ROP  Notional 

Preprint  NotKinat - 

Classified 

GRAND  TOTAL . 


50,744 

34,740 

7,194 

7,481 

39,107 

141,470 


312,429 

348,014 

44,334 

71,404 

135,044 

931,251 


51,490 

42,470 

4,003 

7,139 

33,525 

140,827 


Press-Herold-in 

ROP  Locol . 

Preprint  Local _ 

ROP  Notional . 

Preprint  Notional.. 


1984 

FULL  RUN  PART  RUN 

ItOATALIS,  N.M. 

9,954 

22,704 

342 

4,410 

39,430 

POATIAND,  Ml. 

30,125 

13,005 

3,304 

109 


1985 

FULL  RUN  PART  RUN 


12,354 

15,351 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


4,404 

34,443 


29,948 

13,405 

3,395 


Note:  Fomily  Weekly  Supplement  not  included:  2,834  inches. 


OllAN,  N.Y. 


Times-HeraW-e 

ROPLocol 

21,049 

22,094 

Preprint  Local . 

14454 

24,080 

ROP  Notional 

1,827 

1,783 

8,443 

8,024 

GRAND  TOTAL . 

48,395 

55,981 

Doily  Times.e 
ROPLocol 

Preprint  Locol . 

ROP  Notional 

Preprint  Notioool . 

Clouified 

GRAND  TOTAL.. 


OnAWA,  ILL. 

19,257 

14,535 

1,531 

209 

4,292 

39,824 

OnAWA,  ONT. 


Le  Droit.e* 

ROPLocol .  790,232 

Preprint  Local _  433,482 

ROP  Notional .  141,988 

Preprint  Notional -  10,927 

Classified .  442,070 

GRAND  TOTAL .  1,838,899 


NOTE:  Figures  in  tnodukir  lines. 

PAWTUCMT— CINTMl  lALlS,  t.1. 

Powtuxet  Valley  Times.e 


15,535 

14,419 

2,117 

5,914 

37,987 


541,014 

394,018 

84,502 

338,079 

1,359,413 


ROP  Notionol - 

434 

4,839 

grand  total.  .. 

15,984 

PHOINIX, 

AKIZ. 

Arizona  Republic-m 

100,451 

3,895 

Preprint  Local . 

28494 

5429 

7423 

Preprint  National . 

220 

94,130 

1,185 

233,524 

12,703 

Phoenix  Gazette-e 

92,784 

3,957 

Preprint  Local . 

28,894 

5471 

7423 

Preprint  Notionol . 

Clouified 

220 

97,930 

1423 

Total... 

225,203 

12,803 

11,044 

412 

3,534 

15^12 


104,340 

20,809 

8,491 

1,288 

94,295 


94484 

20409 

7,774 

1488 

94,143 


3,135 

5,882 


20,430 

17,993 

Total . 

46,975 

65,750 

Expre$$-e 

ROP  Local _ 

26,207 

26,258 

Preprint  Local . 

11,039 

12,452 

ROP  Notionol . 

3406 

3470 

Preprim  Notional . 

109 

789 

19,404 

16,615 

Total . 

40,065 

59,484 

Telegrofn-S 

ROPLocol 

19,045 

16,113 

Preprint  Local . 

10,454 

10,909 

ROP  Nmionol . 

819 

1,998 

Preprint  Notionol . 

4,745 

18,796 

16,406 

54,059 

49,443 

GRAND  TOTAL . 

181,099 

174,677 

MOVHMPKI,  R.I. 

Joumat-m 

ROP  Local . 

33,003  11,603 

33420 

Preprint  Local . 

5,491  12,407 

9410 

ROP  Notional 

4,809 

4,524 

Preprint  Notionol . 

1,068 

25407  834 

23,115 

Totol . 

48,510  24,844 

71457 

Builetin-e 

ROPLocol . 

28,702  11,403 

30,274 

Preprint  Local . 

4,480  17,444 

11,259 

ROP  Notional 

3,944 

4,342 

Preprint  Notional . 

1,088 

Classified 

19.109  834 

17,249 

Totol . 

58,257  M,085 

44412 

Joumol-S 

ROP  Locol . 

30,415 

32,944 

Preprint  Local . 

22,525  20,481 

14410 

ROP  Notionol . 

3,997 

3,857 

Preprint  Notionol . 

10403 

7,852 

12,430 

12,431 

79,870  20,481 

73,694 

GRAND  TOTAL.  .. 

...  204,637  75412 

209,243 

RIADINO,  PA. 

Eogle-Times-e 

ROPLocol . 

38,104 

39,069 

Preprint  Locol . 

10,420 

9,245 

ROP  Notional . 

2,338 

4,261 

27,885 

25,193 

Totol . 

78,747 

77,768 

Eogle-S 

ROP  Local . 

24,892 

21,717 

Preprint  local . 

2415  7,310 

4,783 

ROP  Notional . 

2,191 

1,796 

Preprint  Notional . 

9,540 

8,190 

12497 

10,068 

51435  7410 

48,554 

GRAND  TOTAL.. 

130,082  7410 

124,322 

RING*  NEV. 

’  Gozette-JourtwI-mS 

ROP  Local . 

67,888 

70,400 

Preprint  Local . 

90,238 

95,951 

)  ROP  Nmionol 

3,504 

3,941 

^  Preprint  National . 

9478 

10,484 

Clouified 

42,454 

52,424 

Preprint  Local . 

15,488 

1,794 

14,931 

4,974 

ROPNmionol . 

5,110 

5,844 

Preprint  Nmionol . 

167 

1,332 

Clossified... 

32,414 

27,784 

Total . 

99,477 

2,046 

95,507 

5,144 

News  Leoder-« 

ROP  Local . 

29,799 

252 

32,351 

148 

Preprint  Local . 

10,470 

1,145 

13,457 

3,988 

ROP  Nmionol 

5,048 

5,476 

Preprint  Notional . 

167 

1,332 

28,712 

25,856 

Total . 

74,396 

1,397 

78,472 

4,156 

Tintes-Dispotch-S 

ROP  Local . 

24,845 

2,741 

28,823 

1,748 

Preprint  Local . 

13,202 

2,400 

13,965 

4,139 

ROP  National . 

2,141 

1,123 

Preprint  Notional . 

8,537 

6,384 

Clossified . 

20,973 

118 

19,769 

6 

Totol . 

71,718 

5,459 

70,064 

7,893 

GRAND  TOTAL . 

245,591 

8,902 

244,043 

17,193 

NOTE:  Comics  odvertising  excluded. 

RIViRSIDI 

e  CALIP. 

Press/Enterprise-mS 

ROP  Local . 

66,121 

14,803 

64,798 

11,712 

Preprim  Local . 

80,248 

40,502 

ROP  Notionol . . 

6,611 

7,557 

84 

Preprint  National . 

15,409 

14,319 

Clossified. 

69,832 

94 

61,729 

223 

GRAND  TOTAL . 

...  238,441 

14,897 

208,905 

12,030 

11,137 

4,405 


_ 35 

15,577 


11,137 

12,230 


NOTE:  All  figures  in  SAU  inches,  except  9<olumn  page  clossified  inches. 

ROCHISnR,  N.Y. 

Democrat  and  Chrooicle-m 


7,835 

44,814 


Preprint  Local . 

3,010 

4,983 

4,403 

5,135 

ROP  Nmionol . 

5,134 

5,204 

Preprint  Nationol . 

2,190 

dossified. 

48,654 

41,085 

Total . 

94,991 

4,983 

99,920 

5,135 

Times-Union-e 

ROP  Locol . 

34,338 

39,884 

Preprint  local . 

2,114 

5,255 

3,029 

6,501 

ROP  Notional . 

5,093 

5,154 

Preprint  Notional . 

2,190 

28,807 

27,290 

Totol . 

70,352 

5,255 

77,547 

4,501 

Democrat  ond  Chronicle-S 

ROPLocol . 

24,328 

27,012 

Preprint  Locol . 

12,051 

10,939 

10,882 

4,898 

ROP  National . 

2,413 

2,804 

Preprint  Notional . 

12,517 

8,575 

19,214 

25,449 

Totol . 

70,523 

10,939 

74,922 

4,898 

GRAND  TOTAL .  235,844  21,177  252,389  18,534 


sacmminto,  calip. 


ROPLocol . 

Preprint  Local . 

ROP  Nmionol 

Preprint  Nmnnal . 

92,340 

4,454 

21,225 

14,445 

193,971 

12,443 

70,168 

89,473 

1,934 

20314 

13,910 

142,393 

GRAND  TOTAL . 

328,437 

82,811 

288,024 

Union-m 

ROP  Locol . 

43,097 

47383 

Preprint  Local . 

30383 

40340 

ROP  Nmionol . 

5,345 

10,052 

Preprint  Notional _ 

3,348 

464 

54,344 

57,934 

GRAND  TOTAL . 

134,537 

ST.  LOUIS, 

MO. 

154375 

7,038 

44,214 


GRAND  TOTAL .  233,942 


53420 

19,447 

34Si 

10,713 

41,442 


Arizona  Republic-S 

ROPLocol . 

Preprint  Local . 

ROP  Notional . 

Preprim  Notional . 

Cktssifiea . 

Totol .  148,498 

GRAND  TOTAL .  407,427 

‘Indicates  newspapers  reporting  figures  in  Times-Dispotch-m 

ROP  Local . 

lines. 


58,379 

17475 

4,497 

8,394 

57,591 

_  144434 

25,506  596479 


■INTON,  WAIN. 


Post-Dispotch-m 

ROPLocol . 

Preprint  Locol . 

ROP  Notionol . 

ClossifM 

Total... 


44,779 

3419 

5,421 

494»1 

103,410 


28,112 


35,793 

3420 

4,492 

37,777 

83,582 


Record  Chronlcle.a/d 

ROPLocol . 

12320 

13,920 

ROP  Notional . 

723 

944 

14,724 

15,532 

GRAND  TOTAL . 

28,067 

30,396 

MCHMOND,  VA. 

45,898  25: 


Post-Dispotch-S 

ROPLocol .  32480  33,875 

Preprim  Local .  18,124  19,438 

ROPNmionol .  4,796  3,952 

Preprint  Notioool .  10402  9,823 

Classified  32,099  34,79j 

Totol.  97,903  _ 

GRAND  TOTAL .  201413  28,112  177,445 
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1986  1985 

FUURUN  PART  RUN  FULL  RUN  PART  RUN 

IT.  ranuMJM,  piA. 

Times-m 


ROP  Local . 

82358 

95341 

86,320 

97,753 

Pnprint  Locol . 

28344 

13331 

24355 

10,888 

ROP  Notional ........ _ ... 

5354 

422 

6378 

424 

Preprint  Notionol . 

1300 

Ckissifitd . 

74,100 

60.924 

73311 

52.690 

Total . 

190356 

170,518 

191,964 

161,755 

Evening  Independent- e 

ROP  Local . 

37324 

47,524 

Preprint  local . 

6316 

3,941 

ROP  Notionol . 

5,709 

6368 

Preprint  Notionol . 

1,920 

Classified . 

71,083 

73,184 

Total . 

120332 

133,437 

Times-  $ 

ROP  Local . 

40,481 

22,184 

47,185 

26,865 

Preprint  Locol . 

16,088 

4,922 

18329 

3376 

ROP  Notional . 

3,035 

52 

2,451 

Preprint  Notional . 

10,914 

724 

7,763 

132 

20,393 

10,564 

21,930 

11,460 

Total . 

90,911 

38,446 

97,658 

42,133 

GRAND  TOTAL . 

402,099 

208,964 

423,059 

203,888 

IAN  IMNAIOmO,  CAIIP. 


Sun-mS 

ROP  Local  71,361  72,075 

Prcpfint  Local  53,360  44,119 

ROPNotionol .  7,183  6,615 

Preprint  Notional .  12,535  9,786 

Clossified  46,871  40,770 

GRAND  TOTAL .  191,290  173J65 

IAN  lUII  OIIIPO.  CALIP. 

County  Telcgram.Tribune-e 

ROP  Local .  26,857  24,472 

Preprint  Locol .  36,408  3,090  32,400  3,168 

ROPNotionol .  3,860  3,248 

Preprint  Notional _  110 

Ckasified .  26,883  21,578  _ 

GRAND  TOTAL .  94,008  3,200  81,698  3,168 

IAN  MATIO,  CALIP. 

Times^e 

ROP  Locol .  32,659  38,283 

Preprint  Local .  61,017  55,212 

ROP  Notional .  7,083  6,983 

Preprint  Notionol .  7,998  5,160 

Clossified . .  23,094  21,574 

GRAND  TOTAL .  131351  127,212 

lAPITA  ANA,  CALIP. 

Oronge  County  Register m/d 

ROP  Local .  153,181  148395 

Preprint  Locol _  60,790  47,738 

ROPNotionol .  20,548  20,523 

Preprint  Notional _  10352  10,076 

Clossifiod .  241,735  223,987 

GRAND  TOTAL .  486,506  450,619 

KOTTMLUPP,  Nil. 

Stor-Herald.a/dS 

ROP  Local .  24,623  28,591 

Preprint  Local .  8,960  9,808  10,603  15,432 

ROPNotionol .  1,557  1,995 

Preprint  Notionol .  1,065  92 

Clossified .  7,828  _  9,158  _ 

GRAND  TOTAL .  44,033  9,808  50,439  15,432 

IIATTLI,  WAIN. 

Post-Intelligencer-ni 

ROP  Local .  28364  29,079  29,379 

Preprint  Locol .  30,014  15,593 

ROPNotionol .  12,592  11,885 

Preprrnt  Notional .  74 

Clossified .  39,538  _  33398  _ 

Total  80,394  30,014  74,262  15,667 

Tiniest 

ROP  Local .  52307  61,665 

Preprint  Locol .  55,708  50,016 

ROP  Notionol .  12,743  13382 

Preprint  Notional .  645  114 

Classified .  61314  _ 65  60,994  _ 

Totol .  126,864  56,418  136,041  50,130 

Times/Post-Intelligencer-S 

ROP  Locol .  18,798  16307 

Preprint  Locol .  9,304  2,906  11,977  4,008 

ROP  Notionol .  4,932  5,184 


*lndicates  newspapers  reporting  figures  in 
lines. 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Preprint  Notionol . 

9393 

10377 

Clouified . 

....  XfKl 

30.919 

Totol . 

72314 

2,906 

74,764 

4.008 

GRAND  TOTAL... 

....  279372 

89338 

285,067 

69,805 

SHKIYIPOIT,  lA. 

Times-mS 

HOP  Locol . 

64301 

68343 

Preprint  Locol . 

38,799 

10302 

»,718 

18394 

ROPNotionol . 

5,056 

5,762 

Preprint  Notionoi . 

11,072 

9317 

Clossified . 

54,912 

62.911 

Total . 

....  174,340 

10,302 

176351 

18,694 

Joumal-e 

ROP  Local . 

22,935 

23360 

Preprint  Locol . 

21394 

2.020 

17,050 

5356 

ROP  Notional _ 

3,456 

3,913 

Preprint  Notionol . 

1358 

Classified . 

40^1 

45352 

Totol . 

88.886 

2.020 

91.433 

5356 

GRAND  TOTAL... 

....  263326 

12322 

268,284 

23,950 

SDOKANI, 

.WASH. 

SpoLesmon-Review-m 

ROP  Locol _ 

30,149 

27325 

Preprint  Locol 

9,958 

9342 

ROP  Notional 

4,198 

3,862 

Preprint  Notionol 

36 

621 

Clossified _ 

35375 

28.784 

Total . 

79,916 

70,034 

Chronicle-e 

ROP  Locol _ 

24398 

27,286 

Preprint  Locol. . . 

5,986 

7,688 

ROP  Notional . 

4,093 

4397 

Preprint  Notional . 

36 

621 

Clossified . 

26.428 

23.102 

Totol . 

60,941 

63,094 

Spol(esman-Revie«v-S 

ROP  Locol . 

11,416 

13,999 

Preprint  LmoI . 

2351 

2,912 

ROP  Notionol . 

1,080 

1350 

Preprint  Notionol . 

2.741 

2344 

Clouified 

.  13,452 

14306 

Total 

.  30,940 

35311 

GRAND  TOTAL . 

171,797 

168,139 

SYIACUSI,  N.Ye 

Post-Standard-m 

ROP  Locol . 

34,406 

11,366 

36310 

7342 

Preprint  Locol . 

4,624 

5314 

ROPNotionol . 

3,956 

4,069 

Preprint  Notionol . 

1,620 

Clouified . 

17,944 

15,769 

Total . 

60.930 

11366 

63,582 

7,842 

Herold- Joumal-e 

ROP  Local . 

38,189 

4,922 

44,724 

2.450 

Preprint  locol . 

5,002 

5329 

ROP  Notionol . 

4,002 

4,013 

Preprint  Notionol . 

81 

1,620 

Classified . 

18,735 

17,020 

Total . 

66,009 

4,922 

73306 

2,450 

Herold- American-S 

ROP  Local . 

20,070 

532 

20,475 

85 

Preprint  Locol . 

4,229 

5,705 

ROP  Notional . 

767 

1,026 

Prepnnt  Notionol . 

8,991 

6,885 

Clouified 

15.148 

13,145 

Total 

49305 

532 

47336 

85 

GRAND  TOTAL . 

176.144 

16320 

184,024 

10,377 

TAIMA,  PLA. 

Tribune-m 

ROP  Locol . 

82356 

36,700 

87,693 

35,153 

Preprint  Local . 

28,485 

29395 

29,160 

24,300 

ROP  Notionol . 

7,979 

108 

8,786 

165 

Preprint  Notionol . 

405 

405 

2,160 

Clossified . 

49,639 

21,024 

50.580 

16.046 

Total . 

168,864 

87,532 

178,379 

75.664 

Tribune-S 

ROP  Local . 

32,669 

30,248 

Preprint  Locol . 

17350 

18,765 

ROP  Notional . 

3317 

3327 

Preprint  National _ 

13330 

540 

9,991 

Classified . 

27,692 

31,746 

Total . 

94,658 

540 

93,977 

GRAND  TOTAL . 

263,522 

88,072 

272356 

75,664 

NOTE:  Comics  od^ising  excluded. 

TOIIDO, 

OHIO 

Blode-e 

ROP  Locol . 

46,936 

44,428 

1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Preprint  Local .  9,042  12,408 

ROPNotionol .  3,152  4353 

Preprint  Notional .  2340 

Clossified .  20331  20325 

Tofol .  79361  84354 

8lade-S 

ROP  Local .  20358  19345 

Preprint  Local .  18316  15,048 

ROP  Notional .  1,092  1,722 

Preprint  Notionol .  15,444  11,748 

Clossified. .  11368  10,483 

Totif .  66378  58346 

GRAND  TOTAL .  145,739  142,700 

TOrau.  KAN. 

CopM-Joumol-ffl 

ROP  Locol .  41327  41,959 

Preprint  Locol -  10,476  25378  12319  24384 

ROP  Notionol .  2,557  2385 

Preprint  Notional .  312  9,805  9,423 

Classified .  21,984  _  19,733  _ 

GRAND  TOTAL .  76.656  35.483  86,319  24384 

TOMANCI,  CAUf. 

Breeze-e 

ROP  Local .  65,421  60,437 

Preprint  Locol -  45369  40316 

ROP  Notional _  8,920  7.183 

Preprint  Notional .  15,470  13,421 

Clossified .  77375  72341 

grand  total .  212355  194,098 

TULSA,  OKLA. 

Worid-m 

ROP  Locol . .  51338  3,481  62,096  4,008 

Preprint  Local -  6,648  1,969  4,177  1,144 

ROPNotionol .  3,061  4,654 

Preprint  Notionol .  177  639 

Classified .  38,467  39366  _ 

Tow .  99,891  5,450  111,132  5,152 

Tribunes 

ROP  Locol .  53,404  3315  62,775  4,008 

Preprint  Local .  6337  1,969  4,177  1,144 

ROP  Notionol .  2,954  4309 

Preprint  Notional .  264  666 

Clossified .  38,942  39365  _ 

Tolol .  102,101  5,484  111,492  5,152 

Wortd-S 

ROP  Locol .  22,403  22,708 

Preprint  Local -  4334  4,905 

ROPNotionol _  2,443  2,467 

Preprint  Notional .  3,983  3301 

Classified. .  19,781  22324 

Tolol .  53,144  56305  _ 

grand  total .  255,136  10,934  278,829  10,304 

TWIN  PALLS,  IDAHO 

Times-NewsHiiS 

ROP  Locol.. . .  23,431  305  23,447  504 

Preprint  Local -  29,139  36,811 

ROP  Notionol .  1364  2,149 

Preprint  Notional .  862  2,167 

ClossiSed .  23,736  21317  _ 

grand  total .  79,032  305  85,991  504 

WASHINOTON,  PA. 

Observer-Reporter-m 

ROP  Local .  22,936  26,112 

Preprint  Local .  14335  16,770 

ROP  Nolkmol _  1312  4,003 

Preprint  Notional .  129 

Classified .  18332  18,917 

GRAND  TOTAL .  58315  65,931 

WIST  PALM  8IACH,  PLA. 

Poston 

ROP  Locol . —  102,037  34318  111,393  38,798 

Preprint  Local _  42,030  36,129 

ROPNotionol .  6370  10  6,159  94 

Preprint  Notional .  258  1,970 

Classified .  74354  1307  71,185  1,212 

Tolol .  225349  35,735  226,836  40,104 

Evening  Tmtese 

ROP  Local .  82,892  1,800  92329  1,911 

Preprint  Locol .  34,360  30,815 

ROP  Notional  6,186  6,048  32 

Preprint  Notional .  258  1,970 

Clossified  50391  M7  53,029  304 

Tolol.  174387  2,137  184,091  2,247 

Posts 

ROP  Locol .  57.172  15,116  69,816  13,769 


(Continued  on  page  41) 
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Fun  and  fire  from  the  pen  of  Drew  Litton 

Sports  cartoonists  number  less  than  20,  and 
at  26,  Litton  has  been  at  it  for  three  years 


By  Tom  Jenkins 

“Spectator  sports  are  entertain¬ 
ment.  They  shouldn’t  be  taken  too 
seriously,”  says  sports  cartoonist 
Drew  Litton  of  Denver’s  Rocky 
Mountain  News. 

Although  spectator  sports  provide 
a  needed  escape  and  an  outlet  for 
energy,  satirist/artist  Litton’s  car¬ 
toons  remind  readers  five  times  a 
week  to  put  the  Chicago  Bears’  Jim 
McMahon’s  quarterbacking  perfor¬ 
mance  and  Pete  Rose’s  unprece¬ 
dented  manager’s  salary  into  perspec¬ 
tive. 

Litton’s  first  objective  is  to  arouse 
laughter,  but  he  also  wants  to  say 
something  against  college  boosters’ 
bribery  and  the  detrimental  violence 
of  boxing. 

His  pen  is  direct,  his  visual  invec¬ 
tive  sharp.  He  usually  hits  both  the 
funny  bone  and  a  nerve.  A  recent 
cartoon  showed  three  personages;  (1) 
a  coach  fired  for  accepting  a  “gift” 
vacation  from  alumni;  (2)  a  student’s 
scholarship  revoked  for  accepting 
financial  aid  from  alumni;  and  (3)  a 
university  gymnasium  named  after  an 
alumnus  for  his  great  contribution  to 
the  athletic  department. 

Another  was  a  drawing  of  an  empty 
boxing  ring  covered  with  a  spreading 
stain  of  blood.  It  was  captioned,  “The 
Killing  Field.” 

His  opinion  of  boxing  is  undis¬ 
guised. 

“I  don’t  consider  it  a  sport,”  he 
states,  “and  I  think  it  should  be  abol¬ 
ished.” 

Litton  holds  one  of  the  rarest  jobs 
in  contemporary  American  journal¬ 
ism,  that  of  editorial  sports  cartoonist 
for  a  major  metropolitan  daily.  In  a 
nation  of  approximately  250  political 
cartoonists,  sports  cartoonists  num¬ 
ber  fewer  than  20.  Rarer  still  is  Lit¬ 
ton’s  status  as  one  of  the  youngest  of 
the  full-time  cartoonists;  at  age  26,  he 
has  been  at  it  for  three  years  for  the 
News. 

Perhaps  even  rarer  was  his  acquisi¬ 
tion  of  the  position.  From  his  home¬ 
town  of  El  Paso,  Texas,  “I  answered 
a  blind  ad  in  Editor  &  Publisher  for  a 
‘sports-minded  cartoonist.’  I  didn’t 
know  what  newspaper  had  placed  the 
ad  or  where  it  was  located.” 


Drew  Litton 


After  several  weeks,  he  heard  from 
Dennis  Dressman,  assistant  manag¬ 
ing  editor  of  the  News.  His  idea 
behind  the  ad  was  to  add  an  editorial 
sports  cartoonist  “to  make  a  state¬ 
ment”  in  an  entirely  sports-minded 
city. 

“What  I  sent  them  wasn’t  what 
they  were  looking  for,”  he  explains. 

Nevertheless,  Dressman  asked  if 
he  would  draw  some  cartoons  based 
on  some  sports  topics  they  would 
send  him  by  overnight  mail. 

Litton  agreed  and  received  the 
assignment,  working  72  hours  with 
little  sleep,  and  sent  back  his  car¬ 
toons.  Three  days  later,  the  paper 
hired  him. 

“The  News  was  open  to  explore 
the  possibilities,”  Litton  said.  “I 
arrived  at  the  paper  at  age  23,  with  no 
daily  cartoon  experience,  and  they 
had  the  patience  to  work  with  me.” 

Litton’s  cartoons  are  now  syndi¬ 
cated,  distributed  to  more  than  300 
papers,  including  the  El  Paso  (Tex.) 
Times,  many  of  which  use  his  works 
regularly  —  some  only  once  a  week 
and  some  rarely. 

But  he’s  getting  known  and  he  is 
adjusting  to  meeting  a  deadline. 

“Actually,  the  pressure  of  a  dead¬ 
line  helps,  not  hinders,  getting  the  job 
done,”  Litton  said.  “Contrary  to 
popular  notion,  ideas  don’t  come  dra¬ 
matically  in  the  middle  of  the  night. 


Most  come  while  staring  at  the  wall 
behind  my  drawing  table,”  he  says. 

“I  usually  start  at  8:30  in  the  morn¬ 
ing  and  have  the  cartoon  done  by 
lunchtime.  Sometimes  I  don’t,  and  I 
work  until  late  in  the  day  or  evening.” 

The  hard  work  gets  results. 

At  his  best,  Litton  is  reminiscent  of 
Paul  Conrad’s  succinctness.  His 
blended  economy  of  the  visual  and 
the  verbal,  in  which  scene  and  caption 
are  merged,  often  depicts  a  situation 
which  —  although  sometimes  silly  or 
ludicrous  —  is  irreducible. 

Few  or  no  words  are  used.  An 
example  was  his  September  24  car¬ 
toon  showing  the  New  York  Yan¬ 
kees’  locker-room  with  a  row  of  four 
lockers.  The  first  three  belonged  to 
Hassey,  Henderson  and  Mattingly 
with  their  uniforms  hanging  neatly  in 
their  lockers.  The  fourth  locker, 
labeled  “B.  Martin,”  had  a  punching 
bag  hanging  in  it  and  beer  cans  at  the 
bottom.  No  other  words  were 
needed. 

Some  of  his  other  cartoons,  on  the 
other  hand,  have  appropriate  cap¬ 
tions.  A  recent  one  was  a  scene  inside 
the  “Acme  Bros.  Publishing  Co.”  in 
Hannibal,  Missouri,  with  the  editor 
speaking  to  a  wild-haired,  mous¬ 
tached  individual  in  front  of  his  desk: 
“Well,  Mr.  Twain,  we’ll  take  Tom 
Sawyer  and  Huckleberry  Finn,  but 
this  one  about  an  all-Missouri  World 
Series  is  too  far-fetched  for  us.” 

Having  always  been  interested  in 
art,  Litton  drew  a  comic  strip  for  both 
his  high  school  and  college  newspa¬ 
pers.  Today,  he  keeps  informed  by 
reading  cartoons,  comics,  sports 
magazines,  newspapers  and  the  wire 
services.  He  speaks  at  schools  and 
responds  to  phone  calls  and  mail. 

Like  many  cartoonists  and  colum¬ 
nists,  he  criticizes  because  he 
believes  change  is  possible. 

Litton’s  coverage  is  broad.  He  has 
done  cartoons  on  the  Denver  Bron¬ 
cos’  past  image  of  “cardiac  kids,” 
beer  sales  in  the  stadium,  major 
league  baseball’s  cocaine  scandal, 
this  fall’s  decline  of  literate  commen¬ 
tary  of  ABC’s  Monday  Night  Foot¬ 
ball,  bad  calls  of  umpires,  deer  hun¬ 
ters,  former  President  Nixon’s  role  as 
baseball  arbitrator  and  Kareem 
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Litton  draws  his  opinions  of  the  sports  world 


ment  listings  and  dining  out  informa¬ 
tion.  Publisher  Kevin  Cody  said  he 
hopes  to  make  the  electronic  edition 
self-supporting  through  the  sale  of 
classified  and  display  ads  on  the  ser¬ 
vice. 

Arkansas  State  U. 
gets  Hearst  grant 

For  the  third  year  in  a  row,  Arkan¬ 
sas  State  University’s  College  of 
Communications  is  the  recipient  of  a 
special  scholarship  grant  from  the 
William  Randolph  Hearst  Founda¬ 
tion. 

With  the  latest  gift  of  $20,000,  the 
College’s  Hearst  Scholarship  Endow¬ 
ment  for  Black  Students  totals 
$40,000.  Interest  from  the  endow¬ 
ment  will  underwrite  undergraduate 
and  graduate  scholarships  for  black 
students  who  plan  careers  in  journal¬ 
ism  and  broadcasting. 


Contract  signed 
at  Ontario  daily 

Unionized  employees  at  the  Brant¬ 
ford  (Ontario)  Expositor  have  over¬ 
whelmingly  ratified  a  two-year  con¬ 
tract  which  includes  a  4%  wage 
increase  in  the  first  year  and  a  4.75% 
raise  in  the  second.  The  contract  also 
includes  a  $100  signing  bonus  at  the 
beginning  of  the  second  year. 

Members  of  the  paper’s  three 
unions  reached  a  legal  strike  position, 
but  a  tentative  agreement  was 
reached  during  an  emergency  bar¬ 
gaining  session  earlier  that  night. 

In  three  separate  votes,  90%  of  the 
union  members  voted  in  favor  of  the 
new  offer. 

The  top  pay  rate  for  reporters  and 
circulation  employees  increases  to 
$624.21  a  week  in  the  first  year  and 


$653.86  in  the  second.  Under  the  pre¬ 
vious  contract  they  earned  $600.20  a 
week.  The  top  rate  for  mailroom 
employees  jumped  to  $3%.61  in  the 
first  year  and  $415.45  in  the  second 
year.  They  had  been  earning  $38 1 . 36  a 
week. 

New  free  weekly 
in  L.A.  market 

Easy  Reader,  a  50,000-  circulation 
free  weekly  newspaper  serving  the 
South  Bay  area  of  Los  Angeles,  is 
now  available  on  newsstands,  cable 
television  and  home  computer. 

In  addition,  readers  will  be  able  to 
send  letters  and  classified  ads  to  the 
newspaper  over  their  home  compu¬ 
ters  for  no  charge. 

The  electronic  edition  is  designed 
to  provide  users  with  consumer- 
oriented  information  such  as  employ¬ 
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Abdul-Jabbar’s  longevity,  to  name  the  control  of  its  excesses,  the  car- 
only  a  few  of  them.  toon  vision  gives  us  palatable  truth. 

In  a  world  hungry  for  sports  and  for  though  it  is  not  always  good  news.  In 
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California  publishers’  group  severs  ties  with  ‘outside’  sponsors 


By  M.  L.  Stein 

The  California  Newspaper 
Publishers  Association  severed  its 
last  remaining  tie  with  outside  spon¬ 
sors  of  its  annual  Better  Newspapers 
Contest,  but  some  controversy 
remained  over  the  issue. 

By  a  16-9  margin,  CNPA’s  board  of 
directors  voted  to  stop  soliciting  con¬ 
tributions  to  offset  the  cost  of  its 
BNC. 

CNPA  general  manager  Michael  B. 
Dorais  said  the  organization  will  lose 
about  $3,500,  most  of  which  was  used 
to  pay  for  winner  plaques. 


“IVe  accept  their  food 
and  cocktails.  Aren’t  we 
setting  a  double 
standard?” 


Solicitations  had  been  made  of 
CNPA  allied  members,  including  ink, 
newsprint  and  utility  companies. 

Previously,  CNPA  had  decided  to 
cease  using  judging  facilities  provided 
by  utility  firms  and  to  submit  the 
judging  to  an  out-of-state  panel,  a  pro¬ 
cedure  that  will  begin  this  year. 

The  vote  on  the  fund  solicitation 
came  Feb.  16  at  CNPA’s  98th  annual 
convention  in  Coronado.  It  repre¬ 
sented  a  victory  for  Bruce  B.  Brug- 
mann,  editor  and  publisher  of  the 
alternative  San  Francisco  Bay 
Guardian,  who  had  been  calling  for 
BNC  reforms  since  1975. 

However,  the  vote  revealed  some 
of  the  controversy  underlying  the 
issue  of  CNPA’s  involvement  with 
outside  sponsorship  of  BNC. 

Harvey  McGee,  CNPA’s  immedi¬ 
ate  past  president,  and  Michael  Bohl, 
publisher  of  the  Amador  Progress- 
News,  charged  that  terminating  the 
involvement  would  create  a  “double 
standard”  since  CNPA  allows  itself 
to  be  hosted  by  newsprint  companies 
at  conventions,  including  the  current 
one. 

“What  political  favor  would  a 
newsprint  supplier  expect  from  us?” 
asked  McGee,  publisher  of  the 
Sonora  Union-Democrat.  “What 
kind  of  games  are  we  playing?  There 
is  no  reason  to  see  undue  influence  by 
a  paper  company.” 

Bohl  said,  “We  accept  their  food 
and  cocktails.  Aren’t  we  setting  a 
double  standard?” 

But  board  member  Mort  Levine  of 
the  Menlo  Park  Country  Almanac, 


appeared  to  speak  for  the  majority 
when  he  said  of  the  loss  of  the  contri¬ 
butions: 

“We’ll  be  giving  up  little  and  gain¬ 
ing  a  great  deal.” 

According  to  incoming  CNPA 
president  Anthony  Newhall,  the  con¬ 
test  budget  will  be  increased  to  offset 
the  $3,500,  which  represented  about  a 
third  of  the  cost  of  the  plaques. 

Board  member  John  Armstrong,  of 
the  Escondido  Times-Advocate, 
called  the  $3,500  a  “minor  matter” 
and  added  that  he  saw  no  double  stan¬ 
dard  in  dropping  the  solicitation  prac¬ 
tice. 

“We  say  the  Better  Newspapers 
Contest  is  the  best  in  the  nation  and 
now  we  can  really  make  it  so,”  he 
declared. 

Brugmann,  a  CNPA  member, 
whose  tabloid  weekly  won  eight 
awards  in  this  year’s  contest,  includ¬ 
ing  four  first-place  honors,  said  he 
had  entered  the  competition  believing 
that  the  outside  fund  raising  had  been 
stopped. 


It  represented  a 
victory  for  Bruce  B. 
Brugmann,  editor  and 
publisher  of  the 
alternative  San 
Francisco  Bay  Guardian, 
who  had  been  calling  for 
BNC  reforms  since  1975. 


Nevertheless,  he  declared  he  was 
pleased  by  the  vote,  adding: 

“I  think  it  will  put  the  contest 
within  the  ethical  guidelines  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  the  American  Soci¬ 
ety  of  Newspaper  Editors  and  other 
journalistic  organizations.” 

The  BNC’s  General  Excellence 
Awards  went  to  the  Los  Angeles 
Times,  Modesto  Bee,  Thousand  Oaks 
News  Chronicle,  Indio  Daily  News, 
Solano  Beach  Citizen,  La  Jolla  Light 
and  the  Dixon  Tribune  in  their  circula¬ 
tion  categories. 

The  Los  Angeles  Herald  Examiner 
won  first  place  in  newspapers  of 
75,000  or  more  for  Best  Editorial  and 
Best  Editorial  Page.  San  Diego  Tri¬ 
bune  was  first  for  Best  Writing,  Best 
Feature  Story;  Fresno  Bee,  Best  Spot 
Reporting;  San  Diego  Union,  Best 
Sports  Coverage,  Best  Front  Page 
and  Best  Arts  and  Entertainment 


Coverage;  San  Jose  Mercury  News, 
Best  Special  Issue  and  Best  Photo 
Journalism;  San  Bernardino  Sun, 
Best  Display  Advertising;  San  Fran¬ 
cisco  Chronicle,  Best  Photo  Essay, 
and  Daily  News  of  Los  Angeles,  Out¬ 
standing  Community  service. 


“We  say  the  Better 
Newspapers  Contest  is 
the  best  in  the  nation 
and  now  we  can  really 
make  it  so.” 


The  Davis  Enterprise  and  the  Gil¬ 
roy  Dispatch  won  the  largest  number 
of  awards  with  10  each. 

In  addition  to  Newhall,  publisher  of 
the  Newhall  Signal,  who  became 
president,  others  installed  were  presi¬ 
dent-elect  Peter  LaDow,  vice  presi¬ 
dent  and  general  manager  of  John  P. 
Scripps  Newspapers;  vice  president: 
Rowland  Revele,  co-publisher.  Para¬ 
dise  Post;  secretary-treasurer:  Phelps 
Dewey,  assistant-to-the-publisher, 
San  Francisco  Chronicle. 

CNPA  also  named  three  “Out¬ 
standing  Journalism  Teachers  of  the 
Year.” 

At  the  four-year  college  level  the 
winner  was  Arthur  Margosian,  jour¬ 
nalism  professor  at  California  State 
University,  Fresno. 

The  two-year  college  awardee  was 
Eldridge  F.  Trott  of  Shasta  Commun¬ 
ity  College,  Redding. 

Jake  E.  Merritt,  journalism  teacher 
and  newspaper  adviser  at  Suprise 
Valley  High  School,  Cedarville,  was 
the  third  winner. 

Times  Mirror  sells 
newsprint  firm 

Times  Mirror  Co.  announced  it  has 
completed  the  sale  of  80%  of  its 
wholly-owned  subsidiary.  Publishers 
Paper  Co.,  to  Jefferson  Smurfit  Corp. 

Times  Mirror  will  retain  all  of  its 
timberlands  in  Oregon  and  Washing¬ 
ton  and  a  20%  interest  in  Publishers 
Paper.  Times  Mirror  will  also  retain 
its  government  timber  cutting  con¬ 
tracts. 

The  sale  price  was  approximately 
$150  million. 

Times  Mirror  also  entered  into  a 
long-term  agreement  with  Jefferson 
for  the  supply  of  newsprint  to  its  west¬ 
ern  newspapers. 
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InMemoriam  /i 

(1902-1986)  ^ 

^f/  Universal  Press  Syndicate  remembers 
/  and  salutes  Boh  Walton,  writer  of  the 

!i  syndicated  column  "A  Time  to  Uve." 

^  He  teas  a  truly  beautiful  man  of  great 

warmth  and  keen  wit.  He  was  the 
great  communicator  who  personally 
wrote  over  14,000  letters  of  advice  to 
A  his  readers  during  the  16  years  that 
the  column  was  published.  His  legacy 
is  all  of  us,  e^jecialty  the  men  and 
k  women  he  nurtured  arui  inspired  in 
J-'jM  his  roles  as  a  writer,  as  photo  editor 
, '  and  reporter  for  The  Associated  Press, 

-  jl  managing  editor  for  the  South  Bend 
Whune,  Universal  Press  Syndicate’s 
first  contributor  and  salesman.  He 
was  our  teacher,  our  in^xration,  and 
most  of  aU,  our  best  friend  He  teas 
only  a  man,  but  he  was  one  of  a  kind. 

Thank  God  we  had  him. 


SYNDICATES 


He  created  a  dog  that  talks  to  readers 

‘Ask  Shagg’  cartoonist  Peter  Guren  of  United  Feature  Syndicate 
answers  questions  about  animais  via  an  erudite  comic  canine 


By  David  Astor 

When  Peter  Guren  was  growing  up, 
he  was  a  big  fan  of  Charles  M.  Schulz. 
Guren  liked  “Peanuts”  so  much,  in 
fact,  that  he  recalls  wishing  he  could 
somehow  talk  to  the  fictional  charac¬ 
ters  of  Snoopy  and  Charlie  Brown. 

Guren  is  now  34  and,  like  Schulz, 
has  a  comic  distributed  by  United  Fea¬ 
ture  Syndicate.  And  one  of  the 
unusual  things  about  Guren’s  “Ask 
Shagg”  strip  is  that  readers  can 
“talk”  to  its  main  canine  character  — 
and  get  answered. 

“Shagg  receives  1,400  letters  a 
month,”  said  the  cartoonist,  while 
relatively  few  readers  address  their 
mail  to  Guren.  Perhaps  this  can  be 
explained  by  a  quotation  Guren  once 
read:  “99%  of  all  people  talk  to  their 
pets  —  and  the  other  1%  lie.” 

The  full  name  of  the  character  get¬ 
ting  all  this  mail  is  Shagg  E.  Dawg, 
Ph.D.  (“phenomenal  dog”),  who 
looks  a  bit  like  a  pom  pom.  This  per¬ 
spicacious  canine  answers  all  kinds  of 
animal  questions  sent  in  by  readers  — 
except  for  cat  queries,  which  are 
handled  by  the  feline  Rosko,  and  bird 
queries,  handled  by  the  myna  Mouth. 

Readers  usually  want  answers  to 
things  they  are  curious  about  rather 
than  veterinary  help,  with  questions 
ranging  from  “Is  there  such  a  thing  as 
a  vampire  bat?”  to  “Why  do  lem¬ 
mings  march  into  the  sea  to  their 
deaths?”  Some  of  the  most  frequent 
questions  are:  “What’s  the  largest 
animal?”,  “Why  do  cats  purr?”, 
“Are  cats  and  dogs  colorblind?”,  and 
“Are  zebras  white  with  black  stripes 
or  black  with  white  stripes?” 

Guren  finds  the  answers  to  most 
queries  by  referring  to  animal  ency¬ 
clopedias  and  other  books,  and  also 
occasionally  phones  a  veterinarian  or 
draws  on  his  own  experiences  (the 
cartoonist  —  who  is  not  a  vet  —  said 
he  has  a  rabbit,  horse,  pony,  tropical 
fish,  three  gerbils,  three  dogs,  and 
four  cats  on  his  farm  outside  of 
Cleveland).  Then  Shagg  gives  the 
answers  in  the  strip  —  and  looks 
directly  at  readers  when  doing  so. 

After  the  answer  is  provided,  each 
strip  ends  with  a  gag.  An  “Ask 
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This  was  obviously  a  rather  reflective  answer  from  Shagg  E.  Dawg. 

t  woman,  who  noted  that  her  1  Ob-year- 

old  friend  liked  “Ask  Shagg”  too. 
Also,  teachers  who  use  “Shagg”  in 
the  classroom  have  sent  questions 
from  their  students. 

Obviously,  Guren  can  only  use  a 
fraction  of  the  questions  he  receives, 
but  he  does  rotate  them  on  a  geogra¬ 
phical  basis.  If  a  query  from,  say, 
^  I  Texas  hasn’t  appeared  in  the  comic 

_  .  L  r-L  I  ..  for  awhile,  the  cartoonist  calls  up  that 

er  Guren  with  a  Shagg  doll.  jjjg  computer  and  chooses 


Peter  Guren  with  a  Shagg  doll. 

Shagg”  episode  might  also  feature 
interaction  among  the  three  main 
characters  —  such  as  a  quarrel 
between  Shagg  and  Rosko,  who  are 
not  the  best  of  friends.  As  a  matter  of 
fact,  Guren  said  the  usually  “pas¬ 
sive”  Shagg  did  a  bit  of  damage  to 
Rosko’s  tail  when  the  cat  requested 
that  the  comic  be  renamed  “Ask 
Rosko.” 

On  Sundays,  “Ask  Shagg”  also 
includes  three  rotating  features. 
There  is  a  “Helpful  Hint,”  which  dis¬ 
cusses  pet  care  and  other  matters;  an 
“Animal  Almanac,”  which  offers 
various  facts;  and  “Historical 
Shaggs,”  which  talks  about  the  car¬ 
toon  canine’s  ancestors.  One  of  them 
was  Shagg  van  Dogh,  who  apparently 
had  a  lot  of  influence  on  his  owner’s 
textured  style  of  art.  Guren  observed 
that  the  reason  it  looked  like  Vincent 
van  Gogh  painted  right  from  the  tube 
was  because  Van  Dogh  chewed  up  all 
his  brushes. 

Who  is  reading  Guren’s  thrice- 
weekly  feature?  The  cartoonist  said 
he  once  analyzed  a  carton  of  mail  and 
found  that  70%  of  the  letter  writers 
were  aged  6  to  16  and  the  other  30% 
were  older.  Guren  said  he  once  got  a 
piece  of  fan  mail  from  a  103-year-old 


And  everyone  who  sends  a  ques¬ 
tion  to  Shagg  receives  a  thank  you 
post  card.  Guren  said  it’s  the  least  he 
can  do,  especially  given  the  fact  that 
so  many  readers  send  long  letters  that 
may  even  be  accompanied  by  draw¬ 
ings.  People  whose  questions  are 
actually  used  in  the  comic  receive  a 
Shagg  doll  based  on  a  design  by 
Guren’s  wife  Debbie,  a  school  psy¬ 
chologist  who  also  critiques  her  hus¬ 
band’s  strips.  Back  in  1980,  she  came 
up  with  the  idea  to  glue  eyes  on  a  pom 
pom  she  had  made  for  their  daughter. 

This  was  a  year  after  Guren  created 
“Ask  Shagg.”  He  then  self-syndi- 


Big  V.S.  Acres’  list 

The  new  comic  by  “Garfield”  crea¬ 
tor  Jim  Davis  will  debut  March  3  with 
a  huge  client  list  of  over  515  papers, 
according  to  United  Feature  Syndi¬ 
cate. 

Subscribers  to  “U.S.  Acres”  (see 
E&P,  January  25)  include  the  Denver 
Rocky  Mountain  News,  Detroit  Free 
Press,  New  York  Daily  News,  San 
Francisco  Chronicle,  Seattle  Times, 
and  Washington  Post. 
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cated  the  comic  —  building  a  sub¬ 
scriber  list  of  about  30  newspapers  — 
until  United  picked  it  up  in  1983. 
Guren  said  the  syndicate,  which  he 
had  high  words  of  praise  for,  now 
distributes  “Ask  Shagg”  to  almost 
150  clients  —  including  the  Boston 
Globe,  Chicago  Sun-Times,  Cleve¬ 
land  Plain  Dealer,  Columbus  Dis¬ 
patch,  Denver  Rocky  Mountain 
News,  Houston  Chronicle,  Milwau¬ 
kee  Sentinel,  and  Sacramento  Bee. 
These  papers  run  the  feature  in  vari¬ 
ous  places,  including  the  comics  sec¬ 
tion,  lifestyle  section,  and  pet  page. 
Others  carry  it  via  Gannett’s  Penny- 
whistle  Press  children’s  insert. 


Speaking  of  kids.  New  York  City’s 
Lincoln  Center  Library  held  an  exhi¬ 
bit  last  month  that  featured  the  most 
creative  drawings  submitted  by 
youngsters  responding  to  a  contest  in 
Weekly  Reader.  Shagg  last  year  had 
asked  kids  to  show  how  to  stop  dogs 
and  cats  from  fighting,  and  about 
35,000  entries  were  sent. 

Also  last  year,  Guren  —  who  has 
three  children  —  designed  Shagg 
posters  to  promote  stamp  collecting. 
They  appeared  in  post  offices  as  well 
as  public  schools  and  libraries  begin¬ 
ning  in  the  fall. 

And  there  have  been  other  ancillary 
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It  looks  like  a  'Purple  Rain'  of  terror  tor  Alphonse  G.  Beonz. 

Another  strip  from  Russell  Myers 


“Perky  &  Beanz,”  another  comic 
by  “Broom-Hilda”  cartoonist  Rus¬ 
sell  Myers,  has  been  introduced  by 
Tribune  Media  Services. 

The  strip  depicts  the  lives  of 
Alphonse  G.  Beanz,  a  77-year-old 
neighborhood  grocer,  and  his  8-year- 
old  granddaughter  Perky.  Beanz  has 
“dreamed  of  a  quiet  retirement  spent 
listening  to  Guy  Lombardo  records 
and  taking  multiple  naps,”  but  the 
MTV-weaned  Perky  is  “determined 


Russell  Myers 


to  bring  some  excitement  into  her 
grandfather’s  boring  life.” 

Secondary  characters  include 
Yoyo,  a  manic  depressive  dog;  Mr. 
Mailman,  “a  perpetually  happy  per¬ 
son  who  sees  no  bad  in  the  world”; 
Delia  Whooper,  a  retired  Army  col¬ 
onel  who  is  now  a  school  crossing 
guard;  and  Schwarzenegger,  a  lonely 
man  who  always  falls  for  Beanz’s 
hoaxes. 

“Perky  &  Beanz”  clients  include 
the  Boston  Globe,  Chicago  Tribune, 
Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Milwaukee  Journal, 
Orange  County  Register,  Philadel¬ 
phia  Daily  News,  Portland  Orego¬ 
nian,  San  Antonio  Light,  and  Seattle 
Times. 

TMS  said  “Broom-Hilda,”  which 
stars  a  1,500-year-old  green-faced 
witch,  appears  in  over  300  papers.  It 
began  in  1970. 


Survey  ranks  medical  columnists 


Dr.  Peter  Gott  has  the  most  news¬ 
papers  and  Dr.  Paul  G.  Donohue  the 
most  circulation  among  medical  col¬ 
umnists,  according  to  Feature 
Research. 

The  Garland,  Tex. -based  company 
—  which  surveyed  over  1,400  daily 
U.S.  papers  —  found  that  Dr.  Gott  of 
Newspaper  Enterprise  Association 


appears  in  more  than  305  papers  each 
day.  Then  came  Dr.  Donohue  of  News 
America  Syndicate,  over  163;  Dr.  G. 
Timothy  Johnson  of  Tribune  Media 
Services,  over  87;  Dr.  Lawrence 
Lamb  of  NAS,  over  77;  and  Dr.  Les¬ 
ter  Coleman  of  King  Features  Syndi¬ 
cate,  over  63. 

(Continued  on  page  38) 


developments  for  Guren.  An  Ask 
Shagg  comics  collection  was  released 
last  year  by  World  Almanac  Publica¬ 
tions,  with  Ballantine  distributing  the 
book.  Also,  a  Shagg  doll  packaged  in 
a  mailbox  home  has  been  offered  by 
R.  Dakin.  Other  licensed  products  — 
including  mugs,  stationery,  and 
refrigerator  magnets  —  are  scheduled 
for  the  future,  and  Guren  is  now 
working  on  an  original  Shagg  book. 

All  these  developments  are  a  far  cry 
from  the  1970s,  when  Guren  had  eight 
different  comics  rejected  before 
creating  “Ask  Shagg.”  Guren  devel¬ 
oped  his  first  unsuccessful  cartoon 
feature  —  a  strip  about  astronauts  on 
the  moon  —  while  still  at  the  Univer¬ 
sity  of  Michigan,  where  he  majored  in 
advertising  and  product  design. 

For  the  two  years  before  develop¬ 
ing  “Ask  Shagg,”  Guren  worked  for 
American  Greetings  —  an  experi¬ 
ence,  he  said,  which  taught  him  “how 
to  make  a  character  cute.”  As  a  mat¬ 
ter  of  fact,  one  of  Guren’s  two  favor¬ 
ite  cartoonists  is  Louis  Marak  of  Hall¬ 
mark  fame,  with  the  other  being  Paul 
Coker  Jr.  of  Mad  magazine.  Guren 
said  he  also  admires  “Garfield”  crea¬ 
tor  Jim  Davis  of  United,  and  still  loves 
the  work  of  the  aforementioned 
Schulz. 


YOUR  READERS 
INTO  A  NEW 
AMERICA. 


It's  a  journey  into  the  world  of  social 
ethics,  environmental  issues  and 
high-tech  trends  that  only  Richard 
Louv  can  take  your  readers  on.  It's 
what  his  book  America  II  introduced. 
And  what  his  column  will  continue 
to  explore.  Your  readers  can  see  the 
future  clearly  tomorrow  if  you  call  us 
today. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  Louv's  weekly  THE 
NEW  AMERICA  with  art.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 


EDITOR  &  PUBLISHER  for  March  1,  1986 


37 


SYNDICATES 


(Continued  from  page  37) 

In  the  circulation  category, 
Donohue  reaches  more  than  8.5  mil¬ 
lion  readers  each  day,  according  to 
the  survey.  Then  came  Joe  Graedon 
of  King,  over  6.4  million;  Dr.  Gott, 
over  5.8  million;  Dr.  Johnson,  over 
5.7  million;  and  Dr.  Neil  Solomon  of 
the  Los  Angeles  Times  Syndicate,  over 
5.6  million. 

Feature  Research  found  that  more 
than  73%  of  all  daily  U.S.  papers  run 
at  least  one  medical  column. 


‘Bloom’  is  returning 

Barring  unforeseen  circumstances, 
Berke  Breathed  will  resume  doing 
“Bloom  County”  daily  strips  effec¬ 
tive  with  the  March  24  episode  and 
Sunday  ones  effective  April  13, 
announced  the  Washington  Post  Wri¬ 
ters  Group. 

Breathed  was  released  February  20 
after  29  days  at  Albuquerque’s  St. 
Joseph  Hospital,  where  he  underwent 
surgery  for  a  back  injury  suffered  in  a 
January  ultralight  plane  crash. 
WPWG  has  been  syndicating  old 
“Bloom”  comics  while  the  cartoonist 


LATS  names  new  editors,  others 


The  Los  Angeles  Times  Syndicate 
has  announced  several  appointments. 

Steven  Christensen  has  been 
named  managing  editor.  Previously, 
he  was  Pacific  Division  news  editor 
for  United  Press  International  in  San 
Francisco,  supervising  23  bureaus  in 
10  western  states. 

Kimberly  Upton  has  been 
appointed  editor  of  the  syndicate’s 
Health  &  Fitness  News  Service.  The 
co-author  of  three  cookbooks  has 
covered  health,  fitness,  food,  and 
nutrition  for  the  St.  Louis  Post-Dis¬ 
patch  and  Chicago  Sun-Times. 

Gary  Neeleman  is  now  LATS 
director  of  western  marketing, 
responsible  for  sales  in  23  states  and 
Latin  America.  He  is  a  27-year  UPI 


veteran  and  author  of  a  novel. 

James  Roy  and  James  Lomenzo 
have  been  named  sales  representa¬ 
tives.  Roy,  who  joins  Neeleman,  pre¬ 
viously  was  an  advertising  account 
executive  with  the  Pasadena  (Calif.) 
Star-News.  Lomenzo,  who  is  based 
in  New  York  City  with  director  of 
eastern  operations  Alan  Shearer,  was 
previously  vice  president  of  opera¬ 
tions  for  the  New  York  Times  Syndica¬ 
tion  Sales  Corporation. 

And  Marguerite  Vauclair  has  been 
appointed  promotion  manager.  She 
has  spent  16  years  in  promotion, 
public  relations,  and  advertising  in 
the  U.S.  and  Europe  —  including  a 
stint  handling  promotion  for  the  Inter¬ 
national  Herald  Tribune. 


Parts  of  Brody  food  book  offered 


Fifty-two  500-word  excerpts  from 
Jane  Brody’s  Good  Food  Book:  Liv¬ 
ing  the  High  Carbohydrate  Way 
(W.W.  Norton)  are  being  distributed 


beginning  March  1  by  the  New  York 
Times  Syndication  Sales  Corp. 
Brody,  whose  best  seller  headed 
(Continued  on  page  40) 


CALVIN  TRILLIN 
presents 

UNCIVIL  LIBERTIES 


Exclusive  new  weekly  newspaper 
column  beginning  April  6,  1986 


Simply,  the  Best 


Cowles  Syndicate;  Inc. 


715  Locust  Street  •  Des  Moines,  Iowa  50304 
(515)  284-8244 

Dennis  R.  Allen,  President 
Michael  A.  Giudicessi,  Executive  Vice  President 

€)1986  Cowles  Syndicate,  Inc. 


^1979  by  David  Levine 
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®  1985  United  Feature  Syndicate. Inc 


U.S.ACRES  is  a  great  new  comic  strip 
by  Jim  Davis,  beginning  March  3. 

For  more  information,  call  Brad  Bushell  at 

1-800-221-4816  (in  New  York,  212-692-3700). 


UNITED  FEATURE 
SYNDICATE 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 


AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


A  column  for  smaller  businesses 


SYNDICATES 


(Continued  from  page  38) 

American  Health  magazine's  list  of 
top  1985  health  books,  has  also  writ¬ 
ten  five  other  books. 

She  has  been  the  “Personal 
Health”  columnist  for  the  New  York 
Times  since  1976,  and  her  feature  also 
appears  in  other  papers  via  the  New 
York  Times  News  Service.  Brody 
joined  the  Times  in  1965  as  a  medicine 
and  biology  specialist. 

The  44-year-old  Brooklyn  resident 
has  a  B.S.  in  biochemistry  from  the 
New  York  State  College  of  Agricul¬ 
ture  and  Life  Sciences  at  Cornell  Uni¬ 
versity  and  a  master’s  in  science 
writing  from  the  University  of  Wis¬ 
consin  School  of  Journalism. 

Hunger  comic  show 

Original  artwork  from  the  “Car¬ 
toonists’  Thanksgiving  Day  Hunger 
Project”  is  being  exhibited  at  the 
Museum  of  Cartoon  Art  in  Rye 
Brook,  N.Y.,  until  March  9. 

Over  175  cartoonists  devoted  their 
November  28  comics  to  the  subject  of 
hunger,  with  many  newspapers  run¬ 
ning  ads  that  day  telling  readers  how 
to  make  contributions  to  USA  for 
Africa  (see  E&P,  September  28  and 
December  7).  Proceeds  from  a  book 
of  the  strips  and  panels,  due  out  in 
July,  will  go  to  USA  for  Africa  too. 

The  museum  said  the  original  art¬ 
work  will  also  be  exhibited  in  over  15 
major  American  cities  during  the  next 
three  months  to  promote  Hands 
Across  America.  HAA  organizers, 
who  are  attempting  to  link  more  than 
six  million  people  in  a  human  chain 
May  25,  are  raising  funds  to  combat 
domestic  hunger  and  homelessness. 

Two  separate  traveling  exhibits  will 
appear  in  Philadelphia,  Washington, 
D.C.,  Pittsburgh,  Cleveland,  Colum¬ 
bus,  Indianapolis,  Chicago,  St. 
Louis,  Memphis,  Little  Rock,  Dallas, 
Fort  Worth,  Albuquerque,  Phoenix, 
and  Los  Angeles,  according  to  the 
museum. 

At  a  private  opening  reception  for 
the  exhibit  last  month,  the  museum 
said  various  cartoonists  drew  a  huge 
mural  of  their  characters  holding 
hands  for  HAA.  The  mural  was  then 
put  on  display  at  the  museum,  and  will 
then  travel  across  the  country  too. 

lacocca  sales  figure 

Chrysler  head  Lee  lacocca,  who 
writes  a  feature  for  the  Los  Angeles 
Times  Syndicate,  may  have  been  fired 


A  weekly  column  directed  at  mana¬ 
gers  and  owners  of  small  and  medium 
businesses  has  been  introduced  by 
Tribune  Media  Services. 


Allen  Fishman 


as  head  of  a  Statue  of  Liberty  advi¬ 
sory  commission  last  month  but  he 
did  have  something  to  celebrate  in 
January. 

His  autobiography  became  the  best 
selling  adult  general  interest  nonfic¬ 
tion  hardcover  book  in  history, 
according  to  a  Bantam  announce¬ 
ment,  with  2.61  million  copies  in 
print. 

It  offers  lottery  help 

Tribune  Media  Services  is  now  dis¬ 
tributing  “Will  Wynn  Lotto  Info,” 
which  lists  the  frequency  of  numbers 
that  have  turned  up  as  winners  in  state 
lotteries. 

The  computer-generated  feature 
was  first  published  by  the  New  York 
Daily  News  last  April  and  will  also 
appear  in  papers  such  as  the  Chicago 
Tribune,  Philadelphia  Inquirer,  and 
Detroit  Free  Press. 

Eighteen  states  have  lotteries  in 
operation,  according  to  TMS,  with  an 
estimated  $9  billion  spent  on  tickets 
last  year. 

“Will  Wynn”  (see  E&P,  May  1 1)  is 
prepared  by  Mark  Hirmes  Associates 
of  Teaneck,  N.J. 

Feature  from  Copley 

A  column  discussing  investments 
and  other  matters  is  being  offered  by 
Copley  News  Service  as  part  of  its 
“Financial  Mini-Package.” 

It  is  written  by  San  Diego  Union 
business  editor  Don  Bauder,  who  is 


“Business  Insights”  discusses  how 
to  get  financing,  ways  to  sell  success¬ 
fully,  bartering,  how  to  cut  insurance 
costs,  techniques  for  motivating 
employees,  setting  up  pension  plans, 
and  other  topics. 

Over  635,000  small  businesses 
were  started  in  1984,  according  to 
TMS. 

The  column  is  written  by  Allen 
Fishman,  a  St.  Louis  Post-Dispatch 
columnist  and  producer  of  a  syndi¬ 
cated  radio  feature  with  business 
interests  in  investment  banking,  law, 
real  estate  development,  communica¬ 
tions,  manufacturing,  distribution, 
and  retail. 

His  clients  include  the  Columbus 
Dispatch,  Portland  Oregonian,  San 
Antonio  Light,  and  Salt  Lake  City 
Tribune. 


the  author  of  the  Captain  Money  and 
the  Golden  Girl  best  seller. 

Upcoming  special  feature  packages 
from  Copley  cover  the  subjects  of 
gardens  and  graduation/careers  (both 
available  in  March),  and  outdoor  liv¬ 
ing  and  Father’s  Day  (both  available 
in  April). 

Has  ‘feature  credits’ 

The  Family  Workshop,  which  syn¬ 
dicates  “how-to”  material,  has  insti¬ 
tuted  a  new  system  involving  “fea¬ 
ture  credits.” 

When  readers  respond  to  a  FW  arti¬ 
cle  in  a  newspaper  and  order  patterns, 
the  paper  then  earns  credits  towards 
buying  Workshop  features  for  which 
it  would  normally  have  to  pay  cash, 
according  to  new  FW  marketing  head 
Jim  Walters. 

The  syndicate  —  which  is  adding 
eight  new  features  to  its  line  of  self- 
help  articles  in  the  early  part  of  this 
year  —  is  based  at  P.O.  Box  1000, 
Bixby,  Okla.  74008. 

Honor  for  Buchwald 

Columnist  Art  Buchwald  has  been 
elected  to  the  250-member  American 
Academy  and  Institute  of  Arts  and 
Letters.  The  Pulitzer  winner,  who 
will  be  formerly  inducted  May  21,  is 
only  the  fourth  humorist  picked  in  the 
AAIAL’s  88-year  history. 

Buchwald  will  reach  his  20th 
anniversary  with  the  Los  Angeles 
Times  Syndicate  in  September. 


i 
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Belly  Debnam, 
Crealor  of 
The  Mini  Page 


Ad  Linage 

(Continued  from  page  31) 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Preprint  Local . 

23,780 

32,256 

ROP  Notionol . 

3,974 

270 

2,965 

46 

Preprint  Notional . 

9,980 

8,267 

Clouihid 

23.358 

408 

21,097 

352 

Totol.. 

118,264 

15,794 

134,401 

14,167 

GRAND  TOTAL... 

517,800 

53,666 

545,328 

56,518 

WIIMINOTON,  Dfl. 

News/Joumal-me 


ROP  local .  51,98)  47,437 

Preprint  Local .  31,265  31,720 

ROP  Notional .  3,756  4,043 

Preprint  Notional .  88  1,806 

Classified .  62,722  48,269 

Total .  149,812  133,275 

News  Joumal-S 

ROP  locol .  23,973  22,742 

Preprint  Local _  34,840  28,210 


Shop  talk 

(Continued  from  page  52) 

Clark  said  he  hoped  the  conference 
would  result  in  a  lobby  for  writing 
improvement: 

“We’re  talking  about  how  news¬ 
papers  create  an  environment  in 
which  service  to  readers  is  all-impor¬ 
tant  and  in  which  good  work  is 
encouraged,  recognized  and 
rewarded.” 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ROP  Not  oral  2,202  1,549 

Preprint  Notionol .  10,483  7,302 

Clossified  18^30  14,095 

Totol...  90,028  73,898 

GRAND  TOTAL .  239,840  207,173 

WINDSOt,  ONT. 

Stor^e* 

ROP  local .  50,734  45,792 

Preprint  locol .  36,042  32,235 

ROPNotioral .  10431  10,563 

Preprint  Notional .  3485  4,235 

Clossifiwf  20491  17,098 

GRAND  TOTAL .  121483  109,923 

NOTE:  Figures  in  modular  lines. 

WINSTON-SALIM,  N.C. 


Jourral-m 

ROP  Local  54,274  7,785  46,510  11,7)7 

Preprint  Local  2,358  19,125  4,458  16,958 

ROP  Notional  3,730  4,736 

Preprint  Notural .  1,936 

Classified  37,669  _  27,027  _ 

Total...  98,031  26,9)0  84,667  28,675 

Journal'S 

ROP  locol .  17,733  18,414 

Preprint  Locol .  1,119  4,923  1,962  5,369 

ROP  National .  1,032  649 

Preprint  Notioral .  9,688  8,306 

Classified  11,892  8,468  _ 

Total .  41,464  4,923  37,799  5,369 

GRAND  TOTAL .  139,495  31,833  122,466  34,044 

NOTE:  Comics  adwrtising  excluded. 

WOtCHTIR,  MASS. 

Telegrom-m 

ROP  Locol .  27,839  28,224 

Preprint  local  3,508  9,784  4,406  12,364 

ROPNotioral  3,711  4,622 

Preprint  Notional .  458  1,656  88 

Clossified .  19,935  16,144  _ 

Totol .  54,993  10,242  55,052  12,452 

Evening  Gozette-e 

ROP  locol .  26,961  27,694 


Preprint  Local . 

2,068 

9,784 

2350 

13,068 

ROP  Notional . 

3315 

4,866 

Preprint  Notionol . 

370 

1,656 

88 

Clossified 

17355 

14,412 

Totol . 

50,399 

10.154 

51,478 

13,156 

Telegrom-s 

ROP  Locol . 

17,095 

16,271 

Preprint  Lwol . 

2,080 

29,737 

4,460 

18,128 

ROP  Notionol . 

1.560 

1,543 

Preprint  Notionol . 

3,036 

9,748 

8,342 

1.331 

CloUifitd 

13334 

11,436 

Tolol . 

37,405 

39,485 

42,052 

19,459 

GRAND  TOTAL... 

....  142,797 

59,881 

148,582 

45,067 

Income  decline 
for  Compugraphic 

Compu^aphic  Corp.  has  reported 
steep  declines  in  income  for  the  final 
quarter  of  fiscal  year  1985,  ending 
Dec.  28.,  on  somewhat  lower  sales. 

Income  dropped  to  $3.8  million  for 
the  quarter  from  $6.7  a  year  earlier  as 
sales  fell  from  $105  million  to  $94 
million. 

On  the  entire  year,  Compugraphic 
reported  sales  were  up  to  $400  million 
from  $391  million  in  1984,  but  income 
dropped  from  $2.93  a  share  in  1984  to 
$2.63  a  share  in  in  1985. 

Carl  E.  Dantas,  company  presi¬ 
dent,  predicted  revenues  and  earn¬ 
ings  for  the  first  half  of  1986  will  be 
down  from  comparable  periods  in 
1985. 
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takes  your  newspaper  into 
the  classroom. 


"The  Mini  Page  works  quite  well.  It's  very  popular  with  school- 
children.  We've  had  it  here  for  a  long  time,  and  it  is  brought 
up  at  all  our  meetings.  The  Mini  Page  gets  a  very  positive 
reaction."  —  RALPH  E.  LOONEY,  EDITOR 

Denver  Rocky  Mountain  News 

•  SUCCESSFUL:  450  newspapers  and 

a  special  award  by  the  American  ^ 

Library  Association 

•  EDUCATIONAL:  teaches  reading 
and  writing  skills  for  grades  K-6 

•  INFORMATIONAL:  weekly  feature 

theme  % 

•  FUN:  jokes,  puzzles,  games,  recipes  M 

•  FLEXIBLE:  4-page  tab  or  1-page  ^ 

broadsheet  (camera-ready)  ^ 

For  samples  and  rates,  contact:  W 

UNIVERSAL  PRESS  SYNDICATE 

4400  Johnson  Drive,  Fairway,  Kansas  66205  (800)  255-6734 


i  W 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE  i 


Do-It-Yourself  Auto  Care  for  Serious  or 
Casual  Home  Mechanic;  long,  short 
columns  available;  weekly  since  1979; 
Bill’s  Car  Care,  2776  Topic  Hills  Dr., 
Cincinnati  OH  45248;  (513) 
922-2409  after  6p.m.  EST. _ 

_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 


CURRENT  AFFAIRS 

Bill  Wallace's  current  affairs  column  is 
thoughtful,  witty  and  develops  a  follow¬ 
ing.  Why  be  without  it?  The  80s.  Box 
15,  Fraser,  NY  13753. 


STEPPARENTING— Loving,  but 
"beleaguered”  stepparent  offers  new 
lively,  humorous  weekly  feature  on 
universal  experiences.  Stepparent  and 
parent  market.  Samples/rates:  Jim 
Ragan,  10642  Santa  Monica  Blvd., 
#301,  Los  Angeles  CA  90025. 

_ MONEY _ 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. _ 

HOME  VIDEO  column  by  editor  of 
national  consumer  video  magazine. 
Reviews,  news,  etc.  Can  be  tailored  to 
your  needs.  Video  Beat,  4254  Old 
Topanga  Cyn.  Rd.,  Calabasas,  CA 
91302  (818)716-1486. 


_ BOXING _ 

BOXING  “  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
1914)  692-4572. 


HEALTH 


TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a 
remarkably  low  price.  Columns  ready  to 
run  on  children’s  health,  consumer 
drugs,  healthful  travel,  dental  care  and 
fitness.  Weekly  package  of  6000  plus 
words..  Can  be  mailed  or  sent  electroni¬ 
cally.  AP  style.  Send  for  sample  or  free 
trial.  International  Medical  Tribune 
Syndicate,  257  Park  Avenue  S.,  19th 
FL.  New  York,  NY  10010. 

"We're  living  longer,  we're  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs.” 
So  writes  a  reader  to  "SENIOR  CLINIC" 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 

"FIT  FOR  LIFE"  by  Sheila  Cluff,  spa 
director  and  television  personality, 
gives  exercise  and  diet  tips  to  readers, 
ft's  just  one  biweekly  column  in  our 
weekly  newspaper  package  with  others 
on  children's  health,  medications  for 
consumers,  healthful  travel  and  dental 
care.  Plus  timely  news  and  features  on 
health  and  medicine.  Our  6,00  words 
each  week  come  to  you  at  a  remarkably 
low  cost.  Send  for  a  sample  or  free  trial. 
International  Medical  tribune  Syndi¬ 
cate,  257  Park  Avenue  S.,  19th  FL, 
New  York,  NY  10010. 

_ HUMOR _ 

"ODD  MAN  OUT"  Funny  socio-political 
commentary.  Weekly.  Credits  include 
USA  Today,  Boston  (ilobe,  etc.  Write  S. 
Sinberg,  355  W.  39th  St.,  New  York  NY 
10018. 

_ REAL  ESTATE _ 

"HOUSE  CALLS”-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 

_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 


Feature  Your  Feature  in 


"FEATURES  AVAILABLE' 


ANNOUNCEMENTS 


ANNOUNCEMENTS, _ ANNOUNCEMENTS 

MANAGEMENT  SEMINARS _ NEWSPAPER  BROKERS 


SEMINARS  for  publishers  and  mana¬ 
gers.  How  to  negotiate  more  effectively. 
(17  years  experience  in  the  industry,  8 
years  New  York  management  com¬ 
panies). 

Gilbert  Faulk 
Faulk  International 
2  Wall  Street 
New  York,  NY  10005 
(212)  619-5666 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(202)628-1133 
Serving  Publishers  since  1959. 

Over  300  newspapers  Sold. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASS0- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. _ 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
_ (714)  626-6440 _ 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
'  Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
_ (512)  476-3950 _ 

SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

BILINGUAL  weekly.  San  Jose,  CA. 
Gross  $214K  National  Advertising. 
(408)  295-4272,  PO  Box  1990,  San 
Jose,  CA  95109. _ 

CHECK  IT  OUT! 

Southern  Oregon  Weekly  in  middle  of 
spirited  growth  cycle  to  be  sold  by 
homesick  owner.  Only  $30,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)892-7196 
Box  4487,  Vancouver,  WA  98662 

THREE-COUNTY  weekly  chain  with 
good  profit  history.  $300,000  includes 
real  estate.  Jack  Stoner,  Box  G,  Gettys¬ 
burg,  SD  57442.  (605)  765-2464  or 
765-2785. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TWO  CENTRAL  TEXAS  weeklies,  owner 
clearing  over  $110K  annually.  $200K 
initial  investment.  I 

SMALL  SOUTHWESTERN  U.S  daily,  no  1 
competition.  $1.25  million.  We  have  I 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed  • 
Berger,  1801  Exposition  Blvd.,  Austin,  ! 
TX  78703,  (512)  476-3950.  , 


MAINE:  Shopper,  $1,000,000  gross,  j 
$300,000  total  price,  terms  are  cash. 
WYOMING:  Shopper,  $440,000  gross,  ! 
3  unit  web  press,  profitable.  $31 1,500  j 
total  price  with  $75,000  down  and  : 
financing  at  11%.  i 

COLORADO:  Shopper,  $140,000  i 
gross,  excellent  growth  potential,  world 
class  skiing  area.  $110,000  total  price  ! 
with  $35,000  down,  seller  financing  on  i 

CRIBB  MEDIA  SERVICE,  INC.,  John  T.  ; 
Cribb,  Box  1220,  Townsend,  MT  ; 
59644,  406-266-4223.  j 


NORTHERN  NEW  ENGLAND  weekly, 
3,000  paid  circulation.  Priced  at  j 
$170,000  gross,  includes  building  and  ’ 
good  Compugraphic  equipment. 
Healthy  business  in  beautiful  growing 
rural  area.  Box  9762,  Editor  & 
Publisher. 


NORTHERN  ZONE  5  semi-weekly  and 
shopper,  8000  paid  subs.,  $1.1  million 
newspaper  revenues.  $1,375  million 
terms. 

MISSOURI  OZARK  exclusive  weekly, 
community  3000.  Gross  $145,000, 
where  priced.  Terms. 

IOWA  WEEKLIES,  large  web  plant, 
state-of-art,  gross  $1.6  million,  profit¬ 
able.  $2  million  includes  real  estate, 
plant,  terms. 

DAILY  UNOPPOSED  west  Zone  5,  gross 
$1.6  million,  5500  paid  subs.,  two 
shoppers,  5-unit  Community  with  color 
deck.  Terms,  25%  down,  10  yers, 
11%. 

DAILY,  WEEKLY,  SHOPPER,  unop¬ 
posed,  central  plant  5-unit  web  press, 
gross  $2  million  plus.  Good  terms. 
NEW  YORK  WEEKLY  GROUP,  near 
NYC,  affluent  growth  area,  gross 
$850,000.  $950,000,  25%  down,  10 
years,  10%  interest. 

OKLAHOMA  DAILY,  unopposed,  gross 
$340,000.  Terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 


A  Golden  Opportunity 
to  acquire  successful  73  year-old  India¬ 
na  weekly  and  shopper  combination. 
Excellent  growth  potential.  Priced  well 
below  '85  annual  gross  of  $136,000. 
Contact:  W.B.  Grimes  &  Co.,  4000 
Albemarle  St.,  N.W.,  ®501,  Washing¬ 
ton,  D.C.,  20016.  (202)  628-1133. 


PUBUCATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor — publisher — broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
(212)  675-4380 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  DIRECTOR 
Can  you  use  an  extra  500  to  1,500  and 
more  orders  per  week  on  a  permanent 
basis?  This  45-year-old  with  20  plus 
years  experience  would  like  to  talk  with 
you  a  about  a  boy  crew  operation.  Must 
be  a  medium  to  large  daily  newspaper 
with  a  budget  to  handle  such  a  program. 
Available  immediately.  Excellent  refer¬ 
ences  with  9  years  at  one  paper  and 
4  Vi  years  at  another.  Box  9724,  Editor 
&  Publisher. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc, 
(314)625-2315 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
"Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 

ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 

We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr.  Arnold  C.  Rose  (305) 
293-4985. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 

EQUIPMENT 
&  SUPPLIES 

COLOR  SEPARATIONS 

r^eATNEIT 

JCXXOR 

Color  separations 

'73 

■  up  to  8x10 

■  other  sizes  available 

■  introductory  offer 

■  laser-generated 

■  2-day  turnaround 

■  pre-press  senrices 

Call  317-664-6287 

EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM  ! 

1-Chromograph  HCM  ^ 

Model  299  Color  Scanner, 

Like  new  with  all  accessories.  | 

$37,500 

Merle  F.  Yeager  (213)  540-5511,  ext. 
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COLENTA  E-6  color  processor  (larger 
model)  and  Kodak  Versamat  b  &  w  film  j 
processor.  Must  be  able  to  arrange  I 
transportation.  Best  offer.  Contact 
Vince  Antolini  (914)  694-5090.  I 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FITS  ANY  BUDGE 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
QPR\/ICP 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV.  50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our 
publisher  develop^  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems.  223  W  5th.  Shawano 
Wl  54166;  (715)  526-6547. 


_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  call  Best 
Publishing  Co..(213)  548-4545. 


_ MAILROOM _ 

•24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Cun/es 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
'  Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


DIDDE  GLASER  KANSA  inserting 
.  machine,  3  into  1.  Excellent  condition 
I  $16,500. 

'  Bill  Schneider  (414)784-01 10 


i  GOOD  RECONDITIONED  Cheshire  and 
i  Magnacraft  labeling  machines  with 
;  single  and  multiwide  label  heads  and 
i  quarter  folders.  Call  Scott  or  Ed  Hels- 
!  ley;  (800)  527-1668  or  (214) 
I  357-0196. 

I 


MULLER-MARTINI 


TRADE-INS 


M-M  227-S/104 
Inserting  Machine 
with  disc  feeder 
and  1231 
Counter  Stacker 


MULLER-MARTINI  CORP  40  Ratxo  Onve 
1  P  0  Box  3360  Hauppauge  NV  11787(516)582-4343 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
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EQUIPMENT  SUPPLIES 


MAILROOM 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mallroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

Reconditioned  Stepper  quarter-folder, 
warranty,  $8,500.00,  assembles 
sections  together,  call  Scott.  (913) 
782-2580. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  PO  Box  55,  Southboro,  MA  01772. 


MISCELLANEOUS 


Bunn  Tying  Machine-Like  New 
Astro-Upright  Camera  18  x  22 
Amergraph  P-14  Pmt  Processor  (new) 
8’  Adjustable  Art  Table 
2-4’  Adjustable  Art  Tables 
2-Foster  12  Drawer  Files  18"x26” 

2-Art  Waxers 

Call  (515)424-6719.  Ask  for  Ron. 

NEWSPAPER  LAYOUT  SHEETS.  Print- 
ed  in  non-reproducing  blue.  Choose 
from  six  styles  (8-6  col  &  tab).  Call 
Marion  Color  Press,  PO  Box  9,  1()09  N. 
(iourt,  Marion,  IL  62959  (618) 
997-9717. 


THE  INDUSTRY'S 
BSEETINO  PLACE 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES  j 

I  PHOTOTYPESETTING 

PRESSES  \ 

AM,CG,  VGC.  Buy,  Sell,  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
j  (216)  729-2858. 

6  UNIT  News  King  web  offset  press  (3  | 
stacked  units)  with  newly  rebuilt  KJ-6  I 
folder  and  upper  former. 

Call  (814)  456-0685.  [ 

i  BUY/SELL/BROKER  reconditioned  CG 
j  typesetting  equipment.  Large  supply  of 

1  C(j  parts  available.  Call  GRAPH-X  INC. 
i  (215)439-1942. 

Double  3-2  Goss  Imperial  folder  | 

Double  out  delivery  | 

22  3/4  cutoff  with  balloon  former 

This  folder  has  been  magnafluxed  (no  1 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

GOSS,  4  UNIT  Community  oil.  6  web 
folder,  25  h.p.  drive,  rebuilt.  Available 
Immediately.  $195,000. 

Goss  8  unit  S/C.  Two  folders,  rebuilt. 
Available  March.  $430,000. 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CG  7500  with  film  strips.  $6,000.  CG 
Compukwik  w/dryer  &  stand.  $50.  Call 
Allen  at  (504)758-2795. 

Goss  1100  series  Suburban  floor  unit, 
rebuilt.  Available  immediately. 
$33,500. 

Community  add  on  units  REBUILT-  1 
immediate  delivery.  $42,500  FOB.  ; 

Dauphin  Graphic  Machines  • 

Box  573  1 

Elizabethville  PA  17023  , 

(717)362-3286  i 

CG  8600-45  pica— 350  fonts— 
excellent  condition.  Inland, 
(800)255-6746. 

DAVID  JOHN  COMPANY 

National  Equipment  Brokers 
"Buy  for  the  least” 

“Sell  for  the  most” 

(216)  562-5000 

GOSS  COMMUNITY  presses  and 
folders.  Remanufactured  and  used.  Oil, 
grease,  some  with  circumferential. 
Complete  press  lines,  or  add  on  units. 
Also,  rebuilt  cylinders  and  rollers  avail¬ 
able  on  exchange  program.  Dan  Prener, 
Mountain  States  Inc.,  5260  E.  Canada, 
Tucson  AZ  85706. 

DISCOUNT  PROCESSORS 

NEW  or  RECONDITIONED 

Call  Prepress  Production  Group  for  your 
PROCESSOR  NEEDS.... 

(216)  562-8140 

V15D  4  units  JS  25  folder  upper 
former. 

VI 5D  4  units  V  22  folder  double  para¬ 
llel.  i 

(408)  289-1400  ' 

EDIT  7500  HR,  Rev  D,  Excellent, 
$6000; 

EDIT  7700  HR,  Rev.  D,  $7250; 

BOB  WEBER.  (216)  831-0480. 

NEW  TYING 
MACHINES 

$12,400.00 

New  Power  Strap  PSN-2  auto¬ 
matic  tying  machines  (25  to 

28  BPM)  available  immediate¬ 
ly  with  warranty.  Installa¬ 
tion  and  service  support 
available.  High  speed  model 
with  side  guides  and  bundle 
stop  -  $13,900.00. 

HALL  SYSTEMS,  INC. 

24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 

EDITWRITER  7500;  LR,  RevD;  7200; 
RC  Processor;  Library;  $6,950:  Comp 
IV  B,  HR;  Library;  $5,000;  Comp  1; 
$750.  DAVID  JOHN  (216)  562-5000. 

LIKE  NEW  AM  VARITYPER 

6400-0igital  Preview  + ,  w/24  fonts 
5810-Image  Preview  +,  w/18  fonts 
5618-Image  Preview 
i  5414-w/Telecom 

1  2-4800’s  w/Rules  Plus 

7100-Processor 

Call  (515)  424-6719.  Ask  for  Ron. 

LINOTRON  202;  lOMBHD,  7001pm, 
HiRes,  On-Line  Interface;  Complete 
Library;  $19,500.  DAVID  JOHN  (216) 
562-5000. 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 

Reconditioned  CG  MDT-350.  $3150. 
MDC-350  dealers  demo  model.  $4250. 
GSE  (716)  385-3027. 

Trendsetter  812HR,  $5500; 

MDT  350,  $2000; 

CG  EDITWRITER  ICI,  $1000. 

BOB  WEBER.  (216)  831-0480. 

TWO  CG  videosetters  universal,  data- 
port,  RLO,  8  grids,  spare  parts  kit. 
$12,750  each.  One  CG  unisetter  HR  or 
LR,  six  strips  $7450.  (716)  385-3027. 

UNISETTER  HR,  $5750; 

UNISETTER  DEK,  $1500; 

MDT  350,  TC  &  Format,  $2500. 

BOB  WEBER.  (216)  831-0480. 

SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4'UnltsSold&0n  Editian 

223/4"  Cutoff 

55"  or  56"  web  width 

Pump  and  roil  inking  system 
Arranged  for  60,000  P.P.H. 
Ooubie  2:1  Foider 

Equipment  In  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 

1  USED  TYPESETTING  EQUIPMENT 

i 

j  Cameras . Platemakers 

1  Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  LTD.,  (identical  to 
Universal  except  4  fonts),  $4500; 
UNIFIED  COMPOSER  With  Videosetter 
Option,  $1250; 

VIDEOSETTER  I.D.  TUBE,  $2000. 

BOB  WEBER.  (216)  831-0480. 

EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V'2  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-’’Metroliner",  6  units,  3  half  decks, 
2”,  2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

KING 

-Colorking,  5  units,  KJ8. 

-Colorking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS  URBANITE  folder  no.  897  with 
100-HP  Fincor  drive.  Not  used  since  re¬ 
built.  With  or  without  Cole  1/4  fold 
attachment.  Bell-Camp,  (201)  796- 
8442. 
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CLASSIRED  ADVERTISINQ 
Order  Blank 


Company. 


Authorized  Signature 
Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher.  1 1  West  1 9th  Street  New  York,  NY  1D01 1 . 


ROLL 

THE 

PRESSES! 


If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by.  put  it 
back  into  production!  Perhaps  you 
can't  use  that  particular  equip¬ 
ment — but  we'll  bet  you  could  sure 
use  the  space  it  occupies.  Consid¬ 
er  the  dozens,  perhaps  hundreds 
of  square  feet  being  k^t  in  storage 
of  unused  equipment.  Now  look  at 
the  space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of  dol¬ 
lars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.00  a 
line  of  our  space!  We'll  ptrt  that 
equipment  back  into  production  for 
you  in  someone  else's  plant — and 
produce  a  profit  for  you  to  boot! 


PRESSES 


HOE  COLORMATIC-22  3/4"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (ChicagolO.  IL  60090 
(312)  459-9700  Telex  206766 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


Run  your  ad  for  12,  26,  or  52  issues 
to  increase  awareness 
while  benefiting  from  our  low 
contract  rates 


EQUIPMENT  &  SUPPLIES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of 
8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-B»  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  3/4” 
cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16"cutoff) 

1  Gosss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

NEWSPAPER  PRESSES  as-is-installed- 
rebuilt. 

3  unit  V15A  JF7 
Folder  with  cross  perf. 

3  unit  V22  double  parallel  folder 

4  unit  Color  King  KJ6  folder  with  double 
parallel. 

5  unit  Color  King  KJ6  folder. 

2  unit  Color  King  KJ6  folder  double 
parallel. 

1  1971  Goss  Community  unit  add  on. 

2  position  sinde  with  wood  reels. 

2  potion  butlers  800  feet  per  minute. 

3  knife  trimmer  custom  built  Goss 
ATF  king  sheeter 

2  web  Baldwin  auto  cutoff  control. 
Wesco  Graphics 

(408)289-1400  Telex  172644 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1- Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bw  angle  bar  sections 

8  -  Full  di^l  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADOON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 
GOSS  METRO  ADD-ON 
22  %"  cutoff 
1  -  unit 
1  -  half  deck 

HOE  COLORMATIC  -  22  Vx”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16"  cutoff) 

1  Goss  unrflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  M  HP  drive  Harris  VI 5A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  eiquipinent  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 


CLASSIRED  ADVERTISING  RATES 

Eltodive  January  1, 1966 

LMEAOS  POSmONS  WANTED 

1  rwik  —  SS.25perine  1  weak  — S3.50  par  itw 

2  waaka  —  $4.70  par  Ina,  par  iaaua.  2  waaka  — S2.90  par  ina.  par  iaaua. 
Swaaka— S3.95parina.pariaaua.  3  waaka  — S2.S0  par  ina.  par  iaaua. 
4waaka — S3.15  par  ina.  par  iaaua.  4  waaka  — S2.30  par  ina.  par  iaaua. 

Add  SS.S0  par  inaatlion  tor  box  aatvica.  Add  $3.50  par  inaankin  tor  boa  aatvioa 


Gourd  aa  an  addWenal  ina  in  copy. 


Gourd  as  an  adddional  ina  in  copy. 


Courd  approximaMy  37  characters  ardVor  spaces  per  irte. 

3  Inos  minimum. 

NO  ABBREVIATIONS. 

DEAOLME:  Every  Tuaaday,  2  pm  (ET) 

FOr  Saturday’s  iaaoua. 

Payment  muat  accompany  aN  PoeMoita  Wanted  ade> 
DISPLAY  CLASSnEO 

The  use  of  borders,  boldlaoe  type,  cuts  or  other  dacoraborrs.  changes  your 
daesifiedadtodtoplay.Therateeterdtoplay-claseifiedare:  1  time^$75per 
column  inch:  2  or  more  bmee-STO  per  column  inch,  per  waertion. 

DEAOUNE:  6  days  prior  to  pubdcatlon  data. 

Contract  fatae  avaMabte  upon  raguaet 

Box  number  resporwes  are  mailed  each  day  as  they  are  received. 

IdHor  A  PuhNahar 

11  WM  laai  SbML  NY.  NY  10011.  (212)  S7S43aO. 
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EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Complete  press  or  add¬ 
on  units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1%3.  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  folder 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  drive. 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979.  Available  -  June  1986 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP's  for 

Urbanite  press. 

3  Add-on  Goss  Community  units  -  mfg. 
1972. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  orinting  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


SALE  SUCCESS 
HAS  LOADED  OUR 
WAREHOUSE  WITH 
TRADE-INS 

•  HARRIS  VISA  V22 
•COMMIMITY 

•  simma/w 

’WEB  LEADER 
•NEWS  KING 

•  COLOR  Kms 

WEB  PRESS 
206/22»«545 

RENTON,  WA  MOSS  TX:1S2Sa> 


EQUIPMENT  &  SUPPLIES 


Goss  SSC,  8  units,  U.O.P.,  1976-84 
SSC,  11  units,  U.O.P.,  1976-85  I 
SC,  8  units,  1973-81 

Suburban  1500,  6  units,  1973-76  I 
Urbanite  1000,  5  units,  3-color 
Urbanite  1000,  10  units, 
1977-79 

Metro,  6  units,  3  Half-decks 
^_per  formers  for  Urbanites  and 

Harris  V15A,5  units,  1975 
VI 5A,  2  units,  book  folder 
845,  4  units  and  8  units 
1650,  4  units  and  5  units 
Daily  King,  7  units,  KJ8 
Butler  sphcers,  4042-8/-12/-16/ 

-18  models 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

WANTED  TO  BUY 

A  CURTIS  COLOR  ANALYZER  for  wire- 
photos.  Please  call  collect,  Doug  Ball 
(514)  282-2897. _ 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 

110?” 

WllinD 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


NEWS  CURRICULUM  tenure-track  j  OHIO  WESLEYAN  UNIVERSITY’S 
position  at  Perley  Isaac  Reed  Schooj  of  I  nationally  known  Journalism  depart- 


Journalism,  West  Virginia  University. 
Master's  degree  and/or  strong  profes¬ 
sional  and  teaching  experience 


ment  seeks  an  instructor  or  assistant 
professor  for  tenure-track  position. 
Experience  in  print  and/or  broadcast 


required;  Ph.D.  or  ABD  with  teaching  !  news  work  required.  Master's  degree 
and  professional  experience  preferred.  !  required,  doctorate  preferred.  Ability  to 
Should  be  able  to  teach  in  other  j  teach  and  commitment  to  liberal-arts 
specializations,  such  as  newspaper  j  education  are  musts.  During  nine- 
design,  law,  broadcast  news,  mass  I  month  school  year,  either  teach  three 
communication,  etc.  Must  have  interest  |  courses  each  semester,  or  advise 
in  research  and  publication.  Rank  and  '  campus  FM-radio  station  and  teach 
salary  negotiable.  Position  open  until  I  total  of  five  classes  for  the  year.  Teach- 
satisfactorily  filled.  Interviews  will  ing  possibllites  include  history  of  jour- 
begin  in  mid-March.  Send  letter  of  nalism,  reporting,  editing,  etc., 
application  and  vita  to:  Prof.  John  H.  depending  on  how  three  full-time  plus 
Boyer,  Perley  Isaac  Reed  School  of  some  part-time  facutly  memebers  share 
Journalism,  West  Virginia  University,  |  the  load.  Position  begins  Aug.  25, 


PO  Box  6010,  Morgantown,  WV 
26506-6010. 


1986.  Send  resume,  three  references, 
and  college  transcripts  by  April  15,  to: 


West  Virginia  University  is  an  equal  j  Verne  Edwards,  Chairman,  Journalism 
opportunity,  affirmative  action  i  Department,  Ohio  Wesleyan  University, 
employer.  I  Delaware,  Ohio  43015.  EO/AA 

nonAnrACT  iwcTDiir'Tr>D_  ‘  Employer. 


BROADCAST  INSTRUCTOR- 
ASSISTANT  PROFESSOR— Active 


PROFESSIONAL  JOURNALIST  to  teach 


Schpol  of  Journalism  has  opening  I  all  levels  of  writing,  reporting,  editing. 


beginning  September  1,  1986. 
Responsibilities  include:  teaching 
intro,  broadcast  news  writing,  all 
aspects  of  limited  news  production 


ethics  in  accredited  department.  Mini¬ 
mum  5  years  daily  experience  a  must. 
Strong  interest  in  service,  research 
required.  Graduate  study  and  staying 


including  directing,  audio,  switching  current  in  field  essential.  Apply: 
and  ENG/video  tape  editing,  and  |  Screening  Committee,  Journalism 


student  advisement.  Qualifications:  ;  Department,  University  of  New  Mexico, 
master's  degree  required,  professional  i  Albuquerque,  NM  87131.  AA/EOE. 

and  teaching  experience  helpful.  Salary  i - 

competitive.  Contact:  Dean,  Hall  j  PUBLIC  RELATIONS/BROADCASTI 


PUBLIC  RELATIONS/BROADCASTING. 


School  of  Journalism,  Troy  State  I  Tenure  track  position.  Georgia  Southern 
University,  Troy,  Alabama  36082.  |  College  is  seeking  a  communications 
Include  resume  and  references.  Dead-  :  generalist  with  strength  in  public  rela- 
line  for  application  April  1,  1986.  i  tions  and  secondary  are  in  broadcast- 

- I  ing.  Ph.D.,  college  teaching,  and 

JOURNALISM  INSTRUCTORSHIP  I  professional  experience  are  requir^. 


ASSISTANT  PROFESSOR 
OF  JOURNALISM. 

Temporary  appointment,  annually 
renewable,  to  b^in  Fall  1986,  subject 
to  conversion  to  tenure-track.  Visitor 
will  be  considered.  Teaching  duties  may 
I  include  newswriting,  reporting  and 
introduction  to  mass  media.  MINIMUM 
QUALIFICATIONS:  Master's  degree  in 
journalism  or  at  least  five  years  full-time 
professional  news  experience.  Prefer¬ 
ence  to  applicant  with  advanced 
degree,  go^  professional  experience 
and  journalism  teaching  experience  at 
university  level.  SALARY  RANGE: 
$21,648  to  $32,040.  Send  resume  to 
Search  Committee,  Journalism  Depart¬ 
ment,  University  of  Hawaii  at  Manoa, 
2550  Campus  Road,  Crawford  Hall 
208,  Honolulu,  HI  96822.  CLOSING 
DATE:  March  31,  1986.  University  of 
Hawaii  is  an  equal  opportunity 
employer. 

SENIOR  INSTRUCTOR  responsible  for 
program  leadership,  developing  and 
implementing  new  and  complimentary 
program  components.  Teach  course 
i  work  in  news  media,  news  writing, 
j  reporting.  Supervise  journalism  produc- 
1  tion.  Serve  as  faculty  advisor  to  student 
I  newspaper.  Develop  and  teach  courses 
!  utilizing  photo-typesetting  and  telev- 
!  Sion  journalism.  MA  journalism,  mass 
comm,  or  related  field.  Hold  or  be  eligi¬ 
ble  for  Oilifornia  (immunity  College 
credential.  Minimum  of  one  year  teach¬ 
ing  experience  and  working  in  news 
m^ia.  Send  resumes  to  or  obtain  appli- 
i  cations  from  Employment  Services, 

I  Foothill-De  Anza  Community  College 
i  District,  12345  ElMonte  Rd  Los  Altos 
!  Hills  Ca  94022,  (415)  960-4529. 

I  Deadline  3-25-86. 

TEACHING  ASSISTANTSHIPS:  salary 
plus  tuition  waiver  for  qualified  doctoral 
and  master's  student  in  mass  communi¬ 
cations  and  journalism.  News  or  adver¬ 
tising  experience  a  plus.  Enroll  August 
1986.  Write:  Graduate  Adviser,  School 
of  Journalism,  SlU,  Carbondale,  IL 
62901. 


available  for  Autumn  1986  with  grow 
ing  undergraduate/graduate  writini 
program.  Publications  and  M/ 
required.  Background  in  technical, 
m^ical,  or  science  journalism  a  plus 


Other  requirements  include  the  ability 
to  teach  basic  and  advanced  public 
relations  courses  and  basic  broadcast¬ 
ing  courses;  the  ability  to  advise 
students;  and  the  ability  to  function  in 


One  year  renewable  appointment.  I  an  interdisciplinary  communication  arts 
Expected  to  teach  survey,  writing,  and  i  department.  Rank  will  be  based  upon 
editing  courses.  Women  &  minority  experience.  Salary  is  negotiable.  Appli- 
candldates  are  strongly  urged  to  apply,  [cation  deadline  -  March  13,  1986. 
AA/EOE.  Application  deadMne,  April  4.  |  Position  available  September  1,  1986. 
Send  letter  of  application,  writing  i  Send  letter  of  application,  resume,  and 
samples,  &  dossier  to:  Fred  L.  Milne,  I  names  of  three  references  to:  Dr.  James 
Head,  Department  of  English  (ML069),  Cox,  Department  of  Communication 
Universityof  Cincinnati,  Cincinnati,  OH  Arts,  Georgia  Southern  College,  LB 
4522 1 .  i  809 1 ,  Statesboro  GA  30460. 

- -  I  AA/FOF 

JOURNALISM,  Virginia  Interment  ' 

College  is  seeking  a  highly  qualified  AnuiuKTOATivi: 

energetic  faculty  member  to  direct  its  t  mm  live 

g^ing  journalism  program.  Responsi-  PUBLISHER  for  Zone  5  daily  of  11,500 
bilities:  administrative  head  of  the  circulation,  with  TMC.  We  will  hire  an 
academic  program,  teach  a  variety  of  experienced  person  to  take  charge  of 
print  journalism  courses  and  senre  as  this  growing,  efficient,  and  prize- 
faculty  advisor  to  the  college  newspap-  winning  newspaper.  The  successful 
er.  Ph.D  required.  Journalism  experi-  applicant  will  be  familiar  with  personnel 
ence,  teaching  exp^ience  and  leader-  administration,  newsroom  manage- 
ship  abilities  a  definite  asset.  Tenure  ment,  the  mechanics  of  offset  publish- 
track  position.  Salary  competitive.  Send  ing,  circulation  administration  and 
letter  of  application,  complete  resume,  strategy,  marketing  and  all  other  facets 
and  narrres  and  addresses  of  5  refer-  of  publishing  a  successful  daily  news- 
encesto:  Dr.  Edward  J.  Jennerich,  V.P.  paper  in  a  growing  and  beautiful  town 
for  Academic  Affairs,  Virginia  Interment  close  to  the  culture  and  diversity  of  a 
College,  Bristol,  VA  24201.  Deadline  large  city.  We  offer  an  attractive  salary 
April  4,  1986.  and  performance  bonus.  Send  resume, 

— _ _ _  references,  salary  history  and  require- 

THE  AMERICAN  UNIVERSITY  IN  ments  to  Box  9691,  Editor  &  Publisher. 


April  4,  1986.  and  performance  bonus.  Send  resume, 

— _ _ _  references,  salary  history  and  require- 

THE  AMERICAN  UNIVERSITY  IN  ments  to  Box  9691,  Editor  &  Publisher. 
CAIRO  is  seeking  two  faculty  at  the 
Assistant,  Associate,  or  Full  mfessor 

level  to  teach,  according  to  their  WORKING  PARTNER  to  invest  $6,000 
specialties,  writing,  editing  and  layout  elbow  grMse  in  Ozaik  Mowtain 


for  the  mass  media,  photography,  news-  '’'aga^me.  Call  Ken  (501)  425-2066. 
paper  and  maguine  writing  and  report-  — ' 
mg,  world  media  systems,  public  infor-  ADVERTISING 

mation  techniques,  and  mass  commu-  '  ■— i. 

nication  in  modem  society.  Ph.D.  or  RETAIL  MANAGER 

equivalent  required.  Teach,  in  English,  ptcellent  opporturiity  with  rapidly  grow- 
three  courses  per  semester.  Rank,  •”8  and  progressive  30,000  daily  in 
salary  based  on  qualifications  and  I  Zone  4  major  metro  market.  Position 
experience.  Two-year  appointments  |  fequires  3-5  years  management  experi- 
begin  September  1986;  renewal  possi-  I  ence,  ability  to  use  sophisticated  mark- 
ble.  Air  travel,  housing,  and  partial  I  eting  material,  good  presentation  skills 
school  tuition  included  for  expatriates,  i  a"*!  the  leadership  qualities  to  motivate 
Write,  with  resume,  to:  Dean  of  the  I  and  t/ain  staff.  Competitive  market 
Faculty,  The  American  University  in  experience  in  daily  or  suburban  field 
Cairo,  866  United  Nations  Plaza,  New  i  necessary.  Resume  and  salary  history  to 
York,  NY  10017.  I  Box  9745,  Editor  &  Publisher. 
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HELP  WANTED  I 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 


CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

People.  It's  what  our  business  is  all 
about;  and  it's  the  development  of 
salespeople  to  their  full  potential  which 
has  help^  our  business  to  grow  with 
them. 

It's  true.  Since  1982,  classified  linage 
in  both  our  San  Francisco  Chronicle  and 
San  Francisco  Examiner  has  grown  an 
astonishing  42%.  Sure,  the  economy 
has  lent  some  wei^t  to  such  progress, 
but  we  know  that  it's  our  commitment 
to  maximizing  the  skills  of  our  100  clas- 1 
sified  salespeople  that  has  made  the  I 
real  difference. 

We  now  have  a  first  rate  opportunity  for 
an  experienced  career  minded  individu¬ 
al  to  lead,  train  and  develop  our  team  of 
Outside  ^lespeople.  But  it's  a  special 
kind  of  manager  we  want.  Someone  who 
can  bask  in  the  hard-earned  satisfaction 
of  being  such  a  vital  ingredient  in  sales¬ 
people  progression.  You  may  not  be  the  I 
head  of  a  department,  but  you'll  have 
what  it  takes  in  the  shape  of  practical  | 
experience  in  every  asp^t  of  develop- : 
ing  salespeople  toother  with  the  ambi- 1 
tion  to  grow  further  in  one  of  the  i 
nation's  most  progressive  advertising  , 
departments.  Please  telephone  or  write  | 
to  Paul  K.  Phillips,  Manager,  Classified  | 
Advertising,  San  Francisco  Newspaper  | 
Agency,  925  Mission  St.,  San  Francis- 1 
CO,  CA  94103.  Tel.  (415)  777-7415. 
Equal  Opportunity  Employer. 

SALES— Rapidly  growing  weekly  news 
papm,  on  the  coast  in  beautiful  S.W. 
Florida  needs  experienced  display  sales 
people.  Phone  (813)  262-7601  Larry 
Burlingame. 


ADVERTISING 


CLASSIFIED  MANAGER.  The  Star- 
Led^,  New  Jers^'s  largest  newspap¬ 
er,  has  an  opening  for  a  classified 
manager.  The  person  we  seek  must 
have  a  newspaper  advertising  manage¬ 
ment  background.  Classified  experi- 
eiKe  a  must,  retail  experience  a  plus.  If 
you  are  people-oriented,  not  afraid  of 
hard  work,  and  thrive  on  a  challenge, 
send  your  resume  to  The  Star-Ledger, 
Star-Ledger  Plaza,  Newark  NJ  07101. 
Attn:  Warren  Colville,  Advertising 
Director. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspiaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 

SALES  MANAGER 
CLASSIFIED  ADVERTISING 
Must  have  strong  sales  management 
background  to  train,  develop  and  super¬ 
vise  an  outside  sales  staff,  telephone 
solicitation  staff,  and  administrative 
staff.  Effective  organizational,  commu¬ 
nication,  and  time  management  skills 
are  a  must.  One  of  the  Sun  Belt’s  choice 
markets.  Send  current  resume  and 
salary  requirements  to  Box  9723, 
Editor  &  Publisher. 

E.O.E. 


OUTSIDE  SPACE 
SALES  REPRESENTATIVE 

We  are  a  leader 
In  our  field 
Are  you  a  leader 
m  yours? 

H  you  aro  a  dynamic  sales  rap  with  a  proven  track 
record  in  outside  sales  {media  space  preferred)  you 
will  want  the  opportunity  to  work  for  one  of  Ameri¬ 
ca’s  largest  and  most  prosperous  ilaily  newspapers. 

This  is  a  challenging  position,  A  you  must  maintain 
existing  accounts  and  establish  new  ones  in  territo¬ 
ries  on  Long  Island  and  the  New  York  metropolitan 
area.  Our  salary  and  benefits  packages  are  excel¬ 
lent!  Send  resume  with  salary  history  A  requirements 
to: 


Att:  Employment  (OSS) 

Long  Island,  NY  11747 

An  Equal  Opportunity  Employer  M/F 


ADVERTISING 


ASSISTANT  ADVERTISING  DIRECTOR/ 
DISPLAY  MANAGER 

The  Seattle  Times  is  seeking  an  aggres¬ 
sive,  experienced  advertising  manager 
to  take  charge  of  our  display  advertising 
sales  efforts.  The  Selected  applicant  for 
this  position  willl  have  responsibility  for 
sales  managers  who  have  responsibility 
for  over  40  sales  people,  and  will  report 
directly  to  the  Vice  President  of  Adver¬ 
tising.  The  successful  candidatie  will 
have  a  history  of: 

1.  Successful  newspaper  advertising 
management  in  multiple  media  compe¬ 
titive  markets. 

2.  Strong  people  development  skills. 

3.  Involvement  in  strategic,  product 
and  operatiorral  planning  and  product 
price  setting. 

4.  Good  communication  skills. 

5.  Experience  dealing  with  major  adver¬ 
tisers  at  the  decision  making  level. 

We  offer  very  competitive  salary  and 
benefit  program,  and  opportunity  for 
advancement.  Send  resume  with  salary 
history  and  cover  letter  to  R.C.Follett, 
Personnel  Department,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
receive  a  response.  M/F/H  EOE. 


ADVERTISING  DIRECTOR 
I  Advertising  Director  of  10,(X)0  circula- 
I  tion  daily  in  beautiful  Grand  Haven, 
j  Michigan,  on  the  eastern  shore  of  Lake 
'  Michigan  in  one  of  the  fastest-growing 
{  and  most  desirable  areas  of  the  state. 

I  Must  demonstrate  proven  record  of 
i  administrative  ability  with  a  hands-on, 
j  shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 

{  and  a  facility  for  dealing  effectively  with 
;  advertisers  and  the  community.  FYefer 
I  experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  rem- 
I  ences  and  salary  history  to  James 
I  Huckle,  GRAND  HAVEN  TRIBUNE, 

;  101  No^  Third  Street,  Grand  Haven, 
j  Ml  49417.  An  Equal  Opportunity 
I  Employer. 

I  CLASSIFIED  ADVERTISING  MANAGER 
i  Zone  5  medium-sized  daily  is  looking  for 
.  a  sales-oriented,  atpessive  individual  to 
I  manage  its  clasined  department.  The 
I  successful  candidate  will  have  a  proven 
I  sales  track  record,  ability  to  manage 
I  staff  members  and  achieve  challenging 
I  sales  goals.  Send  salary  history,  resume 
I  and  references  to  Box  9769,  Editor  & 
I  Publisher, 


DAN  LIONEL’S  TIPS 

Classified-Gateway  To  An  Ad  Career 
Many  advertising  directors  and  even  publishers  have  a 
special  fondness  for  classified  advertising  not  only  be¬ 
cause  it  rings  up  30%  or  more  of  the  newspapers’  ad  re¬ 
venue  but  because  it  was  the  classified  department  which 
launched  them  on  their  journey  to  the  top. 

It  has  frequently  been  said  that  a  three-line  classified  ad 
represents  the  entire  spectrum  of  the  advertising  business. 
The  copy  and  the  medium  must  relate  to  the  target  audi¬ 
ence-even  if  the  target  is  a  single  buyer  of  a  car,  a  home  or 
a  job.  Thus  the  training  and  experience  gleaned  from 
several  years  of  selling  classified  readily  equips  an  indi¬ 
vidual  for  selling  ads  to  department  stores  or  sophisticated 
ad  agencies.  The  elements  are  the  same;  only  the  numbers 
are  different. 

Fortunately,  landing  one’s  first  job  in  classified  is  not  all 
that  difficult.  One  can  even  get  one’s  feet  wet  as  a  part- 
timer.  For  example,  Susan  Clarence,  Manager  of  “Ad- 
Vising”  for  the  New  York  (N.  Y.)  Times  notes  that  approx¬ 
imately  80%  of  the  voluntary  ad  takers  (those  who  accept 
rather  than  sell  ads)  on  her  staff  are  part-timers.  And  with 
the  Times’  policy  of  promotion  from  within,  the  part- 
timers  who  work  from  two  to  three  days  per  week  have  an 
opportunity  to  move  up  through  the  ranks. 

Although  Ad-Visors  do  not  solicit  ads  they  are  trained  to 
sell  multiple  insertions  and  sufficient  wordage  to  help 
make  the  ads  more  effective.  Requirements  for  the  job, 
according  to  Susan  Clarence,  are  a  good  speaking  voice 
and  at  least  a  high  school  education.  Sales  experience  is 
helpful.  Approximately  40%  of  her  staff  are  males. 

So,  if  you  want  a  foot-hold  in  the  advertising  business, 
latch  onto  one  of  those  classified  sales  job  listings. 

Note:  Have  you  a  question  about  writing  or  respond¬ 
ing  to  a  classified  ad?  Send  it  to  Dan  Lionel  at 
EDITOR  &  PUBLISHER  and  he’ll  try  to  answer  it 
here. 

*The  author,  DAN  LIONEL,  has  been  called  the  "Dean  of  Classified 
Advertising."  Conductor  of  the  Classified  Clinic  for  "Editor  dc  Publisher" 
for  many  years,  Dan  has  been  Classified  Ad  Director  of  major  metropoli¬ 
tan  newspapers,  and  is  an  advertising  instructor  at  Brooklyn  College  and 
Pratt  Institute  and  a  frequent  lecturer  on  classified  at  the  American  Press 
Institute. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Are  you  a  newspaper  advertising 
salesperson  or  number  2  person  with  a 
solid  background  in  sales,  layout, 
special  sections  and  promotional  deve¬ 
lopment  looking  to  grow  in  the  news¬ 
paper  industry?  If  you  are,  then  I  would 
like  to  talk  to  you  about  an  opportunity 
with  a  small  daily  in  northern  Illinois. 
Write,  do  not  call,  giving  your  profes¬ 
sional  bacteround  to  Frank  Walters, 
Publisher,  Pontiac  Daily  Leader,  318 
North  Main,  Pontiac  IL  61764. _ 


ADVERTISING  MANAGER  for  south 
Alabama  weekly  with  TMC  shopper. 
Duties  include  outside  sales,  train  and 
motivate  staff,  implement  sales  promo¬ 
tions.  Good  salary  and  benefits.  Posi¬ 
tion  offers  growth  opportunity^.  Send 
resume  to  Jim  Specht,  Geneva  Publica¬ 
tions  Inc.,  PO  Box  l60,  Geneva,  AL 
36340  or  call  (205)  684-2287. 


ADVERTISING  DIRECTOR 
The  Kingsport  Times-News,  a 
48,000-circulation  all-day  paper  in  | 
beautiful  and  growing  Upper  East| 
Tennessee,  needs  a  talented  a  director 
to  replace  a  fine  one  who’s  moving  to  a 
larger  paper.  We  need  demonstrated 
sales  and  managerial  ability  coupled 
with  the  dedication  to  work  closely  with 
a  team  which  has  made  the  Times-News 
the  largest  daily  serving  this  region  of 
Tennessee  and  Southwest  Virginia.  You 
must  have  experience  as  an  ad  director 
to  be  considered.  Please  submit  letter 
of  application,  resume,  references  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times-News,  PO  Box  479, 
Kingsfxxt,  TN  37662.  An  Equal  Oppor¬ 
tunity  Employer. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (^  91301 


TWO  of  the  nation’s  oldest  regional 
business  journals  are  offering  excellent 
career  opportunities  to  energetic  and 
enthusiastic  individuals  in  advertising 
sales  and  sales  management.  Candi¬ 
dates  must  have  proven  track  record 
and  a  burning  desire  to  succeed.  If  you 
are  looking  for  a  rewarding  challenge 
and  meet  these  qualifications,  send 
resume  in  confidence  to  David  Hall, 
Publisher,  Axon  Business  Publications, 
222  Grace  Church  St.,  Port  Chester,  NY 
10573. 


aRCULATION 


CIRCULATION  DIRECTOR 
Afternoon  daily  with  25,0C)0  circulation 
in  western  Massachusetts.  Total 
responsibility  for  sales  and  delivery  of 
daily  and  TMC  product.  This  is  a 
competitive  market  requiring  a  thor¬ 
ough  knowledge  of  marketing  and  distri¬ 
bution.. The  person  we  are  seeking 
should  have  a  successful  track  record  in 
circulation  management  and  be  able  to 
offer  innovative  solutions  to  problems. 
Competitive  salary  and  benefit  package. 
Send  resume  to  Greg  Oxley,  General 
Manager,  Transcript  Telegram,  120 
Whiting  Farms  Rd.,  Holyoke  MA 
01040. 


HELPWAHTED 


CIRCULATION 


CARROLL  PUBLISHING  COMPANY  in 
suburban  Washington,  DC  seeks  an 
energetic  Circulation/Promotion  Direc¬ 
tor  for  its  two  fast-growing  weeklies.  The 
Catholic  Standard  (5^000)  and  El 
Pregonero  (5,000)  The  Catholic  Stan¬ 
dard  is  distributed  primarily  by  mail  and 
El  Pregonero  (Spanish)  through  street 
sales.  KnowledM  of  ^nish  helpful- 
but  not  essential.  Low  $20s. 

Contact:  Ec^r  Miller 
Executive  Vice  President 
PO  Box  4464 
Washington  DC 
(301)  853-4504 


CIRCULATON  DIRECTOR  FOR  24,000 
award-winning  5-day  daily.  Exciting 
fast-growth  area.  Excellent  manage¬ 
ment  skills  along  with  knowledge  of 
TMC,  A[X),  computer,  promotion  and 
mail  operations  required.  Salary,  bonus 
and  excellent  beriefits.  Send  resume 
with  salary  requirements  to  Skip  Whitt, 
Publisher,  The  Potomac  News,  1401() 
Smoketown  Rd.,  Woodbridge  VA 
22192. 


CIRCULATION  SALES  MANAGER 
Fast  growing  weekly  group  of  newspap¬ 
ers  in  great  area  in  which  to  live  and 
work  is  looking  for  a  top  circulation 
sales  manager.  Candidate  should  be  an 
aggressive  self-starter  with  extensive 
pn^  room  sales/management  experi¬ 
ence  who  can  be  creative  and  follow 
through  on  projecte  from  start  to  finish. 
Responsibilities  include  phone  room, 
crewing,  start/stop  verification,  new 
business  procurement  and  tabulations 
of  circulation  statistics.  Successful 
candidate  will  work  with  circulation 
promotion  manager.  Position  involves 
evening  hours.  Please  send  resume  with 
salary  nistory  and  requirements  to  E. 
Kelley,  Circulation  Director,  The  Prince¬ 
ton  Packet,  PO  Box  350,  Princeton,  NJ 
08542.  Equal  Opportunity  Employer. 


CIRCULATION  MANAGER-Special 
interest  publication:  2  weeklies  1 
monthly,  also  handling  mail  order  cata¬ 
logue  circulation.  Growth  potential. 
Experience  required-50  miles  from 
Nashville.  Send  resume  to  Dabora,  Inc., 
PO  Box  1007,  Shelbyville,  TN  37160. 
Attn:  Mary  Howard-No  calls. _ 

ASSISTANT  CIRCULATION  MANAGER 
northern  Rhode  Island  daily  newspaper. 
We’re  a  28,000  circulation  daily  with  a 
TMC  product.  We  want  to  grow  and  are 
looking  for  the  help  of  a  bright,  energe¬ 
tic  individual  experienced  in  newspaper 
circulation.  Marketing  and  promotional 
skills  a  definite  plus.  Reply  with  resume 
and  salary  requirements  to  William 
Cook,  Circulation  Director,  The  Evening 
Times,  23  Exchange  St,  Pawtucket  Rl 
02862. 


CIRCULATION  MANAGER 
The  community  is  right.  The  product’s 
right.  The  job’s  right. 

We  are  looking  for  a  take-charge  person, 
preferably  experienced  in  an  ABC  oper¬ 
ation  primarily  using  boys  and  girls  as 
carriers,  who  can  take  the  circulation 
department’s  helm  at  our  Midwestern, 
19,000  daily. 

Send  us  your  resume  and  a  letter  telling 
us  about  yourself.  Include  the  names  of 
your  references.  We’ll  hold  everything  in 
confidence.  Write  to  Box  9744,  Editor 
&  Publisher. 


CIRCULATION  SALES  MANAGER 
Immediate  opening  for  goal-oriented 
I  motivator  to  manage  telemarketing  and 
I  door-to-door  sales  activities.  Our 
competitive  market  demands  aggressive 
talent  and  we  offer  solid  company  bene¬ 
fits  and  real  advancement  opportunities 
for  the  right  person.  If  you  are  exper¬ 
ienced  and  have  a  proven  track  record 
in  circulation  sales,  forward  resume  and 
salary  history  to  Stephen  P.  Staloch, 
Circulation  Director,  Port  Arthur  News, 
PO  Box  789,  Port  Arthur,  TX  77640. 


HELP  WANTED 


CIRCULATION 


DISTRICT  SALES  MANAGER 
The  Minneapolis  Star  and  Tribune  Com¬ 
pany  has  two  immediate  openings  for 
district  sales  managers  in  its  metro  cir¬ 
culation  department.  The  qualified  ap¬ 
plicants  will  be  senrice-oriented,  flexi¬ 
ble,  organized,  successful  in  carrier 
sales  and  possess  excellent  communica¬ 
tion  skills.  A  college  education  is  highly 
preferred,  along  with  a  minimum  of  two 
years  successful  district  sales  manager 
experience.  Our  company  offers  excel¬ 
lent  benefits  and  a  challenging  work  en¬ 
vironment.  Interested  applicants  should 
send  resume  to  J.  Leslie,  Minneapolis 
Star  and  Tribune,  425  Portland  Avenue, 
Minneapolis,  MN  55488. 


SMALL  TE)(AS  GULF  COAST  daily  news¬ 
paper  with  TMC  shopper  is  seeking  a 
hands-on  circulation  manager.  Must 
have  experience  with  little  merchants 
system.  Box  9686,  Editor  &  Publisher. 


TRANSPORTATION  MANAGER-central 
New  Jersey  looking  for  a  highly  organ¬ 
ized  person  with  good  management 
skills.  Responsibilities  include  distribu¬ 
tion  of  a  10,000  AM  and  52,000  PM 
newspaper  with  a  staff  of  45  drivers. 
Company  fleet  used  for  delivery. 
Reports  directly  to  circulation  director. 
If  you  are  the  right  person  for  this 
talented  position  send  resume  and 
salary  history  to  Box  9753,  Editor  & 
Publisher. 


_ EDITORIAL _ 

BUSINESS  EDITOR— Talented,  exper¬ 
ienced  business  editor  needed  to  head 
financial  section  of  major  metropolitan 
newspaper  in  Zone  5.  Previous,  proven 
success  in  similar  position  elsewhere  is 
a  must.  Send  resume  to  Box  9735, 
Editor  &  Publisher. 


BUSINESS  EDITOR 
We  are  looking  for  a  top-flight  Business 
Editor  for  a  7-day-a-week  newspaper 
operation  with  a  combined  circulation 
of  220,000  daily  and  225,000 
Sunday.  The  successful  candidate  will 
have  previous  management  experience, 
not  necessarily  in  Business  news  area. 
We  need  a  department  head  who  can: 
Establish  himself  or  herself  quickly  in 
the  business  community  as  a  figure 
commanding  respect,  write  a  good 
column  at  least  twice  a  week,  supervise 
the  work  of  four  to  five  business  repor¬ 
ters  and  participate  meaningfully  in 
establishing  and  achieving  goals  and 
objectives  for  the  department.  If  my  job 
description  intrigues  you  and  you  are 
interested,  please  contact  me  at  your 
earliest  convenience  so  we  can  discuss 
it  further.  You  may  call  me  at  (513) 
225-2291  or  write  to  Joe  Fenley, 
Managing  Editor,  Dayton  Newspapers 
Inc.,  4th  and  Ludlow  St.,  Dayton  OH 
45402. 


COPY  EDITOR-year  or  two  experience. 
Great  opportunity  to  advance  with  grow¬ 
ing  medium  size  newspapers  which  use 
modified  copy  desks.  Must  be- 
wordsmith  who  can  write  sharp,  snappy 
heads  and  layout  easy-to-follow  pages. 
Our  standards  are  high.  Letter,  resume 
and  samples  to  Howard  Eanes,  Execu¬ 
tive  Editor,  Augusta  Chronicle  and  The 
Augusta  Herald,  PO  Box  1928,  Augus¬ 
ta.  GA  30913. 


EDITORIAL  DIRECTOR  for  large  weekly 
newspaper  group  in  fast  growing  central 
Florida  location — additional  publica¬ 
tions  planned  this  year.  Must  have 
responsible  community  journalism 
background  with  a  commitment  to  ex 
cellence,  people  oriented,  strong 
management  skills— willing  to  work  the 
hours  necessary  to  achieve.  Community 
involvement  a  must.  National  newspap¬ 
er  organziation.  Send  resume  and  letter 
of  application  to  Box  9752,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


COPY/LAYOUT  EDITOR 
Fast-growing  South  Florida  daily  looking 
for  experienced  (1  to  2  years),  a^es- 
I  sive  copy  editor  and  layout  people.  Must 
'  be  willing  to  tackle  tough  competition 
I  market.  Send  resumes,  cilps  to;  Steve 
Moore,  Executive  Sports  Editor,  Palm 
Beach  Post,  2751  South  Dixie  High- 
I  way.  West  Palm  Beach  FL  33405. 

I  EDITORIAL 

I 

I  MAGAZINE  WRITER 

I  Leading  business  publication,  with  a 
:  national  audience  of  high-earning 
I  professionals,  needs  a  talented,  indus¬ 
trious  writer  as  its  Midwest  editor. 

Working  on  your  own,  under  minimal 
home-office  supervision,  you’ll  travel 
throughout  the  region  to  develop  feature 
articles  on  a  wide  variety  of  subjects. 
These  won’t  be  routine  news  reports. 

:  You’ll  do  pieces  that  examine  profes- 
'  sional  and  financial  trends,  helping 
:  readers  deal  with  problems  and  use 
I  their  resources  to  b^  advantage.  And 
I  you’ll  write  personal-experience  stories 
I  with  which  readers  can  empathize. 

I  To  dig  out  and  deliver  such  articles, 
we’re  looking  for  a  seasoned  writer 
'  whose  work  has  appeared  in  respected 
I  newspapers  or  ma^zines.  We  offer  an 
I  excellent  package  ot  starting  salary  and 
I  benefits,  with  plenty  of  room  for  growth. 

Send  a  letter  that  summarizes  your 
I  background,  gives  your  salary  history, 
i  and  demonstrates  how  well  you  can  put 
I  thoughts  on  paper.  Samples  of  your 
I  published  work  will  help,  too. 
i  Box  9757,  Editor  &  Publisher. 

I  an  equal  opportunity  employer. 


EDITOR 

If  you’re  an  ace  business  editor  with 
excellent  writing  skills,  we’ll  give  you 
the  opportunity  to  lead  a  staff  of  top- 
notch  reporters  in  a  fast-paced  and 

S rowing  publishing  company.  Central 
lassachusetts’  Bi-Weekly  Business 
Journal.  Send  clips,  resume  and  salary 
history  to  Dan  Kaplan  at  Business 
Worcester,  PO  Box  1000,  Worcester  MA 
01614. 


FEATURES  EDITOR 
If  you  are: 

-A  top  ranked  editor  in  search  of  new 
challenges 

-A  talented  experienced  writer  yearning 
to  be  an  editor 

-A  deputy  something  ready  to  run  your 
own  department 

-An  adventurous  journalist  eager  for 
new  frontiers,  read  on. 

You  have  an  opportunity  to  apply  to 
work  for  an  outstanding  newspaper  in 
Anchorage,  Alaska,  where  lifestyle 
stories  range  from  a  tale  of  life  with  69 
.  sled  dogs  in  the  yard,  to  serious  and 
I  complex  stories  on  medicine,  social 
issues,  consumer  concerns  and  the  like. 
The  Anchorage  Daily  News  needs  an 
editor  to  guide  our  14  '/^  member 
features  department.  A  strong  word 
editor  with  supervisory  skills  and  a  lot  of 
curiosity,  creativity  and  imagination  will 
get  the  job.  All  applicants  who  meet 
j  minimum  qualifications — five  years 
daily  newspaper  experience — will  get  a 
response  and  a  co^  of  the  newspaper. 
Send  resume,  writing  and  or  Siting 
samples  and  salary  history  to:  Rosemary 
Shinohara,  Anchorage  Daily  News,  PO 
Box  6616,  Anchorage,  AK  99502. 

I  FEATURE  WRITER 

I  Gulf  Coast  Florida  daily  needs  a  strong 
I  feature  writer  for  key  position  in  news- 
j  room.  Editing  and  camera  skills  helpful. 

!  Salary  commensurate  with  experience. 
Two  ^ars  experience.  Send  resume  and 
non-returnable  clips  to  Jay  Pitts, 
Managing  Editor,  Playground  Daily 
News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549  or  telephone 
'  l-(904)-863-llll. 


EDITOR  &  PUBLISHER  for  March  1,  1986 
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NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  RR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER — the  weekly  inde¬ 
pendent  news  publication  serving  the 
newspaper  field.  Phone  or  write  for  a 
rate  card:  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
212-675-4380 


REPORTER— Rockingham  County 
Newspapers,  a  group  of  weeklies  which 
serves  the  seacoast  towns  of  New  Hamp¬ 
shire,  has  an  opening  for  a  full-time  re¬ 
porter.  Clear  end  succinct  writing  is 
essential.  Applicants  should  be  located 
in  the  New  England  area  and  able  to 
drive  to  Exeter,  New  Hampshire  for  an 
intenriew.  Send  resume  and  samples  to: 
Robert  M.  Herbert,  Editor,  Rockingham 
CMnty  Newspapers,  PO  Box  250,  Exe- 
ter,  NH  03833. _ 

SCIENCE  EDITOR-New  monthly  inter¬ 
national  general  magazine,  headquar¬ 
tered  in  Washington,  D.C.,  seeks  exper¬ 
ienced  science  journalist  for  large 
science  section  to  conceptualize, 
assign  and  ^it  sophisticated  articles  on 
significant  science  developments  and 
their  impacts.  Box  9739,  Editor  & 
Publisher. 


SPECIAL  PROJECTS-seek  editor  to  lead 
investigative  and  in-depth  projects  for 
Mid-Atlantic  dailies  with  100,000 
circulation.  Needs  three  years'  experi¬ 
ence  in  investigative  work  and  supervis¬ 
ory  experience.  Also  seek  reporter  for 
projects  team;  must  be  aggressive 
dig^r  and  good  writer  with  at  least  one 
year's  experience  in  investigative 
reporting.  Send  resume  and  work 
samples  to  Box  9767,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR  for  125,000 
all-day  paper  who  can  evaluate  stories 
for  proper  play;  edit  to  meet  tough  stan¬ 
dards  of  clarity,  conciseness  and 
completeness;  jxoduce  lively  layouts 
with  up  to  the  minute  updating  for  three 
AM  editions.  College  degree  preferred; 
three  years  sports  writing  and/or  sports 
desk  experience.  Send  resume,  two 
page  autobiography  and  work  samples 
to  Bill  Bern,  Sports  Editor,  Roanoke 
Times  &  World-News,  Box  2491, 
Roanoke  VA  24010.  An  Equal  Oppor¬ 
tunity  Employer. 

EDITOR  &  PUBLISHER  for  March 


I  EDITOR  FOR  WEEKLY  in  Colorado  ski 
resort.  Reporting,  photo  and  production 
skills  needed.  Resume,  clips.  Box 
5770,  Snowmass  Village,  CO  81615. 


HELP  WANTED 


EDITORIAL 


EDITOR.  Established  publishing 
company  needs  an  editor  who  can 
assim,  edit,  write  and  layout  one  of  our 
weekly  new^pers,  part  of  a  progres¬ 
sive  group  in  northern  Maine.  Salary 
commensurate.  Excellent  benefits. 
Send  resume,  references,  salary 
requirements  and  clips  to;  Executive 
Editor,  Northeast  Publishing  Co.,  Po 
Box  510,  Presque  Isle,  ME  (m769. 

REGIONAL  EDITOR 
We  are  aiming  to  be  the  number  1  news 
team  and  we  need  a  regional  editor  to 
help  us  get  there.  The  job  includes 
supervising  8  reporters  and  overseeing 
rural  news  correspondence  in  7  North 
Iowa  counties.  Successful  applicant 
will  be  able  to  work  with  and  train  a 
dedicated  staff,  help  restructure  our  i 
beat  operation  to  include  in-depth 
reporting  and  join  a  young  hard-driving 
nanagement  team  that  has  set  its  sights  i 
high.  Management  experience  desired 
but  not  essential.  Two  years  reporting  | 
experience.  Good  benefits,  competi-  I 
five  pay,  great  challenges  and  oppor¬ 
tunities.  Persons  interested  should  send 
a  resume  references,  examples  of  their 
best  reporting  and  salary  history  to 
Jim  Santori,  Editor,  Mason  City  Globe-  ! 
Gazette,  300  North  Washington,  Mason  I 
City,  I A  50401.  Application  dead-  I 
line,  March  17,  19%.  '■ 


SPORTS  EDITOR  mature  well  organized 
leader,  good  planner  and  motivator  to 
manage  8  person  staff  on  award 
winning  200  year  old  82,000  combined 
daily  87,000  Sunday.  We  need  some¬ 
one  who  has  been  sports  editor  of  a 
medium  size  AM  daily  or  number  2  on  a 
larger  paper.  We  cover  Masters  Golf 
Tournament,  four  major  colleges  in 
football  and  basketball  and  scores  of 
preps.  We  want  a  good  mix  local  and 
national  sports.  Ability  to  manage  more 
important  than  daily  column  writing. 
Letter,  resume  and  samples  to  Howard 
Eanes,  Exeucutive  Editor,  Augusta 
Chronicle  and  The  Augusta  Herald,  PO 
Box  1928,  Augusta,  ^  30913. 


HELP  WANTED 


EDITORIAL 


I  COPY  EDITOR 

I  Award-winning  medium-sized  daily  in 
I  Hudson  Valley  of  New  York  State  seeks 
I  experienced  copy  editor.  Must  be  stick¬ 
ler  for  details,  write  sharp  headlines  and 
I  do  imaginative  layouts.  Must  work 
I  nights  and  handle  local  and  wire  copy. 

I  Will  be  trained  on  pagination  »rstem. 
Send  resume,  references  and  work 
samples  to  Box  9755,  Editor  & 

I  Publisher. _ 

REPORTER  WANTED  for  anticipated 
entry  level  opening  at  respected, 
successful  Upstate  New  York  weekly. 
Cover  it  all  in  resort  community.  Accu¬ 
racy  and  energy  a  must.  Send  resume 
and  references  to  Box  9734,  Editor  & 
Publisher. 


LIFESTYLE  WRITER 
Quality  oriented  progressive  Louisiana 
daily  (PM,  circulation  26,(XX))  seeks 
talented  lifestyle  and  fashion  writer. 
Must  be  witty,  creative  and  produce 
lively  clever  copy  and  commentary. 
Writing  abili^  is  the  primary  require¬ 
ment.  Experience  preferred  but  will 
consider  entry  level  applicant  with 
extensive  experience  on  college  news¬ 
paper.  Send  resume,  clips  and  salaiy 
requirements  to  Box  9750,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR/WRITER 
i  The  Modesto  Bee  has  an  opening  for  a 
I  sports  copy  editor/writer  in  the  editorial 
I  department.  Need  individual  with  up  to 
I  4  years  daily  newspaper  experience. 

I  The  position  includes  desk  work,  hand¬ 
ling  agate,  and  writing  about  outdoor 
subject  and  sports.  Excellent  company 
benefits.  Send  application  /resume, 
work 

samples  and  the  names  and  telephone 
numbers  of  three  professional  refer¬ 
ences  to  Perssonnel  Department,  The 
Modesto  Bee,  ro  Box  3928,  Modesto 
CA  95352,  Attn:  Marilyn  D'Accardo.  By 
March  17,1986.  E.O.E. 


GENERAL  ASSIGNMENT  REPORTER 
with  emphasis  on  business  reporting  for 
30,000  circulation  mid-CT  AM  daily. 
Graduate  degree  or  two  years 
experience  on  daily.  Reply  by  letter  and 
resume  to  Box  9749,  Editor  & 
Publisher. _ 

YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E&P 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MANAGING  EDITOR 
Cape  Cod  community  weekly  seeks 
editor  for  top  slot  in  our  5-person 
department.  Must  have  reporting  and 
editing  experience,  organization  and 
people  skills.  Send  resume:  The  Advo¬ 
cate,  PO  Box  93,  Provincetown,  MA 
02657. 


MANAGING  EDITOR-The  Peninsula 
Clarion,  a  4,(XX}  5-day  daily  in  Kenai, 
Alaska  is  looking  for  a  new  managing 
editor  to  take  over  operation  of  news¬ 
room  in  May.  Successful  applicant  will 
have  reporting  experience  arid  probably 
have  w^ed  as  a  small  daily  section 
editor  or  weekly  editor.  Will  be  responsi¬ 
ble  for  full  newsroom  operation  and 
staff  of  10,  except  for  editorial  pages. 
Salary  range  $24,000-$28,000, 
depending  on  experience.  Contact  John 
Marrs,  Editor,  (907)  283-7551,  PO 
Box  4330,  Kenai,  AK  99611. 
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Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  tx)x  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


1,  1986 


HELP  WANTED 


EDITORIAL 


Writer 

SCIENCE 

JOURNALIST 
University  News  Service 

Excellent  news  writer  with  a  demon¬ 
strated  flair  for  science  news  reporting 
needed  by  The  University  of  Michigan  to 
participate  in  producing  news  releases 
and  articles  interpreting  technology  and 
science  for  mass  media  audiences.  Not 
a  technical  writing  position.  Interest  in 
and  understanding  of  general  scientific  | 
principles  a  must.  So^  experience  in  ; 
writing  for  dailies,  wire  services,  m^- 
zines  or  university  news  operations 
desired. 

Qualifications  include  a  Master’s 
degree  in  physical  science  engineering 
or  lournalism  or  an  equivalent  combina¬ 
tion  of  education  and  experience, 
reasonable  knowledge  of  several 
academic  disciplines,  and  considerable 
knowlegde  and  exp»ience  in  interpre¬ 
tive  scientific  vrnting  and  editing  is 
necessary.  The  salary  range  is 
$23,000-$28,000,  dependent  upon 
qualifications. 

Excellent  staff  benefits  package 
includes  five  (5)  weeks  paid  vacation, 
complete  health  insurance  plans, 
dental  plan,  and  exceptional  retirement 
plan. 

Resumes  must  be  submitted  by  March 
17,  1986  to: 

THE  UNIVERSITY  OF  MICHIGAN 

Employment  Services 

2031  "EP/SJ”  Administrative  Senrices 

Bldg. 

Ann  Arbor,  Ml  48109-1432 

A  non-discriminatory,  affirmative  action 
employer. 


NEWS  EDITOR 
PART-TIME— 30  HRS 
Nights  for  major  metro  newspaper. 
Must  have  experience  in  copy  editing, 
layout  and  news  editing  skills.  We  are 
looking  for  someone  with  3-5  years 
experinece  who  thrives  on  working 
under  pressure,  wants  the  opportuni^ 
to  grow,  and  is  a  self-starter.  Will  be 
woniiing  Monday  through  Friday  from  7 
PM  to  3  AM  .  Excellent  hourly  rate. 
Please  call  Helen  Moore, 
(201)646-4227  between  2:30-4  PM, 
The  Record,  150  River  St.,  Hacken¬ 
sack,  NJ  07601.  An  Equal  Opportunity 
Employer  M/F. 


HELP  WANTED 


EDirORIAL 


:  IF  YOU  LIKE  BOATING  and  own  or  half 
:  own  a  boat,  then  you  can  imagine  what  it 
I  would  be  like  to  ^it  a  boating  magazine 
I  and  get  paid  for  somethingyou  really  like 
i  to  do,  and  down  south,  too-no  snow. 
Magazine  publisher  seeks  aggressive 
professional  editor.  Position  requires  ex¬ 
cellent  writing,  planning  and  layout 
skills.  Perfect  opfxirtunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experience,  capable  self¬ 
starters  need  apply^-not  an  entry  level 
position,  competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  9756,  Editor  & 
F*ublisher. _ 

NEWS  EOITOR-For  a  local  7K  plus, 
6-day  PM  in  growing,  highly  competi¬ 
tive  high-tech  area.  A  staff  of  9.  State- 
of-the-art  front  end  and  pagination. 
Daily  or  big  weekly  leadership  experi¬ 
ence  required.  Contact  Personnel  at 
(617)  264-9345. 

Beacon  Communications  Corporation 
20  Main  Street 
Acton  MA  01720 

An  Equal  Opportunity  Employer  M/F 


GENERAL  ASSIGNMENT  REPORTER 
{  wanted  for  10,000  circulation  weekly 
near  Washington,  D.C.  Photo  knowledge 
helpful;  prefer  a  year  of  experience  on  a 
major  w^ly.  Write  John  Rouse,  Editor, 
Bowie  Blade/News,  PO  Box  790, 
Bowie  MO  20715. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D.C. 
seeks  graduate  assistants  with  full-time 
journalistic  experience  to  assist  in 
teaching  and  professional  duties  while 
earning  an  MA  in  Journalism  and  Public 
Affairs.  This  full-time  program  has  just 
been  steamlined  from  one  year  to  10 
months  beginning  in  September,  with 
assistantship  application  deadline 
extended  as  a  result.  Program  includes 
Washington  internships,  a  faculty  with 
top  professional  credentials.  For  infor¬ 
mation  write  to  the  Graduate  Admis¬ 
sions  Committee,  School  of  Communi¬ 
cation,  The  American  University,  4400 
Massachusetts  Ave.,  N.W.,  Washing¬ 
ton,  D.C  20016.  An  Equal  Opportunity 
artd  Affirmative  Action  Employer. 


AGGRESSIVE  WESTERN  Massa¬ 
chusetts  PM  wants  Hispanic  and  black 
candidates  for  general  assignment 
reporting  jobs.  Send  resume,  writing 
samples  to  Bob  Unger,  Managing 
Editor,  Transcript-Telegram,  120  Whit¬ 
ing  Farms  Rd.,  Holyoke,  MA  01040. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR/WRITER— Small 
daily  in  Adirondack  Mountains  of  New 
York  State  seeks  bright,  quick  sports 
generalist  to  cover  high  school,  college 
and  world  class  sports.  Winter  sporte 
mecca  of  Lake  Placid  and  Olympic 
Training  Center  are  part  of  the  b^t. 
Only  fast  writers  with  touch  typing 
ability  need  apply.  Send  resume,  clip¬ 
pings,  references  and  salary  require¬ 
ments  to  William  Doolittle,  Adirondack 
Daily  Enterprise,  Box  318,  Saranac 
Lake.  NY  12983. 


ASSISTANT  EDITOR 
Cape  Cod  community  weekly  seeks 
bright  reporter  for  number  two  spot. 
One  +  years  experience,  clippings 
required.  Send  resume:  The  Advocate, 
PO  Box  93,  Provincetown,  MA  02657. 

AWARD-WINNING  Zone  5,  PM  daily 
(50,000  circulation)  needs  experienced 
sports  reporter  to  strengthen  seven-day 
ojieration.  We  emphasize  locai  prep  and 
small  college  coverage,  as  well  as  vari¬ 
ous  outdoor  topics.  Successful  applic¬ 
ant  will  be  self-starting,  talented  writer 
who  is  versatile  enough  to  do  occasional 
copy  editing  and  page  layout.  Send 
resume  and  clips  to  Box  9758,  Editor  & 
Publisher. 


AGGRESSIVE  BUSINESS  REPORTER 
To  join  Pulitzer-winning  Knight-Ridder 
daily  in  Geoigia’s  second-largest  city. 
We're  expanding  our  business  coverage 
to  match  burgeoning  economy  here.  If 
you  have  lots  of  energy,  some  solid 
business-writing  experience  and  know 
how  to  craft  a  clean,  sparkling  report 
that  delves  beyortd  the  obvious,  get  in 
touch.  We’ll  also  be  looking  for  a  few 
sterling  reporters  shortly.  Send  resume 
and  clips  to  Jack  Swift,  The  Ledger- 
Inquirer,  PO  Box  711,  Columbus,  GA 
31994. 


WE  NEED  a  solid  sports  editor  to  head  a 
three-person  department  for 
16,000-circulation  daily  in  historic 
Mississippi  River  town.  We  want  some¬ 
one  who  can  turn  out  crisp,  clean  copy; 
layout  pagK;  edit  reporters’  copy,  and 
be  resfi^ible  for  planning.  (Photogra¬ 
phy  skills  preferr^.  Send  clips  and 
references  to:  Michael  Tonos,  Managing 
Editor,  Vicksburg  Evening  Post,  FO  Box 
951,  Vicksburg  MS  39180. 


_ MAILROOM _ 

MAILROOM  FOREMAN 
Knowledgable  person  in  all  aspects  of 
mailiiw  second  class,  third  class  and 
bulk;  To  work  for  growing  mailing  opera¬ 
tions  that  produces  half  a  million  pieces 
a  week.  Applicants  must  be  familiar 
with  Cheshire  and  Videojet  mailer. 
Salary  n^^iable  based  on  experience 
and  qualifications.  Location  southeast 
comer  Zone  2.  Send  resume  and  refer- 
etKes  to  Box  9748,  Editor  &  Publisher. 

MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates,  Inc. 
has  immediate  opening  for  a  qualified 
field  senrice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportun¬ 
ity  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates, 
Inc.,  934  Marcon  Blvd.,  Allentown,  PA 
18103. 


PHOTOGRAPHER 

LARGE  METRO  REGION  2  daily  adding 
two  staffers  ASAP.  Mature,  imagina¬ 
tive,  hard-working  professionals  only. 
Send  resume  to  Box  9708,  Editor  & 
Ftoblisher. 


PHOTOGRAPHER  FOR  38,000,  East 
Coast  daily  in  beautiful,  recreational 
area  near  Washington,  D.C.  Two  years 
of  full-time,  daily  experience  necessary. 
Must  use  own  equiprnent.  Send  resume 
and  samples  of  published  work  to  Box 
9765,  Editor  &  rablisher. 


HELP  WANTED 


PHOTOGRAPHER 


SEA  WORLD 
PHOTOGRAPHER 

The  Midwest’s  only  marine  life  park  has  a 
FULL-TIME  opening  for  a  Photographer 
in  our  Public  Relations  Department. 
Selected  applicant  will  be  experietKed 
in  still  and  video  photography,  black  and 
white  lab  work,  and  color  production 
work.  F^to  journalism  and/or  newspap¬ 
er  experience  vital.  Graphic  arts  know¬ 
ledge  preferred. 

Position  requires  a  self-starter  who  is 
willingto  work  flexible  hours  which  often 
include  weekends  and  holidays  during 
spring  and  summer.  Limited  amount  of 
studio  work.  Position  offers  competitive 
salary  and  benefits. 

Send  resume  and  salary  history  and  work 
samples  to  SEA  WORLD  PERSONNEL, 
SEA  WORLD  OF  OHIO,  1 100  Sea  World 
Drive,  Aurora,  OH  44202.  Please  en¬ 
close  a  return  envelope  if  samples  are  to 
be  returned. 

Equal  Opportunity  Employer 


PHOTOGRAPHY 

EXECUTIVE  PHOTO  EDITOR 
If  you’re  a  photographer  with  leadership 
skills  and  some  managerial  experience, 
I  you’ll  rarely  find  a  better  opportunity: 
take  chaige  of  our  photo  department 
I  and  inspire  our  staff  to  new  heights, 
!  supported  by  a  management  team  resol- 
I  ved  to  do  whatever  it  takes  to  make  our 
Zone  2  mid-sized  newspapers  graphi- 
I  cally  superior.  Box  9754,  Editor  & 
i  Ftoblisher. 


_ PRESSROOM _ 

ASSISTANT  PRESS  MANAGER 
Needed  for  a  growing  newspaper/ 
commercial  operation.  Great  opportuni¬ 
ty  for  candidate  with  good  character  and 
high  career  goals.  Send  resume  with 
references  and  salary  history  to  Box 
9725,  Editor  &  Publi^er. 


ASSISTANT  PRESS  FOREMAN 
Growing  17,500  daily  PM,  20,000 
Sunday  AM,  Zone  3  newspaper  seeks 
assistant  press  foreman  with  Urbanite 
and  4-color  experience.  Send  resume 
and  salary  requirements  in  confidetKe 
to  Box  9760,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Daily  with  a  circulation  of  76,800 
(88,100  Sunday)  seeks  an  individual 
with  Goss  Metro  or  TKS  press  experi¬ 
ence.  Strong  managerial  skills  desired. 
Will  supervise  a  staff  of  18. 

Salary  commensurate  with  experience. 
Excellent  benefit  psckage. 

Send  confidential  resume  with  salary 
history  to  Debra  A.  Sherman,  Personnel 
Director,  The  Times  Herald-Record,  40 
Mulberry  St.,  Middletown,  NY  10940. 
Equal  Opportunity  Employer. 


THE  GALVESTON  DAILY  NEWS,  Texas 
oldest  newspaper  located  on  beautiful 
Galveston  Island  in  the  Gulf  of  Mexico 
has  immediate  opening  for  an 
experienced  pressroom/camera  foreman 
for  7-day  morning  news  operation. 
Excellent  salary,  profit  sharing  and 
other  employee  benefits.  Plus  the  satis¬ 
faction  of  being  part  of  a  dedicated  and 
committed  newspaper  family  of  employ¬ 
ees.  8-Unit  Harris  845  press  in  good 
condition  previous  experience  on  a 
similar  press  would  be  highly  benefi¬ 
cial.  Will  consider  a  pressroom  foreman 
or  assistant  foreman  on  similar  equip¬ 
ment.  If  this  job  interests  you  write  a 
letter  of  application  or  send  resume  to 
Bill  Cochrane,  Production  Manager, 
(^Iveston  Daily  News,  Box  628, 
Galveston  TX  77553. 


PUBLIC  AFFAIRS 
WRITER 

Writer  for  communications  staff  of  major 
Midwest  utility.  Must  be  experienced  and  able  to 
handle  diverse  writing  assignments,  including 
magazine  articles,  brochures,  background 
papers  and  articles  for  internal  audiences. 
Degree  plus  several  years  experience  as  a 
newspaper  reporter  or  public  affairs  writer 
required.  Salary  and  benefits  are  competitive. 

Send  resume  and  dips  to: 

BOX  9759,  Editor  B  Publisher 

An  Equal  Opportunity  Employer  M/F/H 
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HELP  WANTED  j 

_ PRODUCTION _ 

COVINGTON  PRESSES  in  the  beautiful 
suburbs  of  Atlanta,  Georgia  is  in  need  of 
the  following;  two  newspaper  circular  | 
color  strippers  for  our  camera  depart¬ 
ment.  Must  have  at  least  three  y^rs 
experience  in  circular  stripping. 
Advancement  to  management  positions 
is  possible  in  near  future.  Web  press¬ 
man  with  newspaper  circular  experi¬ 
ence,  heat  or  coal.  Contact  Mr.  Ralph 
Preedy,  V.P. /General  Manager  at 
l-(800)831-8592  or  mail  resume  to 
Covington  Press,  4132  Highway  278, 
Covington  GA  30209. 

PRINTING  PRODUCTION  OFFICER 
European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper 
publish^  in  West  Germany,  is  looking 
for  a  production  officer  with  off-set 
press  background.  Candidates  must 
have  at  least  three  years  general  experi-  i 
ence  which  has  provided  a  general  know-  I 
ledge  of  printing  equipment,  methods 
of  production  in  sources  of  printing;  and 
three  years  of  specialized  experience  in 
printing  or  publication  organization 
which  has  provided  knowledge  to 
instruct  printers  before  they  can  repro-  | 
duce  manuscripts.  Management  abili-  : 
ties  have  to  include  hands-on  manage-  , 
ment  of  off-set  printing  presses  and  | 
process,  letterpress-off-set  conversion  j 
and  knowledge  of  administration  or 
publications  in  the  military  sanrice.  ! 
$37,599  p/a,  plus  tax-free  living  allow-  ! 
ancc  of  up  to  $8, 100  p/a  for  employees  ; 
with  family  or  $6,000  without  family, 
subject  to  dollar  fluctuations.  Also' 
group  insurances  and  round-trip  reloca¬ 
tion  reimbursement.  First  letter  with 
full  resume  and  salary  history  must  be 
postmarked  on  or  before  May  1,  1986 
and  must  be  addressed  to  the  European 
Stars  and  Stripes,  Civilian  Personnel 
Office,  APO  New  York  09211. 

PRODUCTION  MANAGER 
Group  of  7  Midwest  Penny  Savers  has 
opening  for  experienced  manager  with 
extensive  background  in  4-color  web 
printing  and  maintenance,  plate¬ 
making,  darkroom,  ad  layout  and 
computer  composition.  Seeking  high- 
energy  individual  with  planning  ability 
and  people  management  skills.  Good 
salary  and  benefits.  Join  our  winning 
team— we’re  “Striving  for  Excellence". 
Send  resume  to  Publisher,  Penny 
Saver,  2102  South  Michigan,  South 
Bend  IN  46613 

PRODUCTION  MANAGER 
Eastern  part  of  Zone  5.  40,000  daily, 
55,000  Sunday  with  commercial  print¬ 
ing  operation  seeking  manager  with 
knowledge  of  pre-press,  press,  and  mail 
departments.  Go»  Metro  press.  Must 
be  quality  and  productivity  conscious 
with  good  managerial  philosophy, 
detailed  and  able  to  handle  a  two  shift 
per  day  operation.  Immediate  opening. 
Contact  Frank  J.  Hoenig,  General  Mana¬ 
ger,  at  (419)  522-3311  or  mail  resume 
to  News  Journal,  PO  Box  25,  Mansfield, 
OH  44901. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

YOUNG  GM  on  mid-sized  daily  looking 
for  new  challenge.  Experience  in 
budget,  circ.,  marketing,  adv.,  editorial 
and  day-to-d^  opmtions.  MBA,  fami¬ 
ly,  flexible,  consider  all  zones.  Box 
9713,  Editor  &  Publisher. _ 

_ CARTOONIST _ 

CREATIVE  Cartoonist  with  experience 
seeks  position  as  assistant  to  estab¬ 
lished  cartoonist  to  help  with  strips, 
panels,  etc.  Will  relocate.  For  samples 
and  resume  write:  Mark  Szorady,  2087 
Temblethurst,  Cleveland  OH  44121  or 
call  (216)  662-7513  9AM-4PM  M-F. 

_ aRCULATION _ 

BOY  CREW  SPECIALIST 
45  year  old,  (20  +  years  experience); 
Seeking  permanent  [xjsition  as  outside 
sales  contractor  with  medium  to  large 
size  newspaper.  Excellent  references. 
QualiW  volume  order  guaranteed.  Avail¬ 
able  immediately.  Write  Box  9738, 
Editor  &  Publisher. 

CIRCULATION  MANAGEMENT 
Young  marketing  oriented  circulation 
director  seeks  circulation  management 
position  in  an  environment  conducive  to 
continued  growth  in  newspaper  circula¬ 
tion  management. 

Quality  background  in  all  aspects  of 
circulation  management  with  emphasis 
on  sales  promotion,  ABC  audit  proce¬ 
dures,  interpersonal  skills,  implement¬ 
ing  computerized  circulation  depart¬ 
ment,  transportation  methods,  and 
district  manager  training. 

Desire  to  join  a  top-notch  compare  that 
expects  only  the  best  from  its  circula¬ 
tion  personnel.  Background  consists  of 
quality  circulation  management  experi¬ 
ence  and  well  regarded  references.  Box 
9643,  Editor  &  ^blisher. 

CALIFORNIA 

Circulation  Director  seeks  director’s 
position  on  small  to  mid-sized  daily  or 
secondary  level  on  a  metro  newspa^r. 
Solid  credentials  include  background  in 
sales  promotion,  home  delivery,  and 
department  management. 

Prefer  the  California  area  with  a  pro¬ 
gressive  company  that  provides 
advancement  opportunity.  Box  9653, 
Editor  &  Publisher. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


POSmONS  WANTED 


SPORTS  EDITORAWRITER 
Twenty  years  reporting,  column  writing, 
editing,  layout  experience.  Prefer 
30,000-70,000,  any  zone.  G.S. 
Graves-(219)  923-4125. 

JOURNALIST,  23  with  1  1/2  years  do- 
it-all  experience  on  small  daily.  J-school 
grad,  former  collegiate  editor.  Back¬ 
ground  is  primarily  sports,  ^inkled 
with  spot  and  school  news.  I  like  to  dig 
and  I  know  how  to  write.  Box  9747, 
Editor  &  Publisher. 

ASSISTANT  MANAGING  EDITOR/ 
graphics,  skilled  in  redesign,  seeks 
lar^  or  medium  paper.  Seasoned  as 
reporter,  deskman,  executive.  Knows 
color,  charts,  maps,  pagination, 
formats.  Will  combine  top  news  func¬ 
tion  with  graphics.  Box  9/66,  Editor  & 
Publisher. 

COLUMBIA  MBA.  3  years  reporting 
experience  on  weekly,  daily  and  major 
financial  magazine.  Award  winner. 
Seeks  business  recxxrting  job  on  metro 
daily.  Box  9742,  Editor  &  Publisher. 

COMPETITIVE-INNOVATIVE  PHOTO¬ 
REPORTER  with  polished  studio  skills. 
2  years  on  weekly.  Seeking  position 
with  graphically  oriented  small  daily  or 
large  weekly.  Any  Zone.  Call  or  write 
Ken  Steinhardt,  3127  Bagley  Ave.,  Los 
Angeles,  CA  90034,  (213)  558-1922. 

EXPERIENCED  COPY  EDITOR  seeks 
full-time  employment  on  magazine/ 
weekly  newspaper  in  Zone  1.  3  Years  on 
colle«  paper,  1  year  editing  internship, 
and  1  year  daily  experience.  Writing, 
production,  and  VDT  skills.  References, 
samples  available.  Contact  Randall  J. 
Samost,  4  Sheldon  Road,  Marblehead, 
MA  01945.  (617)  631-6772. _ 

EDITOR  &  PUBUSHER 
11  West  19th  Street,  NY  NY 
10011 

EXPERIENCED  ALLROUNDER, 
features,  drama,  movie  reviewer,  plus 
hard  news  and  editing  abilities  return¬ 
ing  U.S.  in  March  with  excellent  refer¬ 
ences  and  clips.  Box  9722,  Editor  & 
Publisher. _ 

FORMER  SPORTS  ILLUSTRATED 
staffer — now  T.V.  producer  wants  back 
in  print.  T.V.  columnist?  Sports  or 
general  features?  (215)  925^5767  or 
Box  9751,  Editor  &  Publisher. 

I’M  LOOKING  FOR  work  as  a  reporter  or 
editor.  I’ve  been  editing  an  Army  paper 
in  Germany  and  can  write  eve^hing, 
take  photos  qnd  do  layout.  4  years 
experience.  Good  military  writer.  Eric 
Durr,  USMCD-PAO,  APO  NY  09033.  I’d 
be  glad  to  call  you. 


POSITIONS  WANTED 


MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  news¬ 
room  management,  mature,  intelligent. 
Seek  small  to  nredium  daily  or  Targe 
multi-weekly  setup.  (M3)  898-5175 
after  12  noon  EST,  or  Box  9200,  Editor 
&  Publisher. 

REPORTER,  5  years  experience  on 
250,000  daily,  handling  courts,  crime, 
federal  government  and  general  investi¬ 
gative  stories.  Enterprisiiig  and  a  self¬ 
starter.  Hates  to  run  with  the  piack. 
seeks  position  on  qulity  metro  daily, 
any  zone.  Box  9715,  Editor  & 
Publisher. 

RETREAD  WANTS  BACK-Vet  with  20 
-t-  on  metros  from  night  police  to  editor 
seeks  return  to  newsroom  after  15  years 
with  syndicates.  Box  9740,  Editor  & 
Publisher. 

:  SPORTS  COPY  EDITOR  at  major,  qual- 
ity  metro  seeks  sports  editor  or  assistant 
sports  editor  job.  Strong  manager,  orga¬ 
nizer.  Two-time  APSE  Best  Section 
winner  while  sports  editor  at  38,000 
AM.  Box  9712,  Editor  &  Publisher. 

SPORTSWRITER  WITH  reporting  and 
publicity  expvience  ready  for  a  char^, 
seeks  msition  with  medium  daily. 
Prefer  Zones  5,  7,  8,  or  9.  Box  9761, 
Editor  &  Publisher. 

VERSATILE,  TALENTED  reporter  work- 
ing  for  dull  daily  under  indifferent 
management  wants  chance  to  contri¬ 
bute  ability  and  enthusiasm  to  progres¬ 
sive  daily.  Zones  2,  3,  4.  Local  beat, 
features,  sports.  Box  9763,  Editor  & 
Publisher. 

PHOTOJOURNAUSM 

I  MULTI-SKILLED  PHOTOGRAPHER 
with  a  nose  for  news  and  J-school 
degress,  seeks  bureau  or  staff  position. 
Aggressive,  dramatic  news  and  sports 
ability.  Creative  eye  for  features.  Six 
years  daily  and  weekly  experience. 
Former  Penn  State  Photo  Editor.  Bob 
Kiefer,  9  Bond  PL,  W.  Caldwell,  NJ 
07006  (201)  226-9258  pm. 

_ PRESSROOM _ 

ENERGETIC  PRESSROOM  FOREMAN, 
age  36, 16  years  Pressroom  experience, 
8  years  management  seeking  new 
challenges  in  any  area.  Box  9688, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


19  YEARS  CORP.  PR,  publication  edit¬ 
ing,  media  relations,  exhibits.  Currently 
empimed.  Will  relocate  U.S.  or  over¬ 
seas.  Box  9764,  Editor  &  Publisher. 


ESTABLISHED  COMIC  STRIP  looking 
for  a  boost  in  sales.  Retired  salesperson 
or  part-time  salesper^n  needed  to  sell  | 
self-syndidated  strip  to  newspapers  i 
nationwide.  Send  brief  resume  and  I 
salary  requirement  to  Gael  Byrnes,  PO  ; 
Box  578523,  Chicago,  IL  60657.  1 

SALES  TRAINER 

We’re  looking  for  a  professional,  dynam¬ 
ic  trainer  for  a  newspaper  retail  sales 
course.  Must  be  able  to  communicate 
with  all  levels  of  newspaper  ad  staff  and 
management.  College  gr^uate  and  a 
minimum  of  two  years  training  or  sales 
experience  preferred.  Ninety  percent 
travel,  expense  account,  salary,  bene¬ 
fits.  Send  resume  to;  Interact  Associ¬ 
ates,  Box  9768,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March 


CIRCULATION  MARKETING 
DIRECTOR 

Creative  professional  with- 15  years 
experience.  Strong  management  back¬ 
ground,  with  a  proven  track  record  in  all 
phases  of  circulation,  subscriptions, 
and  sales  promotion.  Expertise  in 
second  class  mail  and  conversion. 
Currently  employed.  Seeks  position  in 
Southern  California.  Write  Box  9689, 
Editor  &  Publisher. 

WAS  AGENT,  District  Manager,  Sales 
Manager,  Circulation  Director  for  3 
different  newspapers  and  Circulation 
Director  for  a  Chain  of  papers.  Was 
promoted  in  all  of  them.  With  a  definite 
turn  around  in  Circulation  and  Revenue 
on  each.  Offer  open.  Write  Box  9680, 
Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY - 

Writing  coaches  —  growing  in  stature 


By  Paul  Salani 

When  the  people  at  the  Poynter 
Institute  for  Media  Studies  sent  out 
invitations  to  a  conference  on 
“Coaching  Writers,”  they  thought 
the  subject  might  be  so  popular  that 
they’d  have  to  double  the  usual  con¬ 
ference  size.  Perhaps,  they  specu¬ 
lated,  as  many  as  3S  people  might 
attend. 

Imagine  their  surprise  when  they 
received  some  ISO  applications.  Not 
even  Poynter's  spacious  new  ocean 
front  center  at  St.  Petersburg,  Fla., 
could  hold  that  many  efficiently,  and 
Poynter  was  forced  to  cut  the  number 
in  half. 

In  early  December,  72  people 
attended  what  is  believed  to  be  the 
first  conference  devoted  to  one  of  the 
hottest  subjects  in  newspapers  today. 
Writing  coaches,  line  editors,  manag¬ 
ing  editors,  academics  and  others 
gathered  to  discuss  where  the  good 
writing  movement  has  come  from  and 
where  it  is  going. 

The  conference  should  help  to 
point  the  direction.  Conference 
reports,  along  with  other  material, 
w^  be  gathered  in  a  book  that  Poyn¬ 
ter  officials  believe  can  be  used  as  a 
sort  of  starter  kit  for  newspapers  to 
develop  writing  programs. 

“We’ll  be  able  to  say,  ‘Here  are 
some  problems,  here  are  some  solu¬ 
tions,  here  are  some  resources’  for 
papers  that  want  to  develop  this,” 
said  Roy  Peter  Clark,  associate  direc¬ 
tor  of  Poynter  and  often  called  the 
guru  of  writing  coaches.  Clark  was 
one  of  the  Hrst  writing  coaches  in  the 
country  when  he  was  named  to  that 
position  at  the  St.  Petersburg  Times 
in  1977. 


It  was  the  first  time 
that  writing  coaches  met 
for  a  national 
conference. 


Writing  coaches  themselves 
formed  only  a  small  part  of  the  group 
attending,  mainly  because  there  still 
are  not  that  many  working  full-time  in 
American  newspapers.  About  a 
dozen  were  there.  It  was  the  first  time 
that  writing  coaches  met  for  a  national 
conference. 


(Sakiiii  is  writing  coach  at  the  Mil¬ 
waukee  Journal) 


But  the  numbers  are  growing,  and 
certainly  the  interest  in  the  confer¬ 
ence  reflected  newspapers’  concern 
about  the  quality  of  writing. 

In  his  keynote  speech,  Clark  listed 
a  number  of  reasons  to  coach  writers; 

•  To  instill  confidence  and  inspire 
excellence  among  “a  splendid  diver¬ 
sity  of  writers.” 

•  To  broaden  the  definition  of  good 
writing. 

•  To  encourage  good  work  in  every 
corner  of  the  newspaper. 

•  To  remind  everyone  in  the  profes¬ 
sion  that  great  writing  derives  from 
great  reporting. 


They  talked  about 
writing  styles,  and 
argued  against  the 
notion  of  “Jello- 
journallsm”  —  long  leads 
that  don’t  go  anywhere. 


•  To  help  writers  understand  the 
diversity  of  reader  interests  and 
needs. 

•  To  teach  editors  to  become  teach¬ 
ers  and  “to  transform  the  hostility 
and  negativism  of  the  newsroom  into 
collaboration  and  teamwork.” 

•  To  sell  newspapers  and  make 
money. 

“I  think  there  is  ample  evidence 
that  newspapers  that  produce  effec¬ 
tive  work  survive  and  prosper  in  the 
marketplace,”  Clark  said. 

Another  reason,  he  said,  is  the 
importance  of  innovation  in  newspa¬ 
pers. 

“We  understand  the  dangers  of  cli¬ 
ches  of  vision  and  the  damaging 
effects  on  our  readers  of  tired  formu¬ 
las,”  he  said.  “Even  as  we  preserve 
and  pass  on  reliable  practices  of 
reporting  and  writing,  we  must  create 
new  definitions  of  news  and  daring 
new  approaches  to  storytelling.  We 
are  the  ambassadors  of  an  experimen¬ 
tation  and  unpredictability  without 
contradicting  consistency  and  relia¬ 
bility.” 

So  what  do  writing  coaches  and 
others  devoted  to  good  writing  talk 
about  when  they  get  together?  Dan¬ 
gling  participles  and  adjective 
clauses?  Hardly.  In  fact,  not  at  all. 

They  talked  about  writing  styles 
and  argued  against  the  notion  of 
“Jello  journalism”  —  long  leads  that 
don’t  go  anywhere.  They  argued  for 
stronger  reporting  as  the  basis  of  any 


good  writing.  Without  solid  reporting, 
one  participant  said,  “it’s  like  the 
clothes  have  no  emperor.” 

They  talked  about  coaching  styles, 
favoring  an  “encouraging”  approach 
rather  that  the  traditional  “macho” 
style  often  used  in  newsrooms.  Wri¬ 
ters,  they  said,  should  be  praised  and 
helped  —  though  their  problems 
should  be  frankly  and  honestly 
pointed  out. 

They  talked  about  how  the  con¬ 
sciousness  of  good  writing  should  be 
raised  and  maintained  throughout  the 
newsroom.  A  number  of  methods  that 
take  little  time  or  money  —  writers’ 
luncheons  and  bulletin  boards, 
awards  and  in-house  publications  — 
were  described. 

Line  editors  —  those  responsible 
for  a  department’s  daily  run  of 
stories  —  should  be  brought  into 
every  writing  effort,  they  said.  “If 
line  editors  are  not  involved,  this 
won’t  work,  ”  said  Lucille  DeView, 
writing  coach  at  Florida  Today  in 
Cocoa,  Fla. 

Some  coaches  worried  that  they 
were  perceived  by  their  staffs  as  part 
of  management,  intimately  involved 
in  decisions  about  employees’ 
careers.  Coaches  should  be  involved, 
they  said,  only  as  advocates  and 
developers  of  the  staff. 

Donald  Fry,  also  an  associate 
director  at  Poynter,  said  writing 
coaches  have  many  roles:  as  teacher, 
as  critic  of  a  writer,  as  priest  (“a 
model  of  calm  and  generosity  in  a 
profession  not  known  for  either”),  as 
therapist  and  as  catalyst  (“an  igniter 
of  enthusiasm,  a  starter  of  ongoing 
efforts  —  but  someone  who  knows 
when  to  get  out  of  the  way”). 


Some  coaches  worried 
that  they  were  perceived 
by  their  staffs  as  part  of 
management,  intimately 
involved  in  decisions 
about  empioyees’ 
careers. 


Donald  M.  Murray,  writing  coach 
for  the  Providence  Journal  and  an 
English  professor  at  the  University  of 
New  Hampshire,  declared  that  writ¬ 
ing  coaches  should  themselves  write, 
not  only  to  show  their  vulnerability 
but  to  experience  the  writing  process. 

(Continued  on  page  41) 
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